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CENTRAL WASHINGTON UNIVERSITY

Ellensburg. Washington 98926
STANDARD AGREEMENT
UCTIONS: 1. Must be executed before contractor's services are ailowed 90 commence. I.Tohrqmdbyth
depa 3. This form is used for all personal services over $50.00 for purchased
$500.00 and must be wwmnmmuﬂcmnmmmm
to the effective date. 4. Obtain re of contractor on two originals. Leave CWU signature biask. 5. Return

This AGREEMENT, made and entered into this 27th day of February 2006, st Ellensburg, County of Kittitas, State
ofwm.:ydmwmeSmMWahimcmwmmmmmmmummu
the University,

Coca-Cola Bottling of Yakima

11356 Ave
Yakima, WA 98902

hereinafter referred to as the Contractor, in the manner following:

WITNESSETH:
I.  The Contractor agrees to furnish the University materials and services described as follows:

Foantain, Canned and Bottled Beverage Producis and Equipment, Snack & Beverage Vending Machine
Products and Equipment per Central Washington University’s Bid #05-016 and Coca-Cola Bottling of
Yakima’s response dated 01/26/06. For a period of twe (2) years and four (4) months, with the options to
remew each year for an sdditional six (), one-year periods, at the agreement of both parties. The total term of
the contract will not exceed a total of eight (8) years and four (4) months.

2. Services to commence: March 1, 2006 Services to be completed: June 30, 2008,

IRS IDENTIFICATION NO
91-1916353

3. Inconsideration of receipt of services described, the University agrees to pay, and receive commissions, per bid
#05-015, only after said materials and/or services have been received, and within thirty days of receipt of a
properly-detailed and itemized invoice signed by the Contractor.

4. Al of the Conltractor’s travel and per diem expenses shall be the Contractor’s sole responsibility. Payment to the
Contractor by the University shall not include an additional amount for this purpose. The Contractor hereby
agrees that personal travel and per diem expenses (if any) are included in the total compensation as described in
Article 3.

5.  The Contract Administrator for the University shall be: Dan Layman, CWU Dining Services, (509) 963-1584.

6. The Contractor agrees to indemnify, defend and save harmless the State of Washington, the University, ity
Board of Trustees, officers, agents and employees from any and all claims and losses accruing or resulting to
any person, firm or corporation who may be injused or damaged by the Contractor in the performance of this
contract. The Contractor shall provide necessary worker’s compensation insurance at Contractor's gwn cost and

expense.

7. The parties agree that the Contractor, and any agents and employees of the Contractor, in the performance of
this agreement, shall act in an independent capacity and not as officers or employees or agents of the University
or the State of Washington.

8. TheUnwersnymywlmmmll lgtwnunmdbeulmedofmemnmofmymldﬂmemmr

maypmoeedwm\ﬂlewoukmmymmwdeemedpmperbyﬂuUmvmny Tbecostwthe Umvemtyshallbe
deducted from any sum due the Contractor under this agreement.

9. This agreement is not assignable by the Contractor either im whole or in part.
10. Time is of the essence of each and all of the provisions of this agreement and shall extend to and be binding

upon and inure to the benefit of the heirs, executors, administrators, successors, and assigns of the respective
partics.
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12.

13.

14,

15.

16.

17.

ls.

It is mutually understood and agreed that no alteration or variation of the terms of this contract shall be valid
unless made in writmg and signed by the parties, and that no oral understandings or agreements not incor-

porated herein, and no alterations or variations of the terms hercof unless made in writing between the parties
shall be binding on any of the parties.

The University may require, and request in writing, that the Contractor provide the University with a certificate,
binder, or policy of liability insurance acceptable to the University in an amount(s) to be specified by the
University. Should the University require such liability insurance to be provided, the Contractor agrees to
provide same prior to commencing performance of this contract. Copies of the University's written request and
the insurance documents provided by the Contractor shall be attached hereto and made a part hereof.

Both parties agree that in fulfilling the terms and conditions of this agreement that neither shall discriminate on
the basis of race, creed, color, national origin, age, sex, marital status, or the presence of a physical, sensory, or
mental handicap.

All obligations of the parties under the terms of this agreement as of the date of termination shall survive such

Should any term or condition of this agreement or application thereof to any person or circumstance be held in-
valid, such invalidity shall not affect other terms, conditions, or applications of the agreement which can be
given effect without the invalid term, condition or application; to this end the terms and conditions of this
agreement are declared severable.

No delay or failure of either party in cxercising any right hereunder, and no partial or single exercise thereof,
shall be deemed to constitute a waiver of such right or any cther right hereunder.

This agreement shall be construed and enforced in accordance with, and shall be governed by, the laws of the
State of Washington. In the event of commencement of suit, venue may be laid in Kittitas County, State of
Washington, the principal place of business of Central Washington University.

The parties acknowledge that they have read and understand this agreement including any supplements or at-
tachments thereto, and do agree thereto in every particular. The parties further agree that this agreement con-
stitutes the entire agreement between all parties and supersedes all communications written or oral heretofore
related to the subject matter of this agreement.

This AGREEMENT has been executed by and on behalf of the parties hereto the day and year first above written.
CENTRAL WASHINGTON UNIVERSITY CONTRACTCR
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(Gnte) “(date)
CONTINUEDON ____ SHEETS), EACH BEARING NAME OF CONTRACTOR)

Approved as © form only, Kemneth 0. Edvenbarry. Attormey Generai, by Teresa Kubik. Assistant Amomey Geoeral, November 5, 1987

Distribution by Business Offios: Original. Business Services sad Contrects; Original, Contractor; Copy, Accounts Peyable/Recsiveble: Copy. Department.
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AMENDMENT 1
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hereby enter into this
Amendment 1 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006.

1. Purpose of this Amendment: Provide scoreboards with installation, extend the term of
the Beverage Vending machine portion of the Agreement and change the commission
percentage on all Beverage Vending machines.

2. Modifications: 1. Article 1 stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. This
will be changed from two years and four months to a total of twelve years and four
months by adding ten years to only the Beverage Vending Machine portion of the
Agreement.

2. Current commissions on beverage vending machines are 40% of sales after tax
returned to the University. This will be changed to 20% of sales after tax returned to the
University, effective July 1, 2007.

3. The University agrees to sell Coca-Cola products only at all intercollegiate athletic
events for the life of the Agreement.

4. Coca-Cola agrees to provide the scoreboards listed in Attachment A in return for the
above changes to the current Agreement. Installation will be provided along with the
scoreboards. All scoreboards will be installed by December 14, 2007 and ownership of
the scoreboards will be turned over to the University once installation is complete.
Attachment B details the installation responsibilities. The current prevailing wage rules
will be used to pay the wages of all workers providing work during the installation.

