
Housing First
Outreach Consultant

The City and County of Honolulu seeks to contract the services required to conduct an outreach
effort to insure support for the housing placement of individuals participating in the Housing First
Initiative.

The contract deliverables include the following services:

• Development of verbal and written message to target groups
• Coordination with City on publication of collateral materials and media kits
• Identification of target groups1 stakeholders and decision makers
• Schedule community building venues
• Train City team members on the message and ability to deliver

Outreach is essential in sharing and helping the community understand the idea of the Housing
First Initiative. The City must dedicate much of its efforts of building relationships to groups that
will be impacted and with the community that will be served.

Outreach must be done in a sensitive and non-intrusive manner. It must be done sensitive to
the business, cultural and ethnic aspects of each group addressed. Outreach should minimize
conflict and build relationships that foster community trust. It involves communication at all
levels, with emphasis on Waikiki, Downtown, Chinatown and Leeward Oahu regions to the
following groups.

• Honolulu City Council Members and area legislators
• Oahu Neighborhood Board

Business Community, Rotary Clubs and Chamber of Commerce
Ethnic Groups

• Special Interest Groups
• Media Groups

Every effort should be made to identify leading stakeholders and decision makers of each
group. The City must work at advièing these leaders on how this Initiative will affect each group
economically, environmentally and most importantly culturally on an individual basis. The City
must listen and find common ground in building these relationships and gain their trust in this
effort. In addition to building relationships with various groups, assembling a team who will tell
the story and communicate the same information wilt add credibility and consistency to the
effort.

Preliminary measures need to be taken before going out to the public. Challenges in sharing
the Initiative to various groups must be identified and understood. The key message of the
Initiative must be clear. The strategies in approaching each group must be examined and
identified.

Providing information is essential to selling the idea of Housing First. Authoring and publishing
the Housing First Initiative will give idea credibility and will provide consistency in presenting it to
various group leaders. Creating collateral materials to share and distribute to the groups will
reinforce the idea. The team must be equalJy equipped with this information/collateral as
knowing what the material offers.

The members of the team representing the Initiative must be educated and trained on the
information being conveyed. They must speak with credibility and have community trust when
speaking with groups.



Housing First
Outreach Consultant

TERM OF SERVICE: The work shafl commence upon issuance of purchase order, and
accompanied by a Notice to Proceed, issued by the Officer-in-Charge. The work shall be
completed within 90 days to 120 days, not to exceed October31, 2014) unless extended by the
Officer-in-Charge.

MILESTONES: Selected Contractor will be responsible to meet the performance requirements
of the deliverables) in the time set forth by the Officer-in-Charge.

REPORTING: Selected Contractor will provide the following reporting demonstrating
completion of contract deliverables: projected timeline and activities) summary of tasks
completed including presentation dates) locations) groups participating) and number of
attendees.

~FFlCER-lN-CHARGE: The Officer-in-Charge for the contract is as follows: Pam Witty-
Oakland, Director of Community Services; and Jun Yang, Executive Director of the Office of
Housing as a Designated Approved Representative.

E~E: Offerors are to submit a quotation) not to exceed the maximum amount of $15,000.00.
Offeror’s fee shall include, but not be limited to, labor, materials, equipment, all incidentals
required to perform the work, and any applicable State General Excise Tax.

PAYMENT: The City will authorize partial payments as contract deliverables are completed
and accepted by the City. Submission for payment shall be accomplished by submitting an
original invoice, in triplicate, to the Officer-in-Charge and must include copies of any required
supporting documentation requested by the City.

METHOD OF AWARD: Award shall be made to the responsive, responsible Offeror whose
quotation provides the best value to the City, and subject to the availability of funds. Quotations
will be evaluated based upon the following criteria:

1.) Offeror’s price quotation. Price quotations shall not exceed the maximum of $15,000.00.
(Max Points 5).

2.) Offeror’s Qualifications and Experience to perform the scope of services. (Max Points 5).
3.) Offeror’s Past Performance on Projects of Similar Scope. (Max Points 5).
4.) Offeror’s Capacity to Accomplish the Work and in the Required Time. (Max Points 5).
5.) Offeror’s Responsiveness to the purpose and scope of work. (Max Points 5).

Total Points: Maximum of 25

Offerors understand that the City solely will determine which proposal, if any, are acceptable.

The City reserves the right to award to another Offeror if all certificates (Hawaii Compliance
Express) and any other required documentation are not submitted within two (2) calendar days
of the City’s request.

HAWAII COMPLIANCE EXPRESS: Prior to award of the contract, the successful Offeror shall
be registered as “compliant” on the State of Hawaii Compliance Express System
(httP://vendors.ehawaii,qov) or submit the required tax clearances from the State Department of
Taxation and Internal Revenue Service, the Certificate of Compliance with the State Department
of Labor and Industrial Relations, and the Certificate of Good Standing with the Department of
Commerce and Consumer Affairs Business Registration Division. Failure to provide proof of
compliance, within the time that may be permitted by the City, may result in the rejection of the
Offer.
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SUBMISSION REQUIREMENTS: Offeror’s are to return the BFSIOA SMALL PURCHASE
WRITTEN QUOTATION, signed and dated by an authorized representative of the Offeror; and a
maximum of four (4) additional pages providing responses to the evaluation criteria listed in
Method of Award above.

SUBMISSION DEADLINE: Offeror’s BFSIOA and required documentation are to be submitted
to the following, no later than 4:00 pm HST, on Friday. June 20. 2014:

Cheryl Nitta
Office of the Managing Director
City & County of Honolulu
530 S. King Street, City Hall, Room 306
Honolulu, Hawaii 96813
Phone: (808) 768-4204
Email: cnittaj ~honolulu.qov



i.Dept)Div: MAY

3. Date: 6/24/14

DEPARTMENT OF BUDGET AND FISCAL SERVICES

RECORD OF PROCUREMENT

2. PO/pCard. No.

4. Project/Requisition/Work Order No. RQS-MAY- 1401629

5. Record for: E~~iaII Purchase procurements pursuant to HRS §1 03D-305, $5,000 to less than $25,000

*Small Purchase $5000 to less than $100,000 (goods & services) and less than $250,000 (construction) shall be conducted on the Honolulu
Vendor Self Service System (I-IVSS) pursuant to Procurement Circular No. 2012-04.

6. PART A. Description of good/service/construction to be procured (Ref: HAR 3-122, Subchapter 8):
Housing First Outreach Consultant Services

Estimated Procurement Value: $ 15,000.

7. PART B. QUOTATIONS SOLICITED: Obtain no less than three written quotes (Ref. HAR §3-122-75(b) & (c)):
(Attach written quotations provided by the vendor/company)

Award To: Vendor/Comoany Name Representative Name Phone No Date of Amount
(Check Box) Quote Quoted

~< Glenna Wong Public Glenna Wortg 395-4321 6/20/14 14,659.68Relations, Inc.
Strategic Communications Nathan Hokama 226-7470 6/20/14 14,947,64EJ 2. Solutions

~ Joan Bennet & Associates, Joan Bennet 531-6087 6/20/14 14,921.46Inc.

8, PART C. Justification for inability to obtain minimum three quotations, if applicable (Ref. HAR §3-1 22-75(d)):
4.Mana Means, Inc. ,Janet Scheffer,521-1 160,6/20/14,14,824.08

9. PART D. JustificatIon for award made to other than lowest responsive, responsible vendor, if applicable (Ref. HAR §3-122-75(e)):
Award to vendor #1, Glenna Wong, as per Method of Award, Award shall be made to the responsive,
responsible Offeror whose quotation provides the best value to the City, and subject to the availability
of funds. Based on the best value criteria, Glenna Wong received the highest score for the available
points and provided the lowest price. The other 3 quotes were also scored based on the best value
criteria.

Employee conducting procurement:

*Si~/nature

Procurement Officer approval:

*signature Date
* To the best of my knowledge I certify that the information provided above is true, correct and that there is no
conflict of interest related to this procurement.

FILE A COPY AS SUPPORTING DOCUMENTATION IN THE PROCUREMENT FILE.

BFS-1O (Rev. 11/22/2013)
[Equivalent to SPO-1 O~
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Small Purchase Written Quotations

(fld-h0a o~ 4uoa~ &~*
PCf\iQ S~y c~A~ , civvUj P~rc)~~,

Strategic
Communications Joan Bennet Glenna Wong Mana Means

CRITERIA JY PW Total JY PW Total JY PW Total JY PW Total

Price of proposal

Qualifications & experience

Past performance on similar scope

Capacity to perform within time frame

Responsiveness to purpose & scope of work

SCORE CRITERIA
3 good
2 fair
1 poor
0 incomplete



DEPARTMENT OF BUDGET AND FISCAL SERVICES
SMALL PURCHASE WRITTEN QUOTATIONS

1. Date: 6/18/2014

2. Company: Glenna Wong Public Relations, Inc.

4. Address: 238 Kaiolohia Place

6. Vendor Representative: gwpr~g!ennawong.com

7. PROVIDE A QUOTATION for the following good/serviee/constructfon (Describe or see attached specifications):
See attached Scope of Services and Submission Requirements,

,pkaj~e. ~ 4t€~k~t~øL~

8. QUOTATION REQUESTED BY (~ mail ~ e-mail ~i fa~< this 6/20/2014 4:00 PM to the following):
quotation by (date) ‘ (time)

~. DeptlAgency Office of the Managing Director, City & County of Honolulu

w. Address 530 S. King Street, Room 306 11. City/State/Zip Code: Honolulu, Hawaii 96813

12. Contact Person Cheryl Nitta I 3.Phone/fax No 768-4204 /
13A. e-mail cnitta1~hono1uiu.gov

====—===--~ VENDOR TO COMPLETE ITEMS 14 TImOUGH 25 BELOW

14. (torn No. is. Description of Item JT~ 18. TOTAL

7~!2U6fPJ /Ffr~ f~ g,f~ c’Q Q, ~

~

~ignature

~t1$~le~t

21 State Ta~ 65’~ ~8
22. TOTAL

SUMPRICE /4,/~.≤~H4’

3. Phone/fax No, (808) 395-4321

5. City/State/ZIp: Honolulu, HI 96825
/c~f)4~

~o. Shpping/19. Additional information or terms (i.e. delivery tame, warranty period, etc.):

23. Quote No. 24. Price(s) shall remain firm for /≤ days.

25. Vendor Representative: ~t6~L1 ~j~/

Title:

Uate

8l~S-l0A (Rev. 08/08/07)
[Equivalent to SPO- I OA]



GLENNA WONG PUBLIC RELATIONS

Proposal
Housing First Outreach Consultant

(Submitted 6/20/14)

GWPR was established in 1993 as an independent, full service public relations and promotions
agency based in Honolulu, Hawaii. We are submitting this proposal in hopes to assist the City &
County’s Housing First Initiative. Our efforts are designed to enhance the efforts and positively
affect the leaders, local communities and the media with consistent messaging in order for the
Housing First Initiative to move forward with success.

