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Ave. Household Incomes 1970-2020,
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Walk Score® 1-100 points
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ECONOMICS of WALKABILITY
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Street Trees Increase Retail Sales &

Price Flexibility by 12-20%
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Recommendation: Commission an iconic sculpture to reinforce Arobleda as one of the
world’s leading architectural and design centers. Shown above: The Miami Design Center.
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EV ea.

=
REN CR

E bm
; = -

a R
A Sil



SIN EEcEcE TE
$175,000 Retail Sales/Stall/¥r. m
rEge ll| dia hEoll a
5 i ge ER ek I|
2 1] ssERE oeES
= x RR . a

Z 4 - 74 A ] a~ = Er We sv FEE TRBF yi
7 : TEE NUS BES
p nz / Bo NN NF F .

i / X ibbs Planning Group



:
I

hem
 -

SATE

al?



5CoN a IIE i V
WE LF Leea iii

17 | aa a

Nf a
ElEl ; : Ee

4 7 >

LE a = / bs
Em i 5 sii



|
| 3 ; ww |

exico IN o 7; 3 Ee

Ls En 8 To | i I
2 = ALA Re LIC |

BE rT
es 5 TA { b ! wi f H

. 5 | y AEH :

wTomB
TON d
sq

0 Ei -

i. Art
[eT LE ETT Sel Ere 4 i |



. A NEE

B « — Pron, 5 LX 4
8 Fw \ ET EL
E Ene a= Xok Bt & 7

Po So8 BePNG 7 — 3 Bii Aa Sars hgCER2s 3

(> -s ve ky

= MY RB
bie CERES)
Op eI |+S 5 2:
ML so 2 ¥ 1
hi i = Ye » B

A im Es how at-3 8 « :
RF p3! % Wi a
RL SET
Pes 3 = x fi

GY. So Lo-

; Sey ay



Store Signage } oo .

a "ner 1 EGS SONOS¥ |

%

& of, VE i| ~<g, ==
ee jase

—=
PER, lL. Joi— !



NE TORIC :TN A

IN LReeTe

-_ [NEE EL
PTL ¥ 7 “a “4

Ba < AS. le
SURED [& p22

Fa an 7 a ; + I= ] oh TE ER

TNE te Ad BS — Feel
RMSE | we 5 — =
CRN,|TEE 4 Be
bgp Bl — CEa ©

ri — : ol — BE

i 7 f =
= = 5



BB ll J i
fe hn Fo

idTa EE a
[gS . vp

hs R \ ] ¥

Le) = we
i Bry I A 5 % &
A ATER “rf EE x :
= C7 al : FRET

aes’ =F
<i _— = ie 3 :

’ E— INET][ECR RE

AE REY



hi{MXBA iH

Nl [ | - IS ; B hd

| I) EE 2\ SR

I / LN | | » ;
li ; (gp Ta RE | Iw

EN IN 0 ; 7 i | iv A

by Seen Beli] [| cs
Lo Ea iEa iE:

=i ma
La 2 PP,Br a % = a

p& —— =


