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Global Climate Science Communications

Action Plan

In December 1957, the Clintan Administration agreedin Kyoto, Japan, to a treaty
#0reducegreenhousegasemissionstopreventwhat it puports to be changesinthe
global climate causedbythecontinuingreleaseofsuchexnissions.Thesocalled.
greenhousegaseshavemanysources. Forexample,watervaporis agreenhousegas.But the ClintonAdministration'saction, if eventually approved by the USS. Senate, will5 ‘mainly affectemissionsfromfossil fuel(gasoline,coal.naturalgas,efe)combustion.

Astheclimatechangedebatehasevolved,thosewho opposeactionhaveargued
mainly that signing suchatreaty willplace the USS. at a competitive disadvantage with
‘most other nations, and will be extremely expensive to implement. Much of the costwillbebomebyAmericanconsumers whowillpayhigher prices formostenergyandtransportation. ;

The climate change theorybeing advanced by the treaty supporters is based.
primarilyonforecastingmodelswith a very high degreeofuncertainty.Infact,itnotJmownforsurewhether (a) climatechange actuallyiscourting, or. (b) if itis, whether
humars really haveanyinfluenceon ic.

Despite these reseminscientific understanding, those who oppose the.treatyhave donelittle tobuild a case againstprecipitous actionon climatechangebasedon the scientific uncertainty. Asa result, theClintonAdministration and environments£x0ups ewsiialy have had the field to themselves. They have conducted an effective3 pubic relationsprogramtoconvincetheAmerican publicthattheclimateischanging.we humans are at fault, and wemustdo something about it beforecalamitystrikes.
The environmental groups know they have been successful. Commenting afterthe Kyoto negotiations about recent media coverageof climate change, Tom Wathen,executive vice president of the National Environmental Trust, wrote:
".-As important astheextentofthecoveragewas the tone andtenorof it. Inachange from just six months ago, most media stories no longer presented global‘warming as justatheoryoves which reasonable scientists could differ. Most storiesdescribed predictions of global warmingas the position of the overwhelming number ofmainstream scientists. That the enviranmentalcommunityhad, to & great extent, settiedthe scientific issue with the US. media is the other great success that began perhapsseveral months easlier but became apparent during Kyotor
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Because the science underpinning the global climate change theory hasnotbeen
challengedeffectivelyinthemediaorthroughother vehicles reaching theAmerican
public, there is widespread ignorance, which works in favor of the Kyoto treaty and
Zainstthebest interests ofthe United States. Indeed, the public has been highly
‘eceptive to the Clinton Administration's plans. There has been litde, if any, public
resistance or pressure applied to Congress to reject the treaty, except by those “inside
the Beltway” with vested interests.

‘Moreover, fromthe political viewpoins, it is difficult for the United States to
opposethetreatysolely oneconomicgrounds,validasthe economicissuesare. It
makes it too casy for others to portray the United States as puttingpreservationofits
wnlifestyleabovethegreaterconcemsofmankind.Thisargument,intum.forces our
negotiators to make concessions that have not been well thought through, and in the
endmay dofar moreharmthangood.Thisisthe processthatunfoldedatKyoto,andis
verylikely to be repeated in Buenos Alzes in November 1998.

“The advocatesofglobal warminghavebeen successfulonthebasisofskillfully
misrepresenting the science and the extant of agreement on the science, while industry
andits partner coded th scienceandfoughton thececnamicomnes, Yetifwe can
showthat science does hot support the Kyoto treaty — whichmost trueclimate scientists

believetobethe case—this putstheUnitedStatesin a stronger moral positionandfress
its negotiators From the need to make concessions as a defense against perceived selfish
economic concetns. :

Upon this tableav, the Global Climate Science Communications Team (GCSCT)
developed an actionplan to inform theAmericanpublic that science does not support
the precipitous actions Kyoto would dictate, thereby providing a climate for the right
‘policy decisions to be made. The ream considered results from a new public opinion
survey in developing the plan.