Coca-Cola will be provided a privilege panel for advertising purposes in each venue
(football, basketball, baseball). All advertising will be approved by the University before
being placed on the scoreboards. All power and/or communication issues for all
scoreboards will be the sole responsibility of the University.

5. University grants Coca-Cola (Sponsor) the following promotional rights exclusive to
beverages sold by Coca-Cola, to market and promote beverages in connection with the
scoreboards and reader boards including the right to recognition of its’ sponsorship on
panels of equipment provided by Sponsor or changing existing panels on all scoreboards
and reader boards under this amendment.



3. Terms and Conditions: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

4, Execution: The parties hereby execute and authorize this Amendment to be effective as
of the latest date show below.

COCA-COLA BOTTLING OF CENTRAL WASHINGTON UNIVERSITY
YAKIMA

(/\} ()&Z&A\ 0 09. 2 M
N A
Signature Signature
¥' K ESF0 ?’J— \1\;.&&\3{ Al fgdmw preder oﬂ;aé&é’
Title Title

4, (’p(’w:r') {/%,

Date Date



ATTACHMENT B

INSTALLATION RESPONSIBILITIES — Baseball Display

Responsible Party:
Coca-Cola | University Description
X i Removal and disposal of existing baseball scoreboard.
Removal and disposal of existing baseball scoreboard structure (excluding
x 2. footings).
X N Soil compaction test.
X " Secure construction permits.
X " Engineering design of the baseball scoreboard support structure including footings.
X . Engineering certification stamp for support structure design.
X . Riser diagrams of electrical and signal
X 9 Shop drawing and attachment detail submittals.
X 5 Provide camera-ready artwork for ad panels and logos.
Approval of all engineering drawings, riser diagrams and shop drawings,
x 10. equipment locations and ad copy layouts.
X N Unobstructed access to Facility
X 2. Locate underground utilities.
Crating and shipping of all equipment to Central Washington University via
J
* 13. common or independent carrier. |
X il Unloading of all equipment from carrier. |
X - Digging of footings including dirt removal. Fabrication and installation of steel !
|




cages, re-bar, or bolt attachments. Pouring and finishing of concrete for footings. .

X 6. Steel fabrication and complete structure installation of support structure
X 17 Prime and paint main support structure.
X 18 Lift and mount baseball scoreboard display.
X 18 Unpack, set-up, hook-up, and testing of control system to include.
Primary power and transformer, fused and lockable breaker-disconnect switch or
X 5 electrical distribution panel (to be located 5° off the ground on one of the
supporting beams).
Secondary power, conduits, power cable, power hook-up from the fused electrical
X
21. panel to all supplied load centers or internal power termination panels.
X - Low voltage electrical contactors and wiring.
X ’3 Air-conditioned control room for all control systems (on venue site or off).
N/A N/A ” Furnish all signal cable
N/A N/A 0 Provide and install signal cable conduit, as delineated in riser diagrams.
N/A N/A ” Labor to pull all new signal cable (and remove existing cable, if required)
N/A N/A - Terminate signal cable.
Interface cabling wilh audio system including conduit, cabling and installation of
X
28.|  cabling.
X Site clean up.
29,
X - Provide personnel for maintenance and operator training.
X Fina] acceptance, per DF1252,

31.




ATTACHMENT B

INSTALLATION RESPONSIBILITIES — Basketball Displays

Respons_ible'i’a.rty:
Coca-Cola | University Description
X L Removal and disposal of existing.
Engineering design of hoist platform, hoist mounting and scoreboard suspension
N/A N/A
2. | design.
N/A N/A N Engineering certification of hoist design mounting,
X N Secure all necessary permits.
Verification that the existing support structure will support new Daktronics
* 5, displays
X . Riser diagrams of electrical and signal
X ; Shop drawings and attachment detail submittals. T
X . Provide camera-ready artwork for ad panels and logos.
Approval of all engineering drawings, riser diagrams and shop drawings,
* 9. | equipment locations, and ad copy layouts.
Crating and shipping of all equipment to Central Washington University via
x 10. common or independent catrier.
X i Unloading of all equipment from carrier.
X 121 Unobstructed access to Basketball facility.
N/A N/A . Fabricate and install hoist platform.
X " Provide floor protection.




Assembly of basketball display

15.
X 16 Lift and mount basketball display onto existing support structure,
X - Unpack, set-up, hook-up, and testing of control system.
Primary power, transformers, distribution panels and electrical disconnects for
suspended scoreboard/video and hoist and provide required power within 1’ of
X
18.1 hoist, provide power to J box for suspended scoreboard directly over scoreboard.
(Power available 24 hrs/day during installation).
X 19 Low voltage electrical contactors and wiring/remote switching,
X " Power within 1’ of scoreboard displays
X ’1 Power hook-up to auxiliary scoreboards.
N/A N/A - Furnish all signal cable.
N/A N/A ’3 Provide and install signal cable conduit, as delineated in riser diagrams.
N/A N/A o4 Labor to pull all new signal cable (and remove existing cable, if required).
N/A N/A 05 Terminate signal cable.
Interface cabling with audio system including conduit, cabling, and installation of
X
26. cabling.
X Site clean up.
217.
X o8 Provide personnel for maintenance and operator training,
X Final acceptance, per DF1252.

29




ATTACHMENT B

INSTALLATION RESPONSIBILITIES — Football Display

Responsible Party:
Coca-Cola | University Description
X 1. | Removal and disposal of existing football scoreboard.
X > Removal and disposal of existing football scoreboard structure (excluding
. footings.)
X 3, | Soil compaction test.
X 4. | Secure construction permits.
X 5. | Engineering design of the football scoreboard support structure including footings.
X 6. | Engineering certification stamp for support structure design.
X 7. | Riser diagrams of electrical, and signal requirements
X 3. | Shop drawing and attachment detail submittals.
X 9. | Provide camera-ready artwork for ad panels and logos.
X ” ;i%:l;(&vgé of all engineering drawings, riser diagrams, shop drawings, locations,
. py layouts.
X 11. | Locate underground utilities.
X 12. | Unobstructed access to football facility.
Digging of footings including dirt removal. Fabrication and installation of steel
X 13, cages, re-bar, or bolt attachments. Pouring and finishing of concrete for footings.
X 14, | Steel fabrication and complete structure installation of support structure.
X 15, | Prime and paint main structure.
X 16 Crating and shipping all equipment to Central Washington University via common
- or independent carrier.
X 17. | Unloading of all equipment from carrier.
X 18. | Lift and mount football display.
X 19. | Unpack set up, hook up, and testing of control system.
X 20. | Air-conditioned control room for all control systems (on venue site or off).
Primary power and transformer and fused lockable electrical distribution panel for
X 21. | football/video displays. Transformers to be located on lowest level catwalk in
each of the main football/video displays.
Secondary power conduits, power cable, power hook-up from the fused electrical
X 22, | Roaitalivideo ispinys, tnotuciag o sondtioning electiost hookp for video
display. ’ P
X 23. | Low voltage electrical contactors and wiring.
X 4. | Required power outlets for all control systems including front-end video




production.