Qilalifications

With Glenna Wong as its principal, GWPR assists her clients as she develops and establishes the
voice and image of a company, product or initiative through community outreach programs and
publicity. She works hard to gain local, national and international coverage for clients by
establishing one-on-one relationships with the targeted audience and media.

GWPR puts forth the energy to assure a captivating message

• Ability to write attention-getting press releases and articles
• Creation and orchestration of talked-about promotional and community events
• Corporate branding strategies and creation of product name recognition and top of mind

awareness
• Keeps the tempo moving starting with focusing the message, developing positive

community and media relations, and finishing by telling a capturing story while meeting
deadlines.

GWPR is recognized for the ability to develop timely and decisive courses of action to
community groups and implement positive images for her clients. GWPR will focus on strategy:

• Community outreach programs to reach targeted audiences with appropriate messages
and actions.

• Manage media relations, press conferences, or other crisis communication channels
• Meet with you and your stakeholders on a regular basis to keep all parties informed
• Write your statements, press releases and media advisories with hands-on attention.

We have developed lists to reach community, ethnic, special interest groups, and business
organizations. We create a tailored comprehensive media list for every client to access print,
broadcast, and social media reporters, editors and bloggers who specialize in government, real



estate, environment, design and construction, business, special events, food and restaurants,
agriculture, sports and retail. (3WPR performs at optimum levels to communicate your message
while remaining true to your image.

HOUSING FIRST HONOLULU - PROPOSED TASKS

Branding Strategy

Homelessness is a serious issue in Honolulu and many other major cities across the county. We
propose to help educate targeted audiences further by branding the ‘Housing First Honolulu’ in a
clear fashion with an established logo and collateral materials that can be distributed by physical
handouts at events, press conferences, at social community program outlets.and offices,
electronic messaging, and through social media. We have tentatively named the Initiative
‘Housing First Honolulu’ because our city is a special place. Although homeless situations have
many of the same facets in every city, Honolulu is different. We’re special and GWPR thinks
the name makes the Initiative much more personal to residents, community and business leaders.

GWPR will work with your office to select a design element that will be associated with the
Housing First Honolulu program. We will seek to have a graphic design house donate its
services to the Initiative, or create a promotion to Honolulu graphic designers to compete for the
donation in exchange for a gesture of thanks and publicity from the C&C of Honolulu.

We will work with your organization to create attractive and easy to read educational piece(s) on
Housing First Honolulu. Due to the City’s limited resources, we are hopeful that the City print
shop will assist with the necessary printing of materials: GWPR will work with the City print
shop to get the job done.

Messaging

We will work with the City’s Community Services department, managing director, and other
departments to further define the message of the Housing First Honolulu, what the Initiative is,
its compassionate plan on how the City’s dedicated staff will assist the chronically homeless
(families and individuals) with shelter solutions, and its short- and long-term goals and
objectives.

Although there are differences between the homeless due to a mentally ill disease, drug and
substance abuse, those with disabilities, or have fallen on hard economic times, neighborhoods
and regions that are affected the most want the City to act swiftly. Whether it is a homeless
individual or a concerned business, education will be a key factor that will provide relief and
satisfaction knowing that the City has concrete plans, and is working hard to provide permanent
housing solutions. We will provide messaging ideas and applications for review, exploration and
discussion.

GWPR will assist by reaching out to all relevant City departments with the messaging elements
and undertake open discussions and necessary training to ensure the Housing First Honolulu
message is consistent. Our goal is to ensure optimum participation on your behalf. We will also



prepare your staff if necessary, to address the City Council with updates on Housing First
Honolulu’s progress, requests, and significant outcomes. We will also assist with preparation for
Neighborhood Board presentations to fine-tune the delivery of messaging and updates.

Should we be selected to work with you, we will provide a projected timeline of tasks and a
summary each month in order to measure results.

Community Outreach

GWPR has a comprehensive list of local community, business, ethnic, and special interest
groups. We will review our lists and other targeted audiences with you, and begin the process of
setting up meetings when you are ready to proceed. Interactions will vary from group to group,
depending on the setting, situations, and their requirements. We will work with you to create a
master list that is relevant to the Initiative, define the priority groups and work quickly to
approach them first.

I~ROPOSED TIMING

GWPR feels that work should commence immediately in response to the sharp increase in the
number of homeless individuals and families. We propose that our involvement begin by July 1,
2014 and work consistently with your staff through Oct. 31, 2014. This four month period will
be crucial in setting the tone and preparation for a long-term project. We will work hard to help
you accomplish your goals. Should there be an opportunity to extend the timing and length of
the contract after October 31, 2014, we would like the opportunity to do more on this important
and extensive Initiative.

fAST PERFORMACE ON OTHER PROJECTS

We have worked with many clients with successful public relations and community outreach
projects. A few examples are noted below:

Gentry Homes — for this locally-owned private homebuilder, GWPR has worked with the local
area community of Ewa Beach, the Ewa by Gentry Community Association and neighboring
community, briefing and educating on the long-term master-plan, updates on new
neighborhoods, helping with planning on developing a maturing community, contributing ideas
for community events at the neighborhood parks and recreation center, and ongoing public
relations and media tasks. www.GentryHawaii.com

Harbor Court— worked with real estate broker, The Harris Company and their sales team to
reach potential residential homebuyers, especially empty nesters who resided in the Honolulu
district. Our recommendations included a change in creative concepts for print ads, media buys,
direct mail, and regular on-site real estate broker events. We also recommended successful
partnerships with community events, leading to a broader reach of their targeted buyer.
www.crbe.us



Honolulu Age-Friendly City Initiative — Working with and educating the various local media
with news on the partnership between the City & County of Honolulu, AARP, and the World
Health Organization’s (WHO) Global Network ofAge-Friendly Cities and Communities ®
intended at making the City & County of Honolulu an internationally recognized Age-Friendly
City that is a great place to live for all ages. The AFC Initiative will help prepare and revitalize
urban and greater Honolulu for the aging demographics now, well in advance of the changes to
come. www.kupunatokeiki.com

GWPR has worked on many projects that we feel are relevant to what we can bring to the table
on the Housing First Honolulu Initiative. Please feel free to visit www.GlennaWong.com for a
list of other successfUl projects.

PROPOSED PRICE QUOTATION

Because of the multi-faceted involvement and tasks at hand, we propose a monthly fee of
$3,500.00 per month, for a four month period, July through October, 2014. This amounts to a
total of $14,000.00 plus state general excise tax. The fee includes meeting times with relevant
City personnel, writing and editing messages, necessary training for City personnel who will be
ambassadors of the Housing First Honolulu Initiative, tailoring a comprehensive community
outreach resource and media lists, and any media relations in conjunction with the Initiative.

Thank you very much for the opportunity to submit this proposal. We greatly appreciate you
thinking of us, and your consideration of our ideas and involvement. We hope to have the
opportunity to work with you on Housing First Honolulu.

Sincerely,

Glenna Wong, President
GWPR / Glenna Wong Public Relations
gwor(~glennawong.corn
(808) 395-4321 / (808) 291-4035



DEPARTMENT OF BUDGET AND FISCAL SERVICES
SMALL PURCHASE WRITTEN QUOTATIONS

1, Date; 6/18/2014

2. Company: Joan Bennet & Associates, Inc.

4. Address: 3300-A Pacific Heights Road

6. Vendor Representative: joan@bennetgroup.com

7. PROVIDE A QUOTATION for the following good/service/construcjio~ (Describe or see attached specificatbns):
See attached Scope of Services and Submission Requirements.