Charlton Research's survey of 1,100 “informed Americans” suggeststhat while
“ Americans Gurentlyperceive climate change to be a great threat, public opinion is open

to changeondlimate science. When informed that “some scientists believe there is not
enoughevidence to suggest that [whats called global imate change] is a long-term
change di tohumanbehavior nd scien” 58 perventof those surveyed said they
were more likely to oppose the Kyoto treaty. Moreover, half the respondents harbored
outs bout dllmatesence. i

GCSCT members who contributed to the development of the planare  A-John
Adams, John Adams Associates; Candace Crandall, Science and Environmental Policy
Project: David Rothbard, Committe For A Constructive Tomorrow; JeffreySalmon,The
Mazshall Institute; Lee Garrigan, Envitonmental Issues Council: Lynn Bouchey and
Myron Ebell, Frontiers of Freedom: Peter Cleary, Americans for Tax Reform: Randy
Randol, Exxon Corp; Robert Gehei. The Southern Company; Sharan Kneiss, Chevron
Corp: Steve Milloy, The Advancement of Sound Science Coalition; and Joseph Walker.
Amesican Petroleum Institute.

+ The action plgn is detailed on the following pages.
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Global Climate ScienceCommunications

ActionPlan

Fates

1 AmajorityoftheAmerican publi.including industry leadership,recognizes
] thatsignificanttmertainfiesexistfnclimatescience, andthereforeraises questions

amongthose (c.g.Congress)whodtthefibreUS,couseonglobal climatechange.
Progresswillbe messuredtowardthegoal. Ameasurementofthepublic's

perspectiveor climatescimcswillbetakeabeforetheplan is launched,andthesave
‘heasurementwllbetaken atoneormarea5-yeto-be-determinedintervalsastheplan
isimplemented.

VictoryWillBeAchievedWhen

+ Averagecitizens “understand”(recogrize)uncestaintiesin dimatescence;
recogrition of unceriinties becomespartofthe“comveniogalwisdom”

+ Media“understands”(recognizes) uncertaintiesinclimate scence.

+ Medi coverage reflectsbalance on climatescience andrecognitionof thevalidity of
‘viewpointsthatchallengethe cuirent “conventionalwisdom”

+ industry senior leadershipunderstandsuncertainties in disvatescience,makingthemstromgerambassadarstohosewhoshapeclimatepolicy
* Those, ting the. onthebasisof ie beoutofBr Kyototreaty of extantscienceappeartobe out

CunentReality.

‘Unless “cljmmiate change”becomes anonvisstue,maaningthattheKyoto proposal
ixdefeated andthereare no furtherinjtiatives tp thwartthe threatof imatechange.

{horemaybe iomenmentwhi wc deca victory ocoue ffs.Itwillbenecessary0establich measurementsforthesciencee ort tackprogresstowardachievingthe goalandstrategicsuccess.
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Strategies and Tactics

1 National Media Relations Program: Develop and implementa national media
relations program to inform the media about nncertiinties in climate science;
to generate national, regionaland local media coverage on the scientific
uncertainties, and thereby educate and inform the public, stimalating them to
aise questions withpolicymakers.

Tactics:Thesetactics willbeundertakenbetweennowandthe nextclimate meetingin
BuenosAlres, Argentina,inNovember 1998, andwillbe continued thereafter, 2s
appropriate. Activities will be launched assoones the plan is approved. funding
‘obtained, and the necessary resources (e.g., public relations counsel) arranged and
deployed. Inall cases, tactical implementationwill be fully integratedwithother
elements of this action plan, mostespeciallyStrategy If (National Climate Science Data
Center).

«Identify, recruit and train a team of fiveindependent scientists to participate in
‘mediaoutreach.These willbeindividualswhodonothave2 longhistoryof
visibilityand/orparticipationin the climate change debate. Rather, this eam will
consistofnew faces who will add their vices fo those recognized scientists who
already are vocal

«Developa global climate science information kit for media including peer-reviewed
& papers that undercut the “conventional wisdom”onclimate science.ThisKit also

will include understandable communications, including simple fact sheets that
g ‘present scientific uncertaintiesinlanguage that the media andpublic can

understand.