N/A N/A n5. | Furnish all signal cable for
N/A N/A 26. | Provide and install signal cable conduit, as delineated in riser diagrams.
N/A N/A 27, | Labor to pull all new signal cable (and remove existing cable, if required).
N/A N/A 28.| Terminate signal cable.
X 29 Interface cabling with audio system including conduit, cabling, and nstallation of
. cabling.
X 30. | Site clean up.
X 31, | Provide personnel for maintenance and operator training,
X 32. | Final acceptance, per DF1252.




DAKTRONICS

Quote # 167254-2 Rev 3 ¢

16/May/2007

Central Washington University

Jack Bishop Quote valld for: 60 days

400 E University Way Terms: 30% W/ORDFER, 60% PBS, 10%
Ellensburg, WA UNITED STATES 98926-7570 N 30

Phone: 509-963-1945 FOB:

Fax: Delivery: 8-12 Weeks ARO

Email: bishopj@cw.edu

Reference: Color Rendition - CR-06621

Item # Model Description Qty Price
1 FB-1830-11 Outdoor Football/Track Scoreboard,; 1 $37,865.00
Red LED Digits; HORN IS OPTIONAL
Border Striping for FB-1830 | Border Striping for FB-1830 1
LED Digit Protective Screens Protective screen for outdoor LED 1
for FB-1830-11/21, FB-1830L- scoreboards digits
11/21, FB-2001-11/21, FB-2020 !
-11/21, S0O-2023-11/21, FB-
2023-11/21
TNMC_8x32_Red LED (34mm) 8x32-34mm LED Team Name 1
Message Center; Set of 2; Red LED’s
120 VAC Trumpet |'lorn (top #5656 Horn, 120 VOLT for LED Schds 1
mount)
AS-5010 All Sport® 5010 Control Console 1
Radio_Receiver Radio Receiver 2.4 GHz for scoreboard 1
Radio_Transmitter Radio Transmitter 2.4 GHz for 2
scoreboard
Hard-sided carrying case for AS Hard-sided carrying case for AS-3100, 1
-3100, AS-4100, or AS-5010 AS-4100, or AS-5010
AF-3400-16x80-34-R-25 Galaxy® Outdoor LED Message 1
: Display; includes filier panel set for 25ft
scoreboard; Red LEDfts
Venus® 1500 One (1) Venus 1500 software license is 1
. provided with each display order.
Software is compatible with Windows
98, ME, 2000, or XP Professional
computer operating system.
Galaxy® Outdoor Display One of the Following Communication 1

Communication Kit

Methods RS232, RS422, Modem,
Fiber, Wire Ethernet, or Fiber Ethernet

~ Corporate Headquarters:
331 32nd Avenue
Brookings, SD 57006 USA

www.daktronics.com

Quote # 167254-2 Rev 3
Page 1 of 4
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DAKTROMICS



DAKTRONICS

Quote # 167254-2 Rev 3

Galaxy® Outdoor Display Serial Price Upgrade From Outdoor Galaxy 1
Radio Upgrade Communlcation Kit. Radioc Set
Communications Kit Includes: 1 Server (Sending) and 1

Client (Receiving)

iD_36x300_0O 36in x 25ft non-backlit 1
sponsor/identification panel
FREIGHT Shipping to site 1
2 INSTALL-P Physical installation. 1 $17,130.00
TOTAL PRICE: $54,995.00

Optional Equipment
item # Model

Description Qty Price

1 TI1-2003-11 for DOG Outdoor Delay of Game Timer with “Fa456-08~
Radio Receiver; Red LED DigitsT
RN IS OPTIO et of two *
Service Plans
2 G5G5-1462 5 year GoldSM or TI-2003-21 1
Outdoor Delay of Gam
Amber LED Diglts
Corporate Headquarters:
331 32nd Avenue Quote # 167254-2 Rev 3 D
Brookings, SD 57006 USA Page 2 of 4 Wysem 20

www.dakironlcs.com




DAKTRONICS

Quote # 167254-2 Rev 3

Notes Refer to CR-06621
" Exclusions: This quote does not include Electrical Installation, Power, Hoist, Engineering Certification, Signal Conduit,
Labor to Pull Signal Cable, Applicable Permits, Taxes

Unless expressly stated otherwise in this Quote # 167254-2 Rev 3 or the attachments, if Daktronics performs installation of the
Equipment, the price quoted does not include the following services pertaining to physical installations: digging of footings
(including dirt removal), any materials fabrication, installation of steel cages, reber, or bolt attachments, or pouring and finishing of
concrete footings. Those service may be provided for an additional cost beyond the quoted price. Purchaser shall be fully
responsible for any and all additional costs plus overhead in the event anything unexpected of any nature whatsoever is found
while digging the footings including but are not limited to rock, water, utility lines, pipes or any other unforeseen circumstance. The
Purchaser acknowledges and agrees that it is fully responsible for all site conditions. '

s M=

RYAN KUZMAN : MARLO JONES

331 32ND AVE 309 SOUTH CLOVERDALE STREET
PO BOX 5128 #B-27

BROOKINGS, SD 57006

PHONE: (605) 696-3763 SEATTLE, WA 98108

FAX: (605) 697-4700 PHONE: 206/763-6434

EMAIL: rkuzman@daktronics.com FAX: 206/763-9160

EMAIL: mjones@daktronics.com

Terms And Conditions:
The Terms and Conditions which apply to this order available on request.
$L-02375 Standard Terms and Conditions of Salo (www.daktronics,com/terms_conditions/SL-02375.pdf)
SL-02374 Standard Warranty and Limitation of Seller's Liability (www.daktronics.com/terms_conditions/SL-02374.pdf)
SL 07862 Software License Agreement (www.daktronlcs.com/terms_conditions/SL-07862.pdf)
.8L-10019 Standard Terms and Conditions-Parts (www.daktronics.com/terms_conditions/SL-10019.pdf)

Acceptance:
The Undersigned has actual authority to execute this docurment and Daktronics, Inc is relying upon such authority.