8. QUOTATION REQUESTED BY (E mail ~ e-ma~t ~ t~x this 6/20/2014 4:00 PM to the following):
quotation by (dale) ‘ (time)

9. Dept/Agency Office of the Managing Director, City & County of Honolulu

10. Address 530 S. King Street, Room 306 11. City/State/Zip Code: Honolulu, Hawaii 96813

13,Phone/fax No 768-4204 /

========~== VENDOR TO COMPLETE ITEMS 14 THROUGH 25 BELOW

. i 16. 17. UNIT 18. TOTAL14. Item No. 15. Description of Item QTY PRICE PRICE

Communication Outreach Consultation for
the Housing First Initiative $14,250.00

21. State Tax $671.46

22. TOTAL
SUM PRICE $14,921.46

3. Phone/fax No. (808) 531-6087

5. City/State/Zip: Honolulu, HI 96813

/

12. Contact Person Cheryl Nitta

13A. e-mail cnitta1@honolu1u~g~

~o. Shipping/10. Additional information or terms (i.e. delivery time, warranty period, etc.):

23. Quote No.

25. Vendor Representative:

24. Pdce~~ shall remain firm for days.

~ June 20, 2014Date
Title: ~“-4resident

BPS-bA (Rev. 08/08/07)
[Equivalent to SPO-IOA]



I BennetGroup
I. STRATEGIC COMMUNICATIONS

Ms. Cheryl Nitta
Office of the Managing Director
City & County of Honolulu
530 S. King Street, City Hall, Room 306
Honolulu, Hawai’i 96813

Aloha Cheryl,

With warmest regards,

Joan ~en net
President and CEO

3300-A Pacifk Heights Road, Honolulu, I-Il 96813
Phone:808-531-6087 j Fax~ 808-531-4290
info@bennetgroup,com www.bennetgroup~com

Thank you for the opportunity to present a proposal to the City and County of Honolulu to provide communications outreach consultation
for the Housing First initiative, It would be a great privilege and honor for us to be part of the City’s communications team as it works toward
finding meaningful solutions to Honolutu~s homeless problem,

We believe our ~rm is well-quali~ed to assist ~OU with this critical initiative as we have expertise in the areas that matter most to you, including:

ISSUES MANAGEMENT
We’re known for handling especially tough andfor sensitive issues, especially in the public perception- and social-norm-change arena, Our work
in tobacco prevention arid in domestic violence prevention are Just two examples olourexperlence in educating stakeholders on what can
sometimes be polarizing issues, and ultimately winning public and government support.

MEDIA RELATIONS
We~re known for our highly-effective media relations work, and for ensuring the best possible traditional and social media coverage for our
clients. We’ve won awards for our ability to secure fair, balanced media coverage for our clients. Plus, our highly customized media training ti~at
helps prepare executives to speak to reporters has won high praise.

STAKEHOLDER ENGAGEMENT
We have extensive experience in helping to customize communications for distinct shareholder groups, including business, government and
community leaders, as well as to the broader community. We also provide presentation training designed to help executives effectively deliver
their message to various stakeholder groups.

In short, we are confident we could immediately add value to the City’s communications team, We look forward to speaking with you soon,
and hopefully working with you.



AGENCY PROFILE

BENNET GROUP STRATEGIC COMMUNICATIONS
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TEAM MEMBERS

JOAN BENNET, PRESIDENT
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it-Fl rFr’h)I -, ,1r’•ir’’’ ~I~l A I i-ri, ‘~ah~rrr ~rti ~~u”li’ f(’hjl ,n’ ‘r’’~~ it~’’

I’ IF.~:F :.!ty r.’l 1FF .itliilF II li~;~ ii;’

MONICA SALTER, SENIOR VICE PRESIDENT

a i’Jecad~ ~\pai1ence ~he cc~mmuIlicatfrFns

Fi<~l.::. M~. Si~re brirl S ~i’.’~~’ b~i;dne’.; skill’ an:i

~‘P edcie “F F -‘rtitpt ~F.)rih.

i FFr5 ‘FFF11— .fc:lFFar;
di F’ r’i•a’ Intl at’—. -p. i Fl n’ 1<’n’tii’F Al’ I 9’-i’:.--i,t ‘,‘ r’, .~‘

‘F ‘Ni I; ‘‘r~’~ c’ r- nr’.. ~ri 1 dcF—F’r ~“‘‘~I~ d-a’,,ri~’

/ .. P,~ ‘r~’ N~,r,, Fr.4F,r,ini “,-~I1’~i nlF,~ ‘F ‘-t”r~,’•r •. -‘r,,, ~

p ii” .r~i FTp5t l’ in~ 15 ~ In: T.h( Jn:ei’nati.:~’~al eF~C,c 3TIF)r CI

.i ,IIF FiF~q -llC,,5 FWF1 ~‘h ‘,dt F- ,i. ‘ç,~. I Kd Hdr~A’’lI’nFYFiF,,’a[al

csl the ;:c.-i~ topltv. In 2C 2 she wa~ hanoft’d by’ the Publk: ReIat:ion~

~, (Ft AIIFF:i Ic a, ‘ai’ VITFIF th’~ ~ThU ni ~hcw”,twai d fr,r ;‘~ecr Flap r ha

c_c) PR c_.trlpci:ln F’ IhrJ _ctc’ie.

F’~Ci pF(F’’,SIjiF3I t(iHlcFF IF’tLOIy iw:Iu*’, ~c)Iliorn. P. FF1 ph ‘JiI~•( ,-r

I anal, •:nr’ni.JFlicFFr,cac m~,F:c~ it:r XI I Rl~f!s in’.rarri.stic.rpl
TIFF’, ~dT I15 a,’vI a~’.,’t.ii hart “i FF59 (Fl’P, (F [(Fr F I’,’ iFl~’—’rIir~,’ ‘F! J Id~

Athiltics L)cs.a t’flCflt. 1~~Flh:- cc~rred he: b-:chei-r~ I’ UCLTTC’ ~‘

‘FcrfiFP P.Al ~ A’ ,I MBA tr,’t’r III M~r’ P3 C’3.1i,-~l’ ~,F ItI’I h

b_~ils in~!:,jr,csr 1 II’ i’.st-cI I)(i ‘‘IF IC ~t~Jv Pb’OCnJ FF5 SIc_Ihi Itriv
id tt:,i ~ F h- ,,,~ ur~, - k~’ r.~ii 151 it’ FIrS FYI F F ~-~J c_TFS’FFI) ~ k n F

,‘rF~——ri-iJrii~y (hC’~ an IF PVC’ lXt’~F(. rner”ber 9)1 H.rw~il’ ‘ IlildfPnJ: F_;,rnrr.r

F’i.FLITFU’.FIJFJIF, C’uI’i’i. ‘I liLnI..,.’ kch,Ffl,Jfl’~,FkLI Ht,,L,ilFS3c’TIL!I5 ,;F”’Fi SIr,. I’..FS,IIF

Risbi 0155 Si:’(~i~t’j c_if A,ifle, .,_3 An, “F;ilS[FF rF’j,FrV,bCt c_-F tIle 1)5 TF~I

[‘avaI’in~ tea-n, 1,.SItFF TFL’il F 7eF91J5 net t~’e rirn,~- stayinrj active C,Nir’cFS,

including paddlirci :.:c’I’npelFllvely ‘—~.-[rh Cnitrqc:e” Cano,-F Club,

CHRISTINE MATSUDA SMITH, DIRECTOR

(hrr’:t;nr-’ hs-i~~tti i’:Ia cn’iirh, loins E( a-; a direr FF1

and I:rinqs tI’ cehiFri rnarh~t,r,o and iLrat.N.lr:

cl.rIrrFri,Frli..:::ti,,,,rF i~X[,.-’i FT ‘LV t._’ ilijI t’cJ’rr .‘,[4’r ,jiv IF

~ ‘-era I, ~ arss, ,V,,,—I’-rl-’r aie~ - nnivr(iutly w’ ii

115.” F~4-,’~)i’I kO.’JL! 5FF I’ rr- ,F r’AC.FF:} dracr evt’rr’s and

~,rr’ij-,i,~F,’-, t-.1.. ii,!’.’ c_-i ‘FrFS.I[F ~.“.

h Was’s, ncitc’n ~‘ —bas.::’ SIC. I’ :1 FV”i.j tI~, Sad -:it ion A

hi Los A!F.jelF-’t_; StIFFS ,irrtj , .,it’—’J Fri H~~w.-’i, ~. IF i’,Ijn~ alt’; a
f’unahil’u S’:hi:oI ~Jraa’.ratc an:l ciraduasad s:.irimt s’.irr l~’_ide ‘CIT tJSi_

RACHEL ROSS, DIRECTOR
jni~5 I-t-_t’:’, ~r,.drks “—jill., c_Ir’,’l~ III him’ iwc:e. ‘I

CJes’elrFI_’rl-Fi’rtt, ‘—T(,il (‘-‘-‘1 ‘tiju,, LI e’n, ttF.lijdlI) TS..n
I ~ ‘. ~.l’(!!.’F Fri—F. 101 051 5(i91N)F ‘erkin’,

5~’JiIl i’i’J R’,’.ir’F, ,‘Fr—1.n,~-r,.i-

r’d~ Rrm-. F-raw or i’ H,rinlh - .u ~ r,Fl’-d f’,rF’ P IFWFI,J T~ hr., ‘I. ci

a I:-:F’,,iFn’l;.F’s(JtF~tr~,-’t: i r’.-,:,-urt’,’ nsai’Jq_”’’LF!F F ‘‘:‘~‘J... E:.~’.:F.,’5- IF’-.:

Sp~1i’ii 0 ~“F_’t~r’5 in he ucl’-J :reno-Ir.—1rFFy-F,snt~Il plnrrririp ‘‘-,hei,:- F-I—,.?

‘,‘c.li.ir’tee:--basisd eriv,rorFi’ICI’FIaI TiOnilO inca proctia”rs airs hosted

corrim’.inlty n’Ieerin!25 for chiems that iiclLirJed Ihe Wavy ano Marine !.‘nrpt.
Ms. Rss brlnqs a Stro” WTIII”lij haakcjrnurs’-J hacc’n “Fri h~vhnir—aI WF1iFFi~ ;r,’r,j

vc’ars sf frcelan:e C<p.SI ccnd:,c wr i:in5t f~r irianaz,nos srrct cnliis:~ ;.I,bjl,:,Fp~)rs;

ir,cludirrp HCFNOLULU M.jrsazl,’,e, HC’N”)I. ,)i’.L) in Fily .<r~d M.-r”-a Map F” ~t

i’nll as her own bk’q.