= Conductbriefingsbymedia-trainedscientistsforscience writersinthetop20media
markets, using theinformation kits. Distribute the information kits to daily

. newspapess nationwidewithofferofscientiststobrief reporters at each paper.
Develop, disseminate radio news releases featuring scientists nationwide, and offer
scientists to appear on radio talk shows across the country.

«Produce, distribute a steady stream of climate science information vis facsimile and
e-mail to science writers around the country.

= Produce, distribute via syndicate and directly to newspapers natiorwide a steady
streamofop-ed columns and letters to the editor authored by scientists.

- «+ Convinceoneofthemajor newsnationalTV journalists (e.g. John Stossel) to
produce a report examining the scientific underpinnings of the Kyoto treaty.

+ Organize, promoteand conduct through grassroots organizations a series of Tht
campus/community workshops/ debates on climate science in 10 mest important
states during the period mid-August through October. 1998.
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«Consider advertising the scientific uncertaintics in select markets to support ©
national, regional and local (e.g., workshops/debates), as appropriate.

‘National Media Program Budget — $600,000 plus paid advertising

IL Global Climate Science Information Source Develop and implementa
program to inject credible science and scientific accountability into the global
climate debate, thereby raising questions aboutand undercutting the
“prevailing scientific wisdom.” The strategy will have the added benefit of
providing a platform for credible, constructive criticism of the opposition’s
‘positionon the science.

Tactics: As withthe National Media Relations Program, these activities will be
undertakenbetweennowand thenextclimatemeetingin BuenosAires, Argentina,in
November 1998, and will continue thereafter. Initiatives will be launched as soon as the
planisapproved,funding obtained.and thenecessaryresourcesarrangedand
deployed.

+ EstblishaGlobalClimateScienceData Center.TheGCSDCwillbe establishedin.
‘Washington as a non-profit educational foundation with anadvisoryboard of

- respectsd climate scientists.Tt will be staffed initiallywith professionals onloan
from various companies and associations with a major interest in theclimate issue.
‘These executiveswill bing withthemknowledge and experience in the following.
areas:
~ ‘Overall historyofclimate researchandtheIPCC process;
~ Congressional relations and knowledge of where individual Senators stand on
theclimate issue;

— Knowledge ofkeyclimatescientistsandwherethey stand;
~ Ability toidentify andrecruitasmanyas 20respectedclimate scientiststo serve

om the science advisory boards
~ Knowledge and expertise in media relations and with established relationships

. ‘withscienceandenergywriters,columnistsandeditorial writers;
—* Expertiseingrassroots organization: and
~ Campaign organization and administration.

‘The GCSDC will be led by adynamicsenior executive with a major personal
commitment to the goals of the campaign and easy access to business leaders at the
CEO level. The Center will be run on a day-to-day basis by an executive directorwith responsibility for ensuring targets are met. The Center will be funded ata level
hatvill permitit to succeed, including funding for research contracts thatmaybe
leemed appropriate toAll gapsinclimate science (e.g., a complete scientific critique

of the IPCC research and its conclusions). 5 iB

v TAT hay ary SN RE TRE Meare



dif 6

«TheGCSDCwill become 2 one-stop resourceonclimatescienceformembers of
Congress, the media, industry and all others concerned.Itwillbeinconstant
contactwith the best climate scientists and ensure that their findings and views
receive appropriate attention. It will providethemwiththelogisticalandmoral
support they have been Jacking. In short. itwillbe a sound scientific alternative to
theIPCC. lis functions will include:
— Providingas an easily accessible database (Includingawebsite) of all

‘mainstream climate science information.
— Identifyingand establishing cooperative relationships with all major scientists

‘whe research in this field supports our position.
— Establishing cooperative relationships with other mainstream scientific

organizations (e.g, meteorologists, geophysicisis) to bring their perspectives to
bear on the debate, as appropriate.

~ Developingopportunities tomaximizetheimpactofscientificviews consistent ©
‘with ourswith Congress, the media and other key audiences.

~ Monitoringand sexvingasandearly wamingsystemfor scientificdevelopments
‘with the potentialtoimpactonthe climate science debate, pro and con.