The parties hereby acknowledge and agree that the terms and conditions contained within this Quote along with the terms and conditions of the
Daktronics Standard Terme and Conditions, the Standard Warranty and Limitations of Liability, and/or the Software License Agreement
(together, the "Terms and Conditions") constilute the full and final understanding of the parlies regarding the sale of equipment andfor the
provision of services and entirely replace and supersede any previous understanding or agresment between the pariles. By executing this
agreament, Purchaser acknowledges that it has had opportunily and means to review the Terms and Conditions as provided In the website
addrasses above. In the altemnative, hardcopy of these Terms and Conditions will be provided upon request, Further it is acknowledged and
agreed that the price of the equipmentand/or the provision of services: contained within this agreement are expressly conditioned upon
Purchaser's acceptance of the Terms and Conditions without change. Any modification of the Terms and Conditions may require a
corresponding change in price. Accardingly, the Purchaser acknowledges and agrees lo these Terms and Conditions as evidenced by its

attestation below.

Customer Slgnature Date

Corporate Headquarters: B

331 32nd Avenue Quote # 167254-2 Rev 3 D
Brookings, SD 57006 USA Page 3 of 4 I oGt

www.dakfronics.com




Quote # 167254-2 Rev 3 i

DAKTRONICS

Purchaser hereby confirms that the equipment is to be delivered to, and may be installed by Purchaser or Dakironics (as Indicated elsewhere herein)
at the address Indicated on page one (1) of the agreement unless otherwise specified below:

Ship To:

End User:

Company

*Company

Contact Person

Contact Person

*Required Information

Address Address

City *City

State Zip *State *Zip
Telephone - Telephone

Fax Fax

Corporate Headquarters:
331 32nd Avenue
Brookings, SD 57006 USA

www.daktronics.com

Quote # 167254-2 Rev 3
Page 4 of 4

bo
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DAKTRONICS

Quote # 229791-2 Rev 7

18/May/2007
Quote valid for: 60 days

Central Washington University

Jack Bishop

400 E University Way Terms: 30% W/ORDER, 60% PBS, 10%
Ellensburg, WA UNITED STATES 08928-7570 N 30

Phone: 509-963-1945 FOB:

Fax: Delivery: 8-12 Weeks ARO

Email: bishopj@cw.edu

Reference: Color Renditions - CR-06622 and CR-09020

tem # Model Description Qty Price
1 BB-2145-15 Tuff Sport® 8ft-6in. h X 10ft-0in. w, 1 $78,090.00

Clock/Score w/ AE-3140-64128-RGB-
2-P

BB-2121-15 Tuff Sport® Basketball Scoreboard 2

BB-2114-15 Tuff Sport® shot timer, 2 displays, 1
Permanent mount

Indoor Scoreboard Border Indoor Scoreboard Border Stripe (1 per 3

Stripe scoreboard)

BB-2135-48 Backboard Lighting Kit -48 - 1 Set of 2 1

Hard-sided carrying case for AS Hard-sided carrying case for AS-3100, 3

-3100, AS-4100, or AS-5010 AS-4100, or AS-5010

Radio_Transmitter Radio Transmitter 2.4 GHz 3

Radio_Receiver Radio Receiver 2.4 Gl1iz 5

AE-3140 RADIO DISPLAY KIT 2.4 GHz RADIO CONNECTION AT AE 1
-3140 DISPLAY LOCATION

AE-3140 RADIO CONTROL 2.4 GHz RADIO CONNECTION AT 1

KIT V1500 CONTROL LOCATION

TNMC _ 6 for BB-2xxx 8x48-6 Indoor LED Team Name 1
Message Center

Panaview Double Bonus Double Bonus option for BB- 1
2101/2103/2105/2107/21- -
16/2121/2123/2125-13

ID_24x120_| 24in x 10ft non-backlit 2
sponsor/identification panel

WA, SEATTLE

309 SOUTH CLOVERDALE STREET #B-27

SEATTLE, WA 98108 USA
‘ www.daktronics.com

Quote # 229791-2 Rev 7
Page 1 of 4
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ID_36x48_|

Truss and Logo

ST-1000-15

ST-1002

FREIGHT

2  INSTALL-P

Service Plans
3 G5G5-1034 MAIN

4 G5G5-1027 MAIN

Top Truss with Decorative Logo

8 ft UNIVIEW SCORER TABLE WITH
ALL AMBER DIGITS

B8 ft NON-BACKLIT SCORER TABLE .

WITH SPONSOR ID PANEL

Shipping to site

Physical installation.

5 year GoldSM Plan for BB-2114-15
Tuff Sport shot timer

5 year GoldSM Plan for BB-2121-15
Tuff Sport Basketball Scoreboard

DAKTRONICS

Quote # 229791-2 Rev 7

3 ft x 4 ft Non-Backlit Sponsor/ID Panel

4

1 $14,040.00

TOTAL PRICE:

$92,130.00

Please reference listed sales literature: SL-04558,SL.-04818,SL-05056,SL-05659,SL-05965,5L-06362,5L-06363,SL-07972

WA, SEATTLE
309 SOUTH CLOVERDALE STREET #B-27
SEATTLE, WA 98108 USA

www.daktronics.com

Quote # 229791-2 Rev 7
Page 2 of 4

n
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DAKTRONICS

Quote # 229791-2 Rev 7

Notes Refer to CR-06622 and CR-09020

Exclusions: This quote does not include Electrical Installation, Pawer, Technical Support/Installation Support,
Engineering Certification, Signal Conduit, Labor to Pull Signal Cable, Applicable Permits, Taxes

Unless expressly stated otherwise in this Quote # 229791-2 Rev 7 or the attachments, if Daktronics performs installation of the
Equipment, the price quoted does not include the following services pertaining to physical installations: digging of footings
(Including dirt removal), any materials fabrication, installation of steel cages, rebar, or bolt attachments, or pouring and finishing of
concrete footings. Those service may be provided for an additional cost beyond the quoted price. Purchaser shall be fully
responsible for any and all additional costs plus overhead in the event anything unexpected of any nature whatsoever is found
while digging the footings including but are nat limited to rock, water, utility lines, pipes or any other unforeseen circumstance. The
Purchaser acknowledges and agrees that it is fully responsible for all site conditions.

ey o

RYAN KUZMAN MARLO JONES

331 32ND AVE 309 SOUTH CLOVERDALE STREET
PO BOX 5128 #B-27

BROOKINGS, SD 57006

PHONE: (605) 696-3763 SEATTLE, WA 98108

FAX: (605) 697-4700 PHONE: 206/763-6434

EMAIL: rkuzman@daktronics.com FAX: 206/763-9160

EMAIL: mjones@daktronics.com

Terms And Conditions:

The Terms and Conditions which apply to this order avaitable on request.