What truly sets Bennet Group apart is our people. Some of the top public relations professionals in the state work with Bennet Group,

and all are highly—skilled, passionate and 100 percent committed to your success.
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ANDREA “ANJ” LUM, SENIOR ACCOUNT

MANAGER

Ms. Lure represents clients in the area:~ cf retail,

C_Mi Ccirrier marketing, ‘_—‘Jucaticrr arid nrzrn.p’oift,

_______________________ crovldii’tcr public relations serv cat to clients
ncIurl’nc~ h: liowarri has c.crporitiorr.

1- rjrral ,~‘HrIrr;oI erie) Fr’-’ ~aw;~’r enrn’r ri it’,’ rn ri,i.:~rr,~n

urn l?ir’VI’.-i iily ‘~•‘‘i’-’’i -i’; ~‘r ~ ‘~rr: ,_r.~e, ie’C ‘1 U 3! ph Lilt,

!i’Ii_i()riS lit?’’’ L’s. V,tcr~’ INfi u—r4-:,i rn<fl’ncr~’’ c’ ~i.i.r ‘-~ ..‘ aJir , Ircr;r’,

)‘ ,‘flr’. \t’.l i’~J r..rir,Lir’. fli~’,tr’ tn r~’~ -,‘:;, lt~ ihiTi. .i itni’

“‘-“3 ‘—‘‘n’LJ’ ret •s, exr—: L,tr?,C.t CC’Hor~’Fk’ ui-if,,- th’cvv, and ftla’’rrirr3

fanil’’aarrr :‘s’ents. Ai’t an rse tact 31 ni?dri’tr,er. Ms. I Lii’n has prcr~i.:led

hi-tnt -~t’ir h ci ia’r’çir ‘ t’ a! rn~r Ira car i’tsal and has i-ia veIi-ip~d a—cl

exe.::~.ic,:d s’:’cial media carnpaicns,

tvls. :r.irri l.’rrevicuslv ser’:ed as a cc,rrrrnurlicatic’ris britain Ct ih’a stephen

rta’ eottr ‘d,:it ion A Was’iinig ion’,. I) c: She Fe a “unahcu uraduate
.‘r’r’i ‘‘irIs -~ h~’ch’dc,i’- denise ~3 A in puclic cenini,rrrr.stior, From

Cj’rh:cr-,iF-: ‘:1’, F urn, ‘,CiVc-’C , the boards Of thc.’ I~tiblv

Rt-~h,-iF rnr~, S~ a’ cay a ‘5,rr n’ r’i-r f—hawaii ‘ tna~sit:.r air ‘-Nh’ 8 ;Pyn’i

c’ur3dzitr’:n, _i to’:,! ncn—p: eta ‘rflari,7,3tC~ )hZ’ tsech, to :‘‘~‘pow’:r

-‘-‘h’ r’flhraI.,r”iraui’~ writ- iii,... ‘tel- i-ir’,,,~ ‘flS”.ir fl fi, ti’i Fri a ‘-tir,r’y r’i”,b

sustainable future

EMMA WO, SENIOR ACCOUNT EXECUTIVE

h,Vo joins fr,’nn,,r tr’n’op avith a ;:‘a-:[rqrc.~:rrrJ ri

..‘ii:...’rrrili3rIrCrrt~,r’’baric.ii!ici.-.,rr~jt-:r;i.,Iiyirriii,iap,..

U’ SF’,’i’5ti~ l~’ orl ACt a, en iCitr it at KiTs/—f where sire
“‘vs’ e:d ‘,tor ret r~-’~ it~ h’,’t- bra 3d’: Vtt. 31 i’I’-S I-I ‘twin i

vvh’—-e kilt? r?’,Si’,.,itJeJ 0 ‘C L’l’,Q fr,rr i h~? ti_il ‘ant 5-jn’r)i 5.

prnr’jram, Ini-inh--ts, rtrd -,t’r:h the :iiltr.,arr F-emily “it ( rsmnparrres wher~

i-n -‘ia’; wit, rruirks’rrrru ,,rflj ‘XJli’t li-’I:lii,iir’,. N,-i. astrally. !‘,4r,. nYu

icr—sd at VOJLi~: t’sIar:)..;2irir an:i fi Unlinc’s eclrtorrsl d’apCrrrn’rc’rrt

tv1~ Wa is a proud ‘ CcIudtt or’ Purial’nou Srl’i~,ol and Scritops College

where she eamne h~’r hc,cI-,eiar’ decree t13.A.F in TactiC studies arid

a rnrr’ior in Enqlish liters’ u’e. She las isiSO studied abroad at ‘Dyford
I ifliJ.’i’,)t’ ri-id Cucar’ May, tl’9\ r5r~,~v of nrrr’jnn In her trse tin”,.: sh’:

;‘‘ijOy’, ‘y:i)tr Cri3 ra.,eirr’?r t)’.r’.”.i F

MEGAN TSUCHIDA, ACCOUNT EXECUTIVE

ti’, Tk rx n d,s reh’rr’-s’-’ nw c’ harts in! ha ,inr’-a-; s-if

‘:onsumcr riiniri’et-ncj and the nc-n-profit sector She

alt’.’ rtrr~vid’-~s piiHis-- ri-let inns sri is sf5 tn yr’rrl,- -‘f

Ha’—va ‘i ost ~1cr n r riS’ ri S Si I l’ifl’i .49 try Oroar’ijja[ on:’,,

irrctucjri—,o ctrr~rr’i’~ar I—allows Hawaii Cornrin .rin’

~rthji,,jari,-’r, aid tIe Jc’yrul Hear rn—,,’ de”iani I’” ad<’li:ioni rr,-’,ers;irrcr
a trier ketirna intern am 55’;i-l’~rn i’\t’’j iiSi”nci:,7irip Ms t~j’3—5,’~ also ha~

t’’a,—kaic-i,nd Fri iiflai- ,‘- ‘rio ?irtoIrilrr’r.s NI’,-’ f’ra-.-iflir,I5’ r”c’il,’_’’j at /~NTS

K_I’I-i, Li_I-’ a: din Acccurt’o A35’Stjmt. and a!: C ~‘‘ Urr,vcrsirv ct —,‘wai’i at
M,~i’ioe Shi,iler Colic—pr-’ r,i B~ isinr’-’5—, ,i-. a ciudent .‘‘ visor

sit. suShi) So l’uruhc’tr Scho:’I olunrri,:i :iri,i ‘:ai-’c—_r rr 1:_I. h’:-l_-m’s

degree (fs S A.) In Ii “ar’ ci’ ‘ru 0 err r i’?pi A flCi ursA ‘p ,~n’j a ‘-‘ liAr in

Japanese am the lJnivero:y -:ui Hawaii -3! Mdr,oa. I-’ her fre~ trn”r, she

erAovs staving active c~uicJoor’~aird i-, an .q-,’rd ri--acer,

TAYTE BROCK, CREATIVE DIRECTOR

I .9’,; Itrr~ kin’, ~i ;‘r.’-jr,~ oF ‘‘XFJ~9 err_c ri l,i,,fl’,l

sti~-iFE-qv a” H rile, k~”tirrp and h ‘:. beer, i. :~s run

-:neami’,’i: cur cctr:-n i”.’i 0 a i-/Anne: ‘..‘rocup :,i”re ‘dlii

t’b’ri,’--ip/ftjr,i,It’s i’, hn~,-~’_I u’iev,’loms’r’ n’,rr nasa Reline
;-“‘r-”,rnr,r’r-—atr_-’’- c, :0 ‘.ini_Is ;‘nrr,-u——:r’,~~ canp- —,‘ n;’,

or a w’’Ji—r Sd?’’r j,.’i irhi uti i

i’j icr to r:n:ani irs tier own’ r_uiripa’’,’, Ms. lire’ I’ v-i,i s i~’i,’ H i’,’cic’r

hiand strategy for Sc’enr, air a-nosiness developer. prciuiniing courrsel
for enterprises looking to extend their brands online. I-’reviciuslv, she

was the VP of New Media at RENS, cellveing high-profile projects for

television, ntc’ractiyc’, narThin”~ arid web p’opr’rries. Prior to HENS, shs
isa’, II a ax,-itutis’a Li ,a&iu,,Ir’i I_ri N.’i’c,r,.~’rn, an irni.e’n,ii i,’r’,il tal;—w,siurr

t’randi’o firm, where Si” a assist’::’:: in bt-n’:hing nn-t’,’,n”l’ idsm,ntiu:s
wrar Idwidr’. 1—ler n’” ‘I at Nurru’: urn ‘se ,‘,c_n,nc-j srri-e~’n ri Er-ri r n.,-S,i3,r,A~ Tel l’,-~

ansi a (i_hO.

Brw’’ t&ir’rp’~iac boll; Ie”all’,’ card rrrc’r,r;,riorrallv ‘i rio-’ sync’ of

cut! nIger cano’s ~u3ddhinu She 5 :1 i:o;inh and rr;r’rrnl:.c”r ,:.F Or’: fIr.~r Nahi,

(,~n’,;e CluE, ansi is F ‘i~ i tier L alit ire dir,,’,. Fur ,,rr’: or~ a ‘ uisr,iri i,n-’r I’ ‘r F air

Cr inciplur fundrais’ar, tire ftC’ wi C_oar: I-lien & Walk.



