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Women’s Fashion

Designer Storefronts
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View neighborhood restaurants, coffee Get a commute report and see options See what locals are saying, ask

shops, grocery stores, schools, parks, for getting around by car, bus, bike, and  guestions, browse nearby photos and
and more. foot. popular places.



ECONOMICS of WALKABILITY

Robert Gibbs, AICP, ASLA

Economic Performance of Walkable Districts vs.
Single Walkable Places

Sourcs Brookings Institute- C. Leinbesger
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CAP Rates Residential Rents Office Rents Retall Rents Home Sales
- 8% + 30% + 40% + 47% + B6%

Copyrghl 2014 Gibbs Plannng Group, Mnc
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Street Trees Increase Retail Sales &
Price Flexibility by 12-20%

Copyright 2013 Gibbs Planning Group, Inc.
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Recommendation: Commission an iconic sculpture to reinforce Arobleda as one of the
world’s leading architectural and design centers. Shown above: The Miami Design Center.
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