SL-02375 Standard Terms and Conditions of Sale (www.daktronics.com/terms_conditions/SL-02375. pdf)

SL-02374 Standard Warranty and Limitation of Seller's Liability (www.daktronics.com/iterms_conditions/SL.-02374.pdf)
SL-07862 Software License Agreement (www.daktronics.com/terms_conditions/SL-07862.pdf)

SL-10019 Standard Terms and Conditions-Parts (www.daktronics.com/terms_conditions/SL-10019.pdf)

Acceptance:
The Undersigned has actual authority to execute this document and Daktronics, Inc is relying upon such authority.

The parties hereby acknowledge and agree that the terms and conditions contained within this Quote along with the terms and conditions of the
Daktronics Standard Terms and Conditions, the Standard Warranty and | imitations of Liability, and/or the Software License Agreement
(together, the "Terms and Conditions") canstitute the full and final understanding of the parties regarding the sale of equipment and/or the
provision of services and entirely replace and supersede any previous understanding or agreement between the parties. By executing this
agreement, Purchaser acknowledges that It has had opporlunily and means to review the Terms and Condltions as provided in the webslte
addrasses above. In the altemalive, hardcopy of these Terms and Conditions will be provided upon request. Further it is acknowledged and
agreed that the price-of the equipment and/or the provision of services contained within this agreement are expressly conditioned upon
Purchaser's acceptance of the Terms and Conditions without change. Any modification of the Terms and Conditions may require a
corresponding change in price. Accordingly, the Purchaser acknowleriges and agrees to these Terms and Conditions as evidenced by its

attestation below.

Customer Signature Date
WA, SEATTLE
309 SOUTH CLOVERDALE STREET #B-27 Quote ’: 229;91f'i Rev7 D
E/]
SEATTLE, WA 98108 USA age oo DAKTREMNICS

www.daktronics.com



DAKTRAONICS

Quote # 229791-2 Rev 7 ;

Purchaser hereby confirms that the equipment is to be delivered to, and may be Installed by Purchaser or Daktronics (as indicated elsewhere herein)
at the address indicated on page one (1) of the agreement unless otherwise specifled below:

Ship To: End User:
Company *Company
Contact Person ' Contact Person
Address Address
City *Clty
State Zip *State *Zip
Telephone Telephone
Fax Fax
*Required Information

WA, SEATTLE - '
300 SOUTH CLOVERDALE STREET #B-27 Quote z 229191: Rev7 D
SEATTLE, WA 98108 USA age o DAKTRONICS

www.daktronics.com




Central Washington University

Jack Bishop

400 E University Way

Ellensburg, WA UNITED STATES 98928-7570
Phone: 509-963-1945

Fax:

Email: bishopj@cw.edu

Reference: Color Rendition - CR-09021

DAKTRONICS

Quote # 240147-2 Rev 3 I.

16/May/2007
Quote valid for: 60 days
Terms: 30% W/ORDER, 80% PBS, 10%

N 30
FOB:

Delivery: 8-12 Weeks ARO

ltem # Model Description Qty Price
1 BA-3718-21 Outdoor Baseball/Softball 1 $29,550.00
Scoreboard; Amber LED Digits;
Shipped in Four Sections
Painting the Rear of Outdoor List Price for Painting the Rear of 1
Standard Scoreboards over 25 Outdoor Standard Scoreboards over 25
feet long feet long
Border Striping for BA- Border Striping for BA- 1
3718/2001/2006/2008 3718/2001/2006/2008
Stripe Around BSO digits (does Stripe Around BSO digits (does not 1
not include border stripe) include border stripe)
LED Digit Protective Screens Protective screen for outdoor LED 1
for BA-3718-11/21, BA-3724- scoreboards digits
11/21, BA-2001-11/21, BA-2002
-11/21
TNMC_8x32_Amber LED Bx32-34mm LED Team Name 1
(34mm) Message Center; Set of 2; Amber
LED's
AS-5010 All Sport® 5010 Control Console 1
Hard-sided carrying case for AS Hard-sided carrying case for AS-3100, 2
-3100, AS4100, or AS-5010 AS-4100, or AS-5010
Radio_Receiver Radio Receiver 2.4 GHz 2
Ra&io_Transmltter _ Radio Transmitter 2.4 GHz 2
FREIGHT Shipping to site 1
|ID_36x336_0O 36in x 28ft non-backlit 1
sponsor/identification panel
2  INSTALL-P Physical installation. 1 $15,030.00
WA, SEATTLE ,
309 SOUTH CLOVERDALE STREET #8-27 S z 240147{2 o D
¢
SEATTLE, WA 98108 USA age 1o Mo cresniin W

www,daktronics.com




DAKTRONICS

Quote # 240147-2 Rev 3 )

Service Plans
3 G5G5-1258 MAIN 5 year GoldSM Plan for BA-3718-21 1
Outdoor Baseball/Softball
Scoreboard; Amber LED Digits

TOTAL PRICE: $44,580.00
|
i
WA, SEATTLE -
309 SOUTH CLOVERDALE STREET #B-27 Quots # 240;47{2 Rev3 D
SEATTLE, WA 98108 USA PagsIag DAKTAONICS

www.daktronics.com



DAKTRONICS

Quote # 240147-2 Rev 3

Notes Refer to CR-09021

Exclusions: This quote does not include Electrical Installation, Power, Hoist, Engineering Certification, Signal Conduit,
Labor to Pull Signal Cable, Applicable Parmits, Taxes

Unless expressly stated otherwise in this Quote # 240147-2 Rev 3 or the attachments, if Daktronics performs installation of the
Equipment, the price quoted does not include the following services pertaining to physical installations: digging of footings
(including dirt removal), any materials fabrication, installation of steel cages, rebar, or bolt attachments, or pouring and finishing of
concrete footings. Those service may be provided for an additional cost beyond the quoted price. Purchaser shall be fully
responsible for any and all additional costs plus overhead in the event anything unexpected of any nature whatsoever is found
while digging the footings including but are not limited to rock, water, utility lines, pipes or any other unforeseen circumstance, The
Purchaser acknowledges and agrees that it is fully responeible for all site conditions.

RYAN KUZMAN MARLO JCONES

331 32ND AVE 309 SOUTH CLOVERDALE STREET
PO BOX 5128 #B-27

BROOKINGS, SD 57006

PHONE: (605) 696-3763 SEATTLE, WA 98108

FAX: (605) 697-4700 PHONE: 206/763-6434

EMAIL: rkuzman@gdaktronics.com FAX: 206/763-9160

EMAIL: mjones@daktronics.com

Terms And Conditions:

The Terms and Conditions which apply to this order available on request.