~ Respondingto claimsfromthe scientificalarenistsandmedia.
~ Providing grants for advocacy on climate science, as deemed appropriate.

Global Climate Science Data Center Budget ~~ 55,000,000 (spreadovertwo
j years minimum)

: DL National DirectOutreachand Education: Develop and implementa direct
outreach program fo inform and educate members of Congress, state officials,
industry leadership, and school teacher/students about uncertainties in
Qimate science. This strategy will enable Congress, state officials and
industry Ieadess will be able to aise such serious questions about the Kyoto
treaty’s scientific underpinnings that American policy-makezs notonlywill
refuse to endorse it,theywill seck to prevent progress foward implementation
atthe Buenos Aires meeting in Novemberorthrough other ways. Informing

. . teachersistudénts about uncertainties in climate science will begin fo erecta.
barrier against further efforts to impose Kyoto-like measures in the futare.

Tactics: Informingandeducatingmembers of Cangress, state officialsandindustry
leaderswillbe undertaken as soon 2s the plan is approved, funding is obtained, and the
necessary resources are arrayed and will continue through Buenos Aires and for the
foreseeable future. The teachers/students outreach program will be developed and
launchedinearly 1995. Inall cases, tactical implementation will be fully integrated with
other elementsofthis action plan

«Develop and conduct through the Global Climate Science Data Center science
briefingsfor Congress, governors, state legislators, and Industcy leaders by Augast

«Develop information kits on climate science targeted specifically atthe needs of
government officials and industry leaders, to be used in conjunction with and

Separately from the in-person briefings to further disseminate information on
climate science uncertainties and thereby arm these influentials to raise serious
questions on the science tzsue.
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Organize undex the GCSDC a “Science Education Task Group” that will serve as the
pointofoutreach totheNational Science Teachers Assocation (NSTA) and other
influential science education organizations. WorkwithNSTA to develop school
materials that presenta credible, balanced picture of climate science for use in.
assrooms nationwide.

+ Distributeeducationalmaterialsdirectly toschools andthroughgrassroots
organizations of climate science partners (companies, organizationsthatparticipate
inthis effort).

National Direct Outreach Program Budget —  5300,000

IV. Funding/Fund Allocation: Develop and implement program fo obtain
fundingandto allocatefundsto ensure thatthe program it is carried out
effectively.

Tactics: This strategy will beimplementedassoonaswehavethego-aheadto proceed.

«Potential fundingsourceswereidentified asAmerican PetroleumInstitute (AFD) and
itsmembers;BusinessRoundTable (BRT) and its members,EdisonElectric Institute.
(EED anditsmembers;IndependentPetroleumAssociation of America (IPAA) and
{tsmembers; andtheNational Mining Association (NMA) and its members.

= Potential fundallocatorswere identified as thsAmericanLegislative Exchange
Council (ALEC), CommitteeFor AConstructiveTomorrow (CFACT), Competitive
Enterprise Institute, FrontiersofFreedomandThe Marshall Institute.

Total Funds Required to Implement
Program through November1998 — $2,000,000 (A significant portion

of funding for the GCSDCwill be
- . deferred until 1999 and beyond)

Measurements
Vasiousmetricswillbeusedtotrack progress.Thesemeasurementswillhaveto

be determined in fleshing out the action plan and may include:

* Baseline public/government official opinion surveys and periodic follow-up
surveys on the percentage ofAmericans and government officials whorecognizesignificant uncertaintiesfn climate science.

«Trackingthepercent of media articles that raise questions about climate science:

= Number of Members of Congress exposed to our materials on climate science.
+ Number of communicationson climate science received by Membersof Congress

from their constitucs. = fee i oe

+ Numberof radiotalk show appearances by scientists questioning the “orevailing
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+ Numbesofschoolteachers/studentsreached withourinformationonclimate
science.

«Number ofsciencewritersbriefedand whoreportuponclimate science
uncertainties.

+" Totalaudienceexposedtonewspaper, radio,televisioncoverage ofscence
uncertainties.

rer erg rer TI