MEDIA RELATIONS
EXPERIENCE

l3enrie-~t t;t~’tJi) i~ t’Jt’II krr:~t’’’ I&~r Ii. nni!1,t IJIr’’iS ~ tr11 tor

senurinri c onslor rN21:iI.1 iovrr~nr f. its (hDnts. W:c especially

i .~cr ‘,‘~r,rs ri_~f ;~c~ i.riI—rr’c1Iir~fl’’’’’ri.c’r_,Is..;
r;Icsr)ut ~.vcsrk In r!i; •)r~’~; relci~’

FOREST CITY HAWAI’l

1.N~elope Fore.,t City Hawaii utilized Seicoet Groutci evpertee in the

clean—energy sector to help plan and ptit:iicize tie blessing of OahLJs
IWO Lrqesi solar far ins Kapoler Sustain Lie Energy Path and the Pearl

xv h:rxnsrla Ener cjy Par I’ With air one— a~n :;ost—nvcnt ns~ stance,

rS~~li n~rnI rtti.eivc&J ~rrL,!a[;lf~ Pint,, ov1—’in;r’ c_nfl h 1.1 ~f1ri rich hrfl,ti

media cutlets — tre nrJnrlnn to closets: ~60.000 fl vac_: — zild sheddinn
lihr <rn ixnct4, utility—”, ala. v;l,nr (1’ fitrorianl pie,p Of I’L,rv’i’~’,

s~stanaL”I’tv puzzle —4~cz I (Io-.:’rro’ Neil ic”crcr:rrrbi2 as v.c!l ar
:,ih r’r rnc;r;rl~l. tflItrnl’’,’, l,’,~l, , ;‘n’,i ‘‘k’: r’ J ,‘‘tIirfr ~irç’r’ flu

ritsar rd helt,’~t,c r’ro nor, nfl., I’/ lii l~ Iv ~w ICh’ 5: 1 lolan Cfl’:’i ~• r;11

work for Pearl t:Izsu ‘pnirrsul. wrsrr the top P11 •:3rTM.3 qn in the srztr Inn

2013 horn the lirterrtarier~al Association cd fiusiness Corri:unic~~tor~

PUNAHOU SCHOOL

Rennet Group wins tasked with caiductino n odin relatn:ns icr P:jr:sh’:::r
Scl’,orrls Pr:n~,i~~,~j ‘E.irinal in IetrrIJn;r: ;: i—i. \4”r~ l:—~s tiarr :~r:r’n

prcs’laer-i IC) prepare .1(11 exocr..re a cornorol’ronrrvs p5101W rc arrant

carnpargr, i,erinpr cirI~rJ~;S inarn r’v’lrcp...l rririli - ‘ii:

that inctluded e’riirm pirir unlirt~a, anc_h Iifl_c_5(ltdI’H ruter:l a ,flc_’—r.ia— ;‘,

the annual event.

Working with the school and its stall and VCIIUnIeerS, E1enrret Crc _cp
identified several ~ev messaces and developed a se of tray ideas

tailcrnd to specituic media bear reporters and outlets. ri ~st I WeeK,

Bej’nca Group sa.’—irrc’d and faril iar:-d over ‘15 print art:) oril nn :rsvt’;un1r’

clips, 10 television ci ps arid S mr_ho t_lIr_.S acrc’:,s a vvrv wide WI -‘i

of different media channels In torsi. rh—c carnc,tkrI ‘ad.,

of Ove’ I I mrlh,on rearJer,~ and vierurri wit’ a pith cit vah.” 2 coca

S57?,00r).
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ISSUES MANAGEMENT
EXPERIENCE

a:: f.: I’:~: ‘p:’ v;~ :s~.’.:es ma n.: ~nrp~” F exps—c :en~ p~ a r;(J

is k rsc’wn ITY su:cessiuFIv rancii:nq :rrc of the most ::omple.< arc
‘~e•nsncE~ iS’:i~” n the ‘_:~, CSur ‘JJttri in :hic area nt’i.iciec:

THE HOWARD HUGHES CORPORATION’S WARD VILLAGE

her:nr:t t:rLLip rjuvdc’s t,ui’lrc reFqj’c~ns S,1F431_1rt ta t’e ‘_‘wr:rd

H .:qhc.s ar perot on for iTS plans to creole an or ban nrater planned

—on rrruni n Kaka’akcr. I hrou~jh onçgoinq issues. ma nari:•mert
rrr~1 >trareqic cernrntrrrica ions assis Lance, Bern at z3ronp works to

rosninrr the :omp~ny as a lander in the evolution cf rafra’tiko, ar~d
‘~~li Fr:’, irov, KakA’,,F s, v:iFl tsr’ a IFIIVUF:J arid vibrairl ~.orrirr:.:nrry Iliat

5 3rd ‘: tors alum will :tr:o>~ n~d ira to be a cart OfFI’:: IkS

cF Hruqie’~. 8n:’rr~ (rr’ :~: ‘:l~:) F’:s—l’&ni u—iov.4r,F H:~hes

arid orom:.te its own ::i’i.;irit’ablc foundation as a fray croportent Fri

,tr’rr::~’:v’s rnp.:arkv’ aral in’Faqr ~re il’rirr nh: r’.’rtrniin:utss

I?. ikut OF ~ k.ru~n~ inner, rn:~’naqr:rne:rt s:ratcsclv det:c;nvd by

F)enr:et (.‘:rOup.

HAWAI’I CLEAR THE SMOKE CAMPAIGN

1—corn 1004 EU E Feenruer rooF) clesrcsnc-cl and an k’nuenr.ed the
F Ia:’a’u’, Srr~i’ Dr’nau Fr’rv:e F OF I Iealihs ‘U Fc—;q FIre :‘.n’:okn’ ra:’npa qru. it

h Sir’’ ‘5):FL.t C’FJrltOi TiJTk’)tIfl,’l r::r?rp.j:rrr ccsi:~necI to
hi:. .ea:,ir.’.ri.’’.,’,,~i,l: :1 1’ ~ .‘,,rrçF~r\ ~ ‘.i nri’’r’~3 a’d n’~ a

a Hav’ar . fr 200n, ~l’aa:’ FI’ic Srr’ok:e was nstrun,cntai in

taililinc: P:JF::hC S::pOt,i I F:’w 1-in’vai’u’s r’rr’,tp—lrp~’ Iavv ‘viiu~’Fa

ri Ncv.:r’nn’rr 2006. ]Ifl”i:]h a CLrr:OTnF~~n5~yr’, uric’ bled canui:’aqn

:r’.::ir:rri u,:raJ <JcfS’r,rniSn.j, r_IrL:l:_ rr:I.,flur,.rrs ~ r’~’~ 11W WICLISFT,Ie, ,JFFO

s ““a~ke F ‘no. F Ire ‘nu i’ F”elped r:erse aw,anerress OF’ tobacco risks

and helorec to char ste social norms recnan~inq tobacco use in the state.

The carpalon — ‘,yhiclr h ~s reached rio_sands of Fesrdents v,’:r”, ITS

h arcJ—ht~ urn. ii ohlv—rnerr:ou .tbFe :n:cr5aqr~ — has won several i-iiiwa 6
A: ~, ~: rr —~ ‘~‘cft• ,~ inn Oaf1-: A:a:,s’: 1er’ucI r’,~ hI ::~ I’:elr,r nil5 1-”,~- el OF

b-:a A:’uv:F [or IFS iTr:”O.,~3r.\.:, c.:’:dtIVC sppicacl’, to this
1 rF:, .~F 1:c,bln. he,.rlFFr itt, lire criu’:rraqrr F:,:~ :lso receivari e,ren’nv”

r,FecFia LO\’: ragc’, as wall as strom edrrerral support trot: major Focal

INTERNATIONAL MARKET PLACE

[he r”admt’ei’::prnent OH no iratornational Mai’kot Placa faced nunioro: is
F :urdlr’’, LF’:at Fri.- Lii:: purr: :::~jl t:_: haP rho prujett, :ri:_l:,:dinp
I enarat ritSu oar. WI cl’ arcnaped previOris eclevelopanent attt—rnpls,

an exceprronal, fan’o’n. a rrcl Fsr:lnt’’d ~r’yiiIa tree that requre”J

prese vation, arid vie discovery of humar’r remain onsire, t%r[Fr,’,j’:’t:,::s

know:”: to Pc- hrqhlv likely oMan h’c’ location ann ham_tv ot the sit::.

[ia’r:nr-”t Group ~:tFyi:at’d O’~ vi trifler Is. parlnc—:sfrnir,a, ,r’:all rjr~):t:

outre.a.:F’, anro r:ieetrncjs ro best rnanacic’ these sans nave issues, 0s a
res:.rlr, Taubman has developed rela—ionchrips with F he sF~rk:r4rc,l”1sn.

who could potent ally have created t’e çrreatest hurcies ansi ha:. Lest
-shIn in “t v’r r’sslr Fly nevurpn ,inti 1:-art: tv’:’ qO,II, with : A: i’.i- :1: I

corrrrrerrcu-’u a’ air_n 201 F.



STAKEHOLDER
ENGAGEMENT

fl it’! ‘,nfl_r t•ii~ r’/’r’r~.iv& .,t.~kE~ir’)h:f&’; ~ifIcJa:;tirYit’rl— ,~n<J rflr rn,

‘~L.r:nt carrt:aInr c ;)cr.r’ce, and v~ctI va—sea :raa:na
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DEPARTMENT OF BUDGET AND FISCAL SERVICES
SMALL PURCHASE WRITTEN QUOTATIONS

i. Date: 6/18/2014

2~ Company: Mana Means Incorporated

4. Address: 1088 Bishop Street 111209

6. Vendor Representative: janet@nianameans.com

19. Additional information or terms (i.e. delivery time, warranty period, etc.):

See attached Document.