SL-02375 Standard Terms and Conditions of Sale (www.daktronics.com/terms_conditions/SL-02375.pdf)

SL-02374 Standard Warranty and Limitation of Seller's Liability (www.daktronics.com/terms_conditions/SL.-02374.pdf)
S) -078A7 Softwara Licanse Agreement (www.daktronics.com/terms_conditions/SL-07862.pdf) i

SL-10019 Standard Terms and Conditions-Parts (www.daktronics.com/terms_conditions/SL-10019.pdf)

Acceptance:
The Undersigned has actual authority to execute this document and Daktronics, Inc is relying upon such authority.

The parties hereby acknowledge and agree that the terms and conditions cantained within this Quote along with the terms and conditions of the
Daktronics Standard Torms and Conditions, the Standard Warranty and Limitations of Liability, andfor the Software License Agreement
(together, the "Terms and Conditions") constitute the full and final understanding of lhe parties regarding the sale of equipment and/or the
provision of services and entirely replace and supersede any previous understanding or agreement between the parties. By executing this
agreament, Purchaser acknowledges that It has had opporlunily and means to raviaw the Terms and Conditions as provided in the website
addresses above, In the allernalive, hardcopy of these Terms and Conditions will be provided upon request. Further It is acknowledged and
agreed that the price of lhe equipment and/or the provision of services contained within this agreement are expressly conditioned upon
Purchaser's aceeptance of the Terms and Conditions without change. Any modification of the Terms and Conditions may require a
corresponding change in price. Accordingly, the Purchaser acknowledges and agrees to these Terms and Conditions as evidenced by its

attestation below.

Customer Signature Date

WA, SEATTLE

309 SOUTH CLOVERDALE STREET #B-27 Quote g 240;41'2 Rev 3 D
'SEATTLE, WA 98108 USA age 30 o 3

www.daktronics.com




Quote # 240147-2 Rev 3

DAKTRONICS

Purchaser hereby confirms that the equlpment is to be delivered to, and may be installed by Purchaser ar Dakironics (as indicated elsewhere herein)
at the address indicated on page one (1) of the agreement uniess otherwise specified below:

Ship To:

End User:

Company

Contact Person

*Company

Contact Person

Address Address

City *City

State Zip *State - *Zip

Telephone Telephone

Fax Fax

*Required Information
|
i
|
WA, SEATTLE I

309 SOUTH CLOVERDALE STREET #B-27
SEATTLE, WA 98108 USA

www.daktronics.com

Quote # 240147-2 Rev 3 D
N

Page 4 of 4 _ -
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AMENDMENT 2
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
' AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hereby enter into this
Amendment 2 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006.

1. Purpose of this Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Bottled Beverage Products and Equipment portion of the
agreement.

2. Modifications: 1. Article 1 stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. The
original period was from March 1, 2006 until June 30, 2008. This extension will extend
the end date to June 30, 2009 with five additional one-year periods remaining.

3. Terms and Conditions: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

4. Execution: The parties hereby execute and authorize this Amendment to be effective as
of the latest date show below.

COCA-COLA BO'ITLING OF CENTRAL WASHINGTON UNIVERSITY
YAKIMA
Y Ezf;’ B ot |
Signafifre ; Signature
i
5/‘4/'4,A AN gy 2 b%j,b/m ﬂ S '/'C I
Title = Title
7/ |
‘7/ a// 0¥ HIVP ‘

Date Date



AMENDMENT 3
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hereby enter into this
Amendment 3 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006,

1. Purpose of this Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Botticd Beverage Products and Equipment portion’s only of the
agreement. This does not apply to the vending machine portion of the agreement which
has already been extended under Amendment 1.

2. Maodifications: 1. Article 1 stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. The
original period was from March 1, 2006 until June 30, 2008. Amendment 2 extended the
agreement to June 30, 2009. Amendment 3 will extend for an additional year until June
30, 2010 with four additional one-year periods remaining,

3. Terms and Conditions: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

4. Execution: The parties hereby execute and authorize this Amendment to be effective as

of the latest date show below.
COCA-COLA BOTTLING OF CENTRAL WASHINGTON UNIVERSITY
YAKIMA
" ¢ Ay | [ , 2 4 J s
/:_.2 -/l{f' Jgfvf .') (5d o f Zi '/L‘
Signafufe g Signature
_}6 F-.f‘mf//j Mg v }i\}&’*«:a { N /?5 o
Title J Title

Date Date




Dan Layman

Director, Dining Services
Cenlral Wabhlngton University
400 East 8" Avenue
Ellensburg, WA 98926

Re: Standard Agreement dated February 27, 2006

Dear Mr. Layman:

Coca-Cola Foodservice (CCF) and Central Washington University are parties to a Standard Agreement
datled February 27, 2006 (the "Agreement”). Consistent with the pricing provisions of the Agreement,
Coca-Cola Foodservice hereby provides notice that as of July1, 2010 (effective Date), prices for CCF’s

syrups will be the following:

Coca-Cola® classic
diet Coke®

Sprite®

cherry Coke®
PiBB* Xtra
Nestea®

Fanta®
POWERade®
Barqg's®

Gold Peak®

Hi-Cc®

Minute Maid® Lemonade
Vault®

Except as specifically modified by this letter, all terms and conditions of the Agreement remain in effect

and unchanged

On behalf of everyone at The Coca-Cola Company, we thank you for your business. We apprecnate your

May 1, 2010

$6.15 per gallon
$6.15 per gallon
$6.15 per gallon
$6.15 per gallon
$6.15 per galion
$5.15 per gallon
$6.15 per gallon
$5.15 per gallon
$6.15 per gallon
$5.15 per gallon
$5.15 per galion
$5.15 per gallon
$6.15 per gallon

choice of The Coca-Cola Company as your soft drink supplier.

Sincerely,
/

Qf{ﬂ- L. /U Jé%

JEan Kisling
Financiai Services Manager ||
Customer Agreement Team

G Julie Kessler
James Yost
Dustin Maas



May 1, 2010
Page 2

INFORMATION

TERMS: NET 30 DAYS

The following information should assist you in administration of the Letter with The
Coca-Cola Company:

Payment should be sent to;

Coca-Cola Foodservice, A Division of
The Coca-Cola Company

Contract Billing Department

P.O. Box 102300

Allanta, GA 30368

If you have questions about invoices, you may call Settlement Services 1-800-638-1985

All Purchase Orders and contracts should be sent to the address below. Also, all other
questions and concerns about your agreement shouid be directed to:

Coca-Cola Foodservice, A Division of
The Coca-Cola Company -~ USA 9178
P.O. Box 1734

Atlanta, GA 30301

or call:
Leigh Anne Dispennette 404/676-2399
Jean Kisling, 404/676-0870

Fax 404-598-23389



May 1, 2010
Page 3

Correspondence concerning your billing should be sent to:

Coca-Cola Foodservice, A Division of
The Coca-Cola Company

Contract Billing Department

P.O. Box 1578

Atlanta, GA 30301

Please provide us with your correct billing address and contact:

A/P Contact
Contact Title
Address
City, ST Zip
Fhone

Fax




P § Guy

Products Aveliable Frem Coca-Cols
FoodService ang O
Base Chain Price

—————

Prices Effective !anuary1 2010

POWETRIE ‘@’ﬂ;

Inclucss
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Ouw Flavars Margania Mix

Sparkling/Still ' $11.34/56.70 $11.86/29.65 $12.06/24.12
Unsweet Nestea $10.96/54.80 $11.50/28.75 $1.71/23.42
* Premlum Stlil $11.82/59.10 $72 34/30 85 ——
2 = ¥ : T R 7 o AR T I 7]
FUZE“ Black Unsweer /200" $42.46
Green tea with Hanay 2Af0or” 44135
s e Black Swael whtenon 2470 0z° §4135
Derk & Light  1/2 Litre BIR LA Black Sweel 200" 34135
! Decaf 1/2 Litre BIB EEE‘:S({B[’E[H Sweel N5 54135
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Raast & Hroutic Peach Flavor 2503l BiB $33.30
100/2.75 oz Frack Pack o Lemon Fravar 2.5 Gal BiB $33.30
128/2.25 oz Frack Pack Raspbersy Favar 15Gal Big $3330
75/2.00 oz Frack Pack |7 "
Contact Sales Associate for Fricing .'.*El“h ] Goli Peal” Brevver Elacliie 50 bags 25
5 Premium Unsweel 25Gal BB §28.15
Black Sweel, 1.5 Gal BiB 12969
Southern Style Sweet,
Y e 14 S et : : Diet Black
O o g i
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Frozen |
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4 Margarita Mixer Base, $33.59
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Vanilla Ice Cream, $£4G.03 Triple Sec
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Coca-Cola FoodService is pleased 1o offer a wide variely of juice and juice
drink products availsble 1n frozen concentrate dispensed, chilied, single serve
and shelf-stable Bag-in-Box forms, Please contact vour FoociService
representative to discuss Minute Meaid juice opoortumties for your business
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AMENDMENT 4
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hereby enter into this
Amendment 4 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006.

1. Purpese of this Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Bottled Beverage Products and Equipment portion’s only of the
agreement. This does not apply to the vending machine portion of the agreement which
has already been extended under Amendment 1.

2, Modifications: 1. Article 1 stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. The
original period was from March 1, 2006 until June 30, 2008. Amendment 2 and 3
extended the agreement to June 30 2010. Amendment 4 will extend for an additional
year until June 30, 2011 with three additional one-year periods remaining.

3. Terms and Conditions: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

4. Execution: The parties hereby execute and authorize this Amendment to be effective as
of the latest date show below.

COCA-COLA BOTTLING OF CENTRAL WASHINGTON UNIVERSITY
YAKIMA
" e - ,C R / )
g WAL e e 22U Py
“Signature Signature o F
//’/ ]

/;{i;\ \[\Z/w'a/ LN gai’t

Title

/,z 3/ f’*f‘* _ 7/ (5/

/ Date




ORIGINAL

784

AMENDMENT §
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hercby enter into this
Amendment 5 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006,

I.

Purpose of this Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Bottled Beverage Products and Equipment portion’s only of the
agreement. This does not apply to the vending machine portion of the agreement which
has already been extended under Amendment 1.

Modifications: 1. Article 1 stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. The
original period was from March 1, 2006 until June 30, 2008. Amendment 2, 3 and 4
extended the agreement to June 30, 201 1. Amendment 5 will extend for an additional
year until June 30, 2012 with two additional one-year periods remaining.

Terms and Conditions: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

Execution: The parties hereby execute and authorize this Amendment to be effective as
of the latest date show below,

COCA-COLA BOTTLING OF CENTRAL WASHINGTON UNIVERSITY
YAKIMA

SedY D,th, o ) ovi. 2Ll

Signatufe! " Signature

i b - PN N =
f—}f&m b /[’-ﬁﬁ'm::v e & N b 3y 2

Title

) ~ Title

Date
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AMENDMENT 6
TO THE
FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE
VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY
AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola Bottling of Yakima hereby enter into this
Amendment 6 to the Fountain, Canned and Bottled Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purpose of Coca-Cola
products and services as required by Bid #05-016, executed as of February 27 2006.

{. Purpose of this Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Bottled Beverage Products and Equipment portion’s only of the
agreement. This does not apply to the vending machine portion of the agreement which
has already been extended under Amendment 1.

2. Modifications: 1. Article [ stated the term of the current Agreement to be two years and
four months, with options to renew each year for an additional six one-year periods. The
original period was from March [, 2006 until June 30, 2608. Amendment 2,3 4 and 5
extended the agreement to June 30, 2012, Amendmeni 6 will extend for an additional
year until June 30, 2013 with one additional one-year periods remaining,

3. Terms and Cenditiens: Except as amended herein, all other terms and conditions of the
Original Agreement apply to this Amendment.

4. Execution: The parties hereby execute and authorize this Amendment to be effective as
of the latest date show below.

COCA-COILA BOTTLING OF CENTRAL WASHINGTON UNIVERSITY

YAKIMA
AN / ﬁ 7 7/
>‘-Z/ Dﬁ»f"y B y .{/(f.'_o Z;:I’ -'1,"': 9'0
Signatuté Stgnature /
(A
/. g ' 4
/ol Km:fL Pie s g g - \Dpr Y -
Title -t Title
5
’ ] {:?-;, /A
L fie/1z il

Dafe . Date
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SPONSORSHIP AGREEMENT

This agreement (the "Agreement”) is made by and between Coca-Cola Bottling of Ya-
kima (the "Sponsor"), and Central Washington University, a not-for-profit corporation incorpo-
rated under the laws of the State of Washington and located in Ellensburg, Washington (the
"University"). The parties are entering into this exclusive sponsorship agreement because the
University wishes to grant to Sponsor, and Sponsor wishes to obtain, the exclusive rights (i) to
offer Beverages for sale and/or sampling on the Campus, and (ii) to market and associate Bev-
erages with the University and to promote their consumption and sale generally and on the
Campus. In consideration of the mutual promises contained herein, the parties agree as set
forth below.

1. Term. This Agreement takes effect on September 1, 2014 (the "Effective Date") and
expires on August 31, 2022, unless (i) mutually extended under the terms hereof or by written
agreement of the parties, or (ii) sooner terminated as provided herein (the "Term"). At the end
of the Term, the parties may mutually agree to extend the Agreement for four (4) additional
years on the same terms and conditions through execution of a written amendment.