23. Quote No. 10275 24. Price(s) shall remain firm for 9Q days.

25. Vendor Representative: 9~_______________________________ June 20, 2014
Slgiiàtur Date

Title: President

3. Phone/fax No. (808)521-1160

s. City/State/Zip: Honolulu, HI 96813

/
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13A. e-mail cnittal@honolulu.gov
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21, State Tax 667 . 08

22. TOTAL 14, 824 . 08
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Office of the Managing Director, City & County of Honolulu
Housing First Outreach Consultant RFP

2. OFFEROR’S QUALIFICATIONS AND EXPERiENCE:

COMPANY PROFILE:
Mana Means Communications (Mana Means Inc.)
1088 Bishop Street Suite 1209
Honolulu, Hawaii 96813
Website: www.ManaMeans.com
PH: (808) 521-1160 FAX: (808) 521-1104 MOBILE: (JANET SCHEFFER) (808) 285-7712
EMAiL: janet@manameans.com

HISTORY /BACKGROUND
Janet M. Scheffer, President and Founder of Mana Means Communications, started Mana
Means Inc. on December 18, 1992 in Honolulu. Mana Means has been a top-ranked, full-service
advertising, PR and marketing firm in Honolulu for the past 22 years, as reported by PBN’s Book
of Lists. With over 32 years of local experience in the full-service advertising, public relations
and marketing industry, Janet manages seven staffers and employees, including PR
executives/associates, graphic designers and web developers for both print and web work,
administrative assistants, accountants and interns. She had previously managed four local
publications, started a publishing firm, and worked successfully in the local television industry
prior to founding and running Mana Means Inc. Her professional relationship with all of her
clients is your assurance that outstanding work and service is delivered regularly and will be
delivered to the Office of the Managing Director, City & County of Honolulu.

CLIENT SERVICES:
> Public Relations services: complete PR programs from research to concept to

completion and follow-up, including, outreach, education, coordination, writing,
development, distribution and follow-up with media on all initiatives

> Full-service advertising and marketing: media research, planning, buying, analytics
> Creative services: full graphic design services, print, web, large scale printing, mailing,

etc.
> Research services: educational research, media and PR research, competitive research,

client research, etc.
CLIENTS: Short list of a few of our current and relevant clients, see full list of current clients at
www.manameans.com.

>~ Hawaiian Eye Center and Foundation, last 20 years
> Children’s Alliance of Hawaii, past year
> Sales & Marketing Executives Int’l. Past President and PR Chair, last 15 years
> Rotary Club of Waikiki, 5 years, President and Public Relations Chair
> Navy League of Honolulu, last 5 years
> Aloha Medical Mission, last 3 years



QUALIFICATIONS:
Janet M. Scheffer, Senior Account Manager: President/Founder, has over 32 years of
full-service marketing and PR experience in Hawaii. Serving over one thousand clients
of all types in Hawaii, she will assure Office of the Managing Director, City & County
of Honolulu that all goals set forth with this outreach program are exceeded.

Brandin Shim, PR Executive: With a BA In Journalism Media Studies and an emphasis in
public relations and advertising, he has over 4 years experience in overseeing 15 clients
PR requirements. Brandin will help ensure all,goals and objectives are met.

Ryley Yamamoto, Graphic Designer/Web Developer and Designer: Ryley will oversee
and work directly with entire team to create and develop all specified print and/or web
based graphic design and layout items.

Richard W. Scheffer, Creative Director: With over 8 years of graphic and web design
experience, Richard oversees all creative and production needs including print and web
based graphic design and layout from concept to completion.

3. OFFEROR’S PAST PERFORMANCE ON PROJECTS OF SIMILAR SCOPE:

international Aizheimer’s Association Conference at Hawaii Convention Center: Ma na
Means was hired by the International Alzheirrier’s Association, based in Chicago, in 2010
to coordinate all media and PR efforts for their International Conference held in
Honolulu that year, which included: coordinate local, national and international press
and media coverage utilizing press kits, press releases, press conferences, daily
briefings, print collateral, PR value and tracking reports, etc. The expected PR value goal
was approximately $250,000.00 in earned media, however over $1.5 million PR value
was received. The client was very satisfied with the results and stated this was the best
PR coverage they had ever received at one of their conferences, which moves to a
different city regularly.
SBIR/STTR Conference: As the contracted PR/Marketing firm for HTDC, Mana Means
was charged with generating PR for the 12th Biennial Hawaii SBIR/STTR Conference
in December 2013 at the Hale Koa Hotel. Additionally, Mana Means has been working
with HTDC on PR and marketing initiatives regularly for the past 3 years assisting with
workshops, conferences and PR efforts—including press and media releases, client
training, and a wide variety of other PR strategies and tactics.
Chaminade University: For the past 6 years, Mana Means has been assisting two
different departments at Chaminade University to increase enrollment through media
and PR activities including, but not limited to, 2-for-i media strategies garnering
hundreds of thousands of free media coverage, print ad design and media placements,
and media research and planning.



4. OFFEROR’S CAPACITY TO ACCOMPLISH WORK EN REQUIRED TiME:

With over 20 years in business and a close-knit team of qualified and dedicated
professionals, we have the necessary manpower, resources and flexibility to complete
outreach consultancy for the Housing First Initiative within the allotted timeframe of 90 to
120 days. Coordinating and training City team members falls within our range of experience,
as Mana Means regularly works with clients on media training. We have trained and
prepped clients for speaking engagements in front of small to large groups as well as for
media opportunities on both television and radio. Quick turnaround on developing,
designing, quoting, printing and delivering collateral is also something we have plenty of
experience doing for many of our clients.

Being in the PR and advertising business for many years, Mana Means has developed a
contact database as well as direct relationships with not only local media, but political
groups, nonprofits, civic organizations and special Interest groups. Identifying target groups,
stakeholders and decision makers and then reaching out to schedule meetings and venues
will be more easily accomplished because of our company’s relationships with various
members within these communities.

5. OFFEROR’S RESPONSIVENESS TO PURPOSE AND SCOPE OF WORK:

With the homelessness and the Housing First being such hot topics and heavily covered by
the local media, it is important that the first step in our approach to this project be the
creation of a strategic plan. Mana Means previously handled the PR and advertising for the
Institute for Human Services for seven years, and we are very familiar with the many issues,
complications and sensitivities surrounding homelessness. This knowledge will be very
helpful in our approach on how to frame and present the messaging for Housing First.

To ensure timely completion of the project, our strategic plan wilt incorporate a clear
timeline based on initial, in-depth research on both the local homelessness epidemic and
how it is viewed by target groups, stakeholders and decision makers. From there, we can
create a plan that clearly and sensitively communicates how these individual groups may be
affected economically, environmentally and culturally by Housing First. It wilt also be
Important to communicate the broader significance of this project and how it wilt affect
communities at large and Oahu as a whole.

After thorough research, a clear timeline can be created to focus on planning and
coordinating meetings and venues with these respective groups. The timeline will also
include implementing and educating City team members on the agreed upon messaging of
Housing First and how to best relay that message. As stated above, presentations need to
take into consideration the sensitivities and uniqueness of each specific group and clearly
and consistently translate the need to build community relationships to ensure success of
the program.



i. Date: 6/18/2014

DEPARTMENT OF BUDGET AN)) FISCAL SERVICES
SMALL PURCHASE WRITTEN QUOTATIONS

2. Company: Strategic Communication Solutions, LLC.

4. Address: P.O. Box 283137
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Qualifications and Experience to Perform Scope of Services

Nathan Hokama has more than 25 years of issues management and corporate
communication experience, He established Strategic Communication Solutions, a
communications consulting firm, as an independent practitioner, in April 2004.

He provides a wide range of services including corporate advertising and branding, issues
management, crisis and emergency communication, litigation support, media relations,
community relations, internal communication, and marketing communication,

Strategic Communication Solutions serves a diverse range of local and national for-profit
and non-profit organizations.

Current, ongoing clients:
• Hawaii Dental Service (HDS)
• Hawaii Department of Health
- Hawaii Health Connector (in collaboration with MVNP)
• Hawaii Health Information Exchange
• Hawaii Independent Energy (formerly Tesoro Hawaii)
• Hawaii Meals on Wheels

St. Francis Healthcare System of Hawaii
• University of Hawaii Professional Assembly (The Faculty Union)

Current project-basis clients:
• Hawaii Department of Agriculture (Buy Local. It Matters campaigns)
• Ito Healthcare Group (Community Case Management Corp., Kokua Nurses, Kulana

Malarna, Oahu Care Facility and Pearl City Nursing Home)
Mid Pacific Country Club
University of Hawaii, Department of Tropical Plant and Soil Sciences — National
Science Foundation grant

Prior to Strategic Communication Solutions, he served as corporate communications
manager for Tesoro Hawaii, Hawaii’s largest petroleum energy provider, from 1991 to
2003. During his time with Tesoro [NYSE:TSO], he was involved with a number of high-
profile issues including the State’s anti-trust lawsuit against oil companies; neighborhood
outrage over unplanned petroleum refinery emissions; a major oil spill impacting a
neighbor island, underground storage tank remediation; public and legislative scrutiny over
gasoline pricing, and organizational restructuri ngs and divestitures.

He also served as an “away team” coach for public information officers during emergency
response exercises at Tesoro refineries or marine services facilities in Kenai, Alaska;
Anacortes, Washington; and Aransas Pass, Corpus Christi, Texas.

Strategic Communication Solutions, LLC
P.O. Box 283137 Honolulu, Hawaii 96828-3137 (808) 226-7470
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Hokama also served as media relations consultant and spokesperson, and assisted with
Public Utilities Commission public hearings during the acquisition of Verizon
Communication Inc.’s Hawaii assets by The Carlyle Group, a Washington, D.C.-based
international private equity firm, a year-long process that concluded in May 2005.

He also served as corporate communications manager at American Savings Bank, the
state’s third largest financial institution, where he was responsible for developing annual
meeting and financial analyst road show remarks for executives in conjunction with parent
company Hawaiian Electric Industries [NYSE:HE); Content development for intranet
communication; and researching and responding to media inquires as spokesperson or
preparing and coaching executives for news interviews. He also served as community
relations director for Shriners Hospital for Children, coordinating media relations, internal
corn munications and volunteer recruitment and placement.

He holds a bachelor’s degree in journalism and philosophy from the University of Hawaii,
and is an accredited member of the Public Relations Society of America (PRSA), and a
member of the organization’s Counselors Academy and Independent Practitioners
Alliance.

He currently serves as chair of the Executive Committee for PRSA’s national Independent
Practitioners Alliance and Secretary on the board of the Partnership for Philanthropic
Planning Hawaii. He is a past president of the Hawaii chapters of both PRSA and the
International Association of Business Communicators (IABC). PRSA Hawaii professional
peers named him the PRSA Gregg W. Perry Public Relations Professional of the Year in
2008. He recently joined the board of directors of Kokua Mau, the local hospice and
palliative care coalition that represents hospice programs statewide.

Past Performance of Projects of Similar Scope:

Strategic Communication Solutions has experience in all areas outlined in the scope of this
project, including:

Strategic communication plans, from measurable objectives to execution and
evaluation;

• Message development for multiple stakeholder groups, including written
communications and talking points
Preparation of news release, fact sheets, FAQs and other materials to influence key
groups and for media kits;

• Coordination of speaking engagements, appearances and media interviews; and
• Coaching and training executives and leaders to deliver messages for media and

other audiences.

Strategic Communication Solutions, LLC
P~O. Box 283137 Honolulu1 Hawaii 96828.3137 (808) 226-7470
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Relevant case studies:

St. Francis Healthcare System of Hawaii

Responsible for internal and external communications for St. Francis Healthcare
System of Hawaii, which was the major, secured creditor in Hawaii Medical
Center’s two high-profile, Chapter 1 1 bankruptcy filings.

• Bankruptcy court proceedings eventually resulted in closure of Hawaii Medical
Center’s two hospital campuses.

• The ownership transfer of the hospital assets back to St. Francis in April 2012 after
a protracted bankruptcy process, Facilitated communications with The Queen’s
Health Systems, which acquired the West campus assets from St. Francis in
December 2012.

• Currently serve as a steering committee member for St. Francis Healthcare System’s
recent reorganization and organizational cultural change. Prepared extensive
comprehensive communications for both internal and external audiences,
including government officials, boards of directors, managers, and employees.
Currently involved with outreach activities to clarify misconceptions, cultural and
service line transformation process, and repositioning St. Francis Healthcare System
in the community.

Hawaii Health Connector

• As part of a team of communications professionals, provide executive messaging
and media relations counsel for the Hawaii Health Connector, the state’s health
insurance marketplace. Manage reputational issues relating to information
technology performance, integrity of operations, federal oversight, and legislative
scrutiny.

• Hired by MVNP, lead agency, to augment communications team to support the
Hawaii Health Connector after its incomplete launch on October 1 and helped
with the introduction of a new, interim executive director to increase the
organizations’ credibility with key stakeholders.

Autism Speaks

• In collaboration with law firm Ashford & Wriston, and Los Angeles-based
Rodrigues Public Affairs, managed media relations for Autism Speaks, the world’s
largest autism coalition to advocate for mandated coverage of scientifically proven
therapy for children diagnosed with autism spectrum disorders.

Strategic Communication Solutions, LLC
P.O. Box 283137 Honolulu, Hawaii 96828-3137 (808) 226-7470
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Autism Speaks (continued)

Developed talking points, news releases, newsletters, and other communications
targeted at different audiences. Despite strong opposition from major insurance
company, a conference committee session resulted in a $50,000 allocation to study
the issue.

Shriners Hospitals for Children — Honolulu

This involved billing third-party payers for patient services for the first time in the
hospital system’s 90-year history, and represented a significant departure from the
hospital system’s long-standing policy of not billing health insurance companies or
asking patient families for copayments. The rollout met mixed reactions but was
necessary to increase patient revenue and reduce dependence on the hospital’s
endowment to ensure care for future generations of children.

Capacity to Accomplish the Work and in the Required Time

Strategic Communication Solutions is an independent practitioner and is accustomed to
working on multiple projects with tight deadlines. Strategic Communication Solutions
expects the Housing First project can be completed within the 90- to 120-day window by
October 31, 2014.

Responsiveness to the Purpose a.nd Scope of Work

Strategic Communication Solutions is aware of the different perspectives on Housing First,
based on research of other cities that have implemented the program. Although there are
concerns about security where Housing First tenants may reside, keeping these facilities
fenced creates a feeling of being in prison and defeats the purpose of creating integration
with the rest of society. Creating smaller residences for three to six people may be a
possibility, but securing these homes and facing resistance from neighbors would be a
challenge.

Homeless individuals may also resist permanent homes and instead prefer sleeping in tents
in public spaces. However, Housing First must be seen as an investment in people’s lives
and In the overall financial well-being of a city. By intervening and providing care, this can
reduce chronic disease, social problems, substance abuse and other issues. It also
preempts costly care and management that hospital emergency departments, prisons and
other institutions must bear when taking homeless individuals into their care.

Strategic Communication Solutions, LLC
P.O. Box 283137 Honolulu, Hawaii 96828-3137 (808) 226-7470



GLENNA WONG PUBLIC RELATIONS

To: Georgette Deemer
Deputy Managing Director, City & County of Honolulu

From: Glenna Wong cc: G. Nakata, J. Yang, D. Miyagi

Re: Summary - Housing First Community Outreach

Dear Georgette,

Am submitting this report as a summary on my community outreach services for the City’s
Housing First Initiative with Jun Yang, Executive Director of Housing.

From July 2014 through March 2015, we were able to reach approximately 1,900 individuals
through community, business, government, secular, ethnic and social organizations. During this
time, presentations and messaging were based on the adoption of the Housing First program and
City’s policy — including efforts to educate, homeless population numbers, discussion of past
policies, success with mainland cities, and a shift on how the City’s Housing First program
would provide a solution and relief. Each presentation included a request to help through a
solicitation of studio and one-bedroom units throughout Oahu that would be used to house the
homeless.

A few milestone changes occurred during the latter part of 2014, including the approval of the
‘Sit Lie’ bill, the grant award to the Institute of Human Services (IRS), the Hawaii Lodging &
Tourism / Waikiki Improvement Association’s partnership with IRS to create a full time outreach
program targeting Waikiki’s homeless, and Safe Haven’s opening of the Pauahi Hale public
restroom facility and renovation of units. The timing of these changes came at opportune
moments and inquiries were made on how the City would gauge the effectiveness and success.
Jun Yang was able to incorporate details of the above and the progress that was being made in
those areas.

Presentations of the Housing First policy was a necessity and the outreach from July through the
end of 2014 concentrated on educating and bringing forth awareness of the City’s efforts.
Messaging became more focused January through March 2015 as we attempted to match
presentations with work underway and the statistics of individuals and families that were being
helped. Audiences were better tuned-in about the Housing First policy by early 2015 and
appreciated progress reports (versus presentations on policy and generalities). In instances of
addressing neighborhood boards or community area groups, efforts were made to tailor the
presentations and include data specific to those areas.

April 10, 2015

238 Kaiolohia Place • Honolulu, HI 96825 • Phone (808) 395-4321 • Fax (808) 395-0558 • Email owor~glennawong.com



There were a relatively small number of negative comments about the homeless ranging from
withholding assistance, incarceration, increased enforcement, stopping the mainland homeless at
the airport, and one-way air tickets back to the mainland. Information about the chronically
homeless to those who may have merely lost their jobs or victims of unfortunate circumstance
were disregarded as they were categorized in one homeless category. Displeasure about mainland
homeless was noted, even when lower factual population numbers were given. A few incidents
were noted to expand Sit Lie areas, instill anti-loitering laws and discontent with the City’s
unhurried efforts. Although those comments represented a minority, these individuals looked to
the local government for immediate and long term solutions.

Contrary to the negative comments, groups have contacted us for more information and follow
up presentations for 2016. Groups from the Rotary and Lions Clubs, Honolulu Board of
Realtors, and faith-based organizations have been most receptive. The City has made progress
through the Housing First messaging; however, the enormity of the homeless problem, the
growing population and visibility, and headline reporting from the media mitigates the
administration’s efforts. Although we have gained public trust; these factors may dwarf Housing
First’s energy and momentum.

Newer problem areas demonstrating obvious homeless visibility problems include Kalihi and
especially, Kaka’ako. These problem areas will affect the City through resources as well as
public perception. All of our work through community outreach and messaging, as well as
housing our homeless through the Housing First program may lose the public’s support if these
large homeless encampments do not transition out of those areas. If the City does not participate
in that transition soon, we may lose an opportunity to assist these individuals and families and
the public’s trust.

Recommendations for the City’s Office on Housing is to reach out to nearby area developers and
landowners for any assistance. In addition, to continue the outreach program and working with
local community social service providers, including those that address the Kalihi and Kaka’ ako
encampment areas. Utilizing the media to announce the progress of Housing First on a regular
basis, including monthly stats of housing the homeless through IHS and other social service
agencies, milestones and goals and individual success stores should be considered. This strategy
could help shift the focus to any number of social service providers’ efforts and demonstrate a
unified effort with the City. I also understand that a program is underway through the Mayor’s
Challenge to assist our homeless veterans. Similar outreach campaigns and messaging should be
consistent with Housing First, with special recognition and priority housing placement.

Some local developers, building industry leaders and business groups have expressed an interest
in assisting. I recommend a plan to approach them on a regular basis and offer your assistance
alongside their community relations staff. Whether they join the City’s efforts or prefer their
own undertaking, building a stronger relationship could benefit both parties and hopefully create
a concerted effort. As they represent the private sector, they may have recommendations,
strategies, incentives, activities and staff that can contribute to the City efforts, and vice versa.

238 Kaiolohia Place • Honolulu, HI 96825 • Phone (808) 395-4321 • Fax (808) 395-0558 • Email owpr@glennawong.com



Georgette, it has been a pleasure working with you, Gary Nakata, Debbie Miyagi and of course,
Jun Yang who has a broad knowledge and deep understanding of the homeless on Oahu. His
experience, well-mannered sensitive presentations and responsive personality has audiences
accepting him and his accessibility. We have scheduled several more Housing First community
discussions and Jun will be updating and tailoring his presentations accordingly.

Working with Jun has also changed my life and I hope I have assisted and contributed in ways
that you intended. I would enjoy working with all of you again, should the opportunity arise.
The final report showing all groups that we have addressed with be forthcoming from Debbie
Miyagi.

Many thanks for your continued support. If you have any questions, please don’t hesitate to call
on me.

Best regards,

Glenna Wong, President
Glenna Wong Public Relations

238 Kalolohia Place . Honolulu, HI 96825 • Phone (808) 395-4321 • Fax (808) 395-0558 • Email owor~glennawon~.com
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“Bill To:” address below.Honolulu, HI 96825 4) Unless otherwise specified, all shipments are FOB
Destination.
5) Unless otherwise specified, prices include all

Vendor Code lCity internal use onlyj:VS0000009304 applicable taxes,

Award Summary:
Housing First Outreach Consultant Services

Delivery To: Bill To:
OFFICE OF THE MAYOR DEPT OF BUDGET & FISCAL SVCS
MANAGING DIRECTORS OFFICE ACCOUNTS PAYABLE
530 SO KING ST 3RD FLOOR 650 SO KING ST 4TH FLOOR
HONOLULU, HI 96813 HONOLULU, HI 96813
Shipping Code [City internal use only[: MAY30 Billing Code [City internal use onlyl: BFS1O

Item Description Quantity Unit Type Cost/Unit Total

1 Housing First Outreach Consultant Services 0.00000 N/A $0.00000 $14,659.68

Purchase Order is awarded based upon the quotation and proposal dated and submitted on June 20, 2014 in
response to the City’s Request for Quotation titled “Housing First Outreach Consultant.”

The contract deliverables, scope of work and Consultant responsibilities are as stated in the “Housing First
Outreach Consultant” scope of services, attached as a reference.

The total fee amount of $14,659.68 includes, but not limited to, labor, materials, equipment, all incidentals
required to perform the work, to include the State General Excise Tax.

Term of Service: Upon issuance of the purchase order, and accompanied by a Notice to Proceed issued by the
Officer-in-Charge. Work shall be completed within 9Oto 120 days, not to exceed October 31, 2014, unless
extended by the Officer-in-Charge.

Additional Comments
RQS-MAY-1 401629

. TOTAL SUM AMOUNT

~ $14,659.68

Approved:
For City & Count4f Honolulu

Page: 1 of 1



OFFICE OF THE MAYOR

KIRK CALDWELL
MAYOR

CITY AND COUNTY OF HONOLULU
530 SOUTH KING STREET, ROOM 300’ HONOLULU, HAWAII 96813

PHONE: (8081 768-4141 FAX: (8081 768-4242 • INTERNET: www.honok,ftj~ov

EMBER LEE SHINN
MANAGING DIRECTOR

GEORGETTE T. DEEMER
DEPUTY MANAGING DIRECTOR

MEMORANDUM

June 12, 2014

TO: Nelson H. Koyanagi, Jr., Director
Department of Budget and Fiscal Services

FROM: ~Lee Shinn
r Managing Director

SUBJECT: Request for Exception Approval from Budget and Fiscal
Services’ Submission Deadline

We request your exception approval to the May 1, 2014 deadline in creating a
RQS to contract professional services for providing a Housing First Outreach
Consultant. The total cost will be $15,000.

It is understood that approval of this request is an exception.

If you have any questions, please contact Cheryl Nitta, Administrative Services
Officer, at 768-4204.

APPROVED:

12 2014
Nelson H. Koyar~i, Jr.() Date
Director



Department of Budget and Fiscal Services
Division of Purchasing

AWARD RECOMMENDATION FORM

Date: June24,2014

To: Wendy K. Imamura
Via: Shellie Hee
From: Cindy Fox~y~,

1. Project Title: Housing First Outreach Consultant

2. Solicitation No.: RQS-MAY-1401629 Contract/PC No. PO-MAY-1400872

3. Contract Amount: $14,659.68

4. Is this federally funded? Q YES ~ NO

5. Description of Procurement:
Brief description of the goods, se,l.,Ice, or construction being procured. Provide Solicitation /Soie Saurce/ Exemption / Emergency/
Procurement Violation number. State if this is a multi-term, time and materials, fixed fee, cost reimbursement contract?

The services required are outreach efforts to include the following:
1. Development of verbal and written message to target groups.
2. Coordination with City on publication of collateral materials and media kits.
3. Identification of target groups, stakeholders and decision makers.
4. Schedule community building venues.
5. Train City team members on the message and ability to deliver.

6. ~ I recommend award to Glenna Wong Public Relations, Inc.
Or
El no award be made

because:
Identif) how you made the determination that award to the recommended contractor/consultant is in the best interest of the City.
State whether any bkls were rejected and why.

Award to the lowest responsive, responsible offeror submitting the best value to the City using
the criteria set forth in the Request for Quotation:
1. Offeror’s Price Quotation. Maximum of 5 points.
2. Offeror’s Qualifications and Experience. Maximum of 5 points.
3. Offeror’s Past Performance on Projects of Similar Scope. Maximum of S points.
4. Offeror’s Capacity to Accomplish the Work and in the Required Time. Maximum of 5 points.
5. Offeror’s Responsiveness to the purpose and scope of work. Maximum of 5 points.

In accordance with HAR Subchapter 8, Small Purchases, Pam Witty-Oakland, Director of
Community Services and Jun Yang, Executive Director of the Office of Housing scored and
ranked the quotations received using the best value criteria identified. The highest ranked
offeror with the lowest price was ranked #1.

Director of Community Services and Executive Director of the Office of Housing are riot
considered excluded as this purchase is not a formal review or selection committee.

Eff: 5/1/20 14



7. Procurement Method:
Check the appropriate procurement method. If other, cite the applicable HaS that applies.

El HRS 103D-1OZ Exempt
o HRS 1030-302, Competitive Sealed Bid
o HRS 1030-303, Competitive Sealed Proposals
El HRS 1030-304, Professional Services
~ HRS 1030-305, Small Purchase
El I-IRS 103 D-306, Sole Source
El I-IRS 1030-307, Emergency
El Other, cite HRS: _____

8. Method of Award:
State how award is being made (by item, group, total sum, etc.).

Award made based on the best value in accordance with Section 3-122-75 (d), HAR, wherein
award to the lowest reponsive, responsible offeror is not practicable, award shall be made to
the offeror whose quotation provides the best value to the State. Written determination for the
selection shall be placed in the procurement file. The best value criteria utilized for this award is
as listed in item 6 above.

Written quotations are accepted in lieu of electronic bidding pursuant to Section 3-122-75(a)(1),
HAR, no less than three quotes shall be solicited for expenditures of $5,000 to less than
$15,000.

9. Justificationforaward:

a) Offeror is responsive because:
Identify how yau have determined that the afferor has submitted an offer which conforms In all material respects to the
solicitation.

Glenna Wong Public Relations submitted a quotation that met the evaluation criteria,
scored the highest points and was the lowest price.

b) Offeror is responsible because:
Identify how you have determined that the afferar has the capability in all respects to perform fully the contract requfrements
and the integrity and reliability which will assure goad faith perfarmance.

SIenna Wong Public Relations Is I-ICE compliant .and the buyer is not aware of any
performance issues.

c) Price/cost is fair and reasonable because:
Provide fair and reasonable price/cast justificatlan. Far professional services, state haw the price was negotiated and how yau
have determined the negotiated price is fair and reasonable.

Quotation submitted was the lowest received of the four quotations.

10. Preferences:

a) Was a preference applied? C YES ~ NO
If yes, which preference(s)?

Eff: 5/1/2014



b) Did an application of a preference affect the award? fl YES ~ NO
If yes, how?

11. Wastherea protest? DYES ~NO
If yes, what was the reason for the protest and what was the resolution?

12. Additional Comments.
Provide any additional information or comments

Eff: 5/1/2014



CERTIFICATE OF VENDOR COMPLIANCE

STATE OF HAWAII
STATE PROCUREMENT OFFICE

Page 1 of 1

CERTIFICATE OF VENDOR COMPLIANCE
This document presents the compliance status of the vendor identified below on the issue date with respect to certificates required from the
Hawaii Department of Taxation (DOTAX), the Internal Revenue Service, the Hawaii Department of Labor and Industrial Relations (DLIR), and
the Hawaii Department of Commerce and Consumer Affairs (DCCA).

Vendor Name: GLENNA WONG PUBLIC RELATIONS, INC.

0612412014

Status:

Hawaii Tax#:
FEIN/SSN#:
Ul#:
DCCA FILE#:

Compliant

10408439
XX-XXX1 870
XXXXXX2847
115223

Status of Compliance for this Vendor on issue date:

Form Department(s)
A-6 Hawaii Department of Taxation

Internal Revenue Service
COGS Hawaii Department of Commerce & Consumer Affairs
L1R27 Hawaii Department of Labor & Industrial Relations

Status Legend:

Status
Exempt
Compliant
Pending
Submitted
Not Compliant

DBAITrade Name: GLENNA WONG PUBLIC RELATIONS, INC.

Issue Date:

Status
Compliant
Compliant
Compliant

Compliant

Description
The entity is exempt from this requirement
The entity is compliant with this requirement or the entity is in agreement with agency and actively working towards compliance
The entity is compliant with DLIR requirement
The entity has applied for the certificate but it is awaiting approval
The entity is not in compliance with the requirement and should contact the issuing agency for more information

https://vendors.ehawaii.gov/hce/buyer/viewcertificate.html?icl=21665 6/24/2014