2. Definitions. All defined terms used in this Agreement and not otherwise defined will
have the meanings set forth on Exhibit A.

3. Beverage Availability Rights.

3.1 University agrees that all Beverages sold, distributed, or sampled (that is, distributed at
no cost), advertised or promoted anywhere, anytime on the Campus and in connection with the
University and/or the Teams will be Products. Sponsor and University agree that, at a minimum,
the following Products will be available: Coca-Cola® classic (or Coke®), diet Coke®, Coke Ze-
ro®, Sprite®, Minute Maid® juices, Dasani® and POWERADE®. No Competitive Products will
be sold, distributed, sampled, advertised, or promoted anywhere, any time on Campus, except
as expressly provided otherwise in this Agreement. University shall be permitted to sell Compet-
itive Products in bottle and can packaging only in no more than 20% of the total Beverage cold
shelf space at each of the convenience store locations on Campus. However University must
also carry in each convenience store location Sponsor's equivalent Company Beverage for each
Competitive Product carried. For example, if Red Bull® is carried, Full Throttle® must also be
carried.

3.2 University will purchase from Sponsor, and Sponsor will sell to University, all of Universi-
ty's requirements for Beverages (and Approved Cups, lids and carbon dioxide) at the prices
listed in Exhibit B. Bottle and c¢an and ancillary item prices shall remain in effect through
Agreement Year Two. Thereafter, such prices will be subject to an annual increase of no more
than three percent (3%) over the previous Agreement Year's price, except in the event of an
increase in a component of Sponsor's cost of goods, manufacture or delivery, or increases in
taxes, deposits and other government related fees in which case Sponsor may increase prices
to cover such increased costs. Annual price increases for bottle and can shall occur automati-
cally on September 1. Annual price increases for fountain products shall occur as provided in

Exhibit B.

Sponsor may offer tiered pricing that requires University to order certain quantities or to comply
with Sponsor’'s minimum order quantities to get the contractual price or may charge a delivery
fee if such minimums are not met. If, during the Term, University elects to contract with a Con-
cessionaire for Beverage services on any portion of the Campus, University will cause Conces-

Classified - Confidential



sionaire to purchase from Sponsor all requirements for Beverages (and Approved Cups, lids and
carbon dioxide). Such purchases will be made at prices and on terms set forth in Sponsor’s
existing agreement with Concessionaire, if any. If no agreement exists between Concessionaire
and Sponsor, such purchases wili be made at prices and on terms set forth in this Agreement
unless otherwise mutually agreed upon by the parties. University acknowledges that there will
be no duplication of allowances, funding or benefits (including pricing) to University or Conces-
sionaire if Concessionaire has an existing agreement with Sponsor. If such Concessionaire
requires Sponsor to pay the Concessionaire funding or to provide Products pursuant to prices
under the separate agreement with the Concessionaire, then University agrees that Sponsor
may deduct such duplicate funding and lost margin on such lower cost Products paid or sold to
Concessionaire from any payment made by Sponsor to University.

33 University will use its reasonable efforts to maximize the sale and distribution of Prod-
ucts on Campus. University will promote the sale of Products by causing Products to be hawked
in stands in Approved Cups and plastic bottles (currently twenty-ounce) at all sporting events
and during all events when any items of any make or description are hawked on the Campus.

34 University hereby grants to Sponsor the exclusive Beverage and snack/candy vending
rights on Campus. University agrees that Sponsor shall have the right have no less vending
equipment than what is currently in place (approximately 55 bottle/can and 40 candy-snack
machines) and will allow additional machines as needed to increase vending sales in mutually
agreed upon locations on Campus.

4, Marketing Rights.

4.1 University grants to Sponsor the following promotional rights, which are exclusive as to
Beverages, to:

4.1.1 Market and promote Beverages in connection with the University, the Campus,
and the Teams, including the right to recognition of its sponsorship on panels,
as further described on Exhibit C.

4.1.2 Use, subject to Section 4.5, the University Marks on a royalty-free basis. Uni-
versity acknowledges and agrees that such promotional activities may be con-
ducted in conjunction with Sponsor's customers; and Sponsor will have the
right to incorporate its customers' marks, logos and/or branded products with
the University Marks on any advertising, point-of-sale, packaging, or premium
items or materials. University hereby grants Sponsor a license to use the Uni-
versity Marks on a royalty-free basis for the purposes of promoting Products as
provided herein. University agrees to work with Sponsor on a case-by-case
basis to assist in promotions conducted by Sponsor with its customers.

413 Refer to Sponsor in any of Sponsor's marketing materials as a "sponsor” of the
Campus, the University, and/or the Teams, and refer to any brand of Products
in any of Sponsor's marketing materials as the "official" or "exclusive" soft drink,
sports drink, tea, juice, or juice drink of the Campus, University or the Teams.

414 Undertake Beverage promotions at or in connection with the Campus and/or

the Teams, including offering Products in promotional packaging bearing the
University Marks on a royalty-free basis.

Classified - Confidential



42

4.3

4.4

4.5

46

415 Create and market for retail sale merchandise incorporating the University
Marks and trademarks of Products. Sponsor will pay a royalty on each item of
merchandise consistent with industry standards for sales of such merchandise.

416 Sample Products and survey individuals on the Campus with University's prior
approval as to location and time.

University grants to Sponsor the following exclusive merchandising rights:

421 University agrees that all Beverages served, sold, or dispensed on the Campus
in disposable vessels (including Beverages sold, served, or made available in
locker rooms and players' benches) will be served in Approved Cups.

422 Materials promoting the Products at the point-of-sale on the Campus, which will
include translites and pictorials on dispensing equipment depicting Approved
Cups and Products, will be clearly visible to the purchasing public and will be
displayed in a manner and location acceptable to Sponsor.

423 Product trademarks will be prominently displayed on each menu board and
Beverage vending machine on the Campus.

University will provide Sponsor with tickets and hospitality as set forth on Exhibit C.

University will provide Sponsor with the media and other marketing rights set forth on
Exhibit C, all of which will be exclusive with respect to Beverages.

University will have the right to pre-approve: (i) the concept for any promotional activity
undertaken hereunder; and (ii) any artwork or other items created by Sponsor for use in
promotional activities or otherwise in accordance with the terms of this Agreement and
that incorporate any of the University Marks. If University fails to respond to any sub-
mission within a period of ten (10) working days subsequent to the actual receipt by Uni-
versity of such submission, then such submission will be deemed approved by Universi-
ty. University agrees that its approval hereunder will not be unreasonably withheld.

University agrees that it will not, directly or indirectly (nor will University permit anyone to
whom University has granted promotional, advertising or other rights), maintain any
agreement or relationship pursuant to which any Competitive Products are associated in
any manner with University, the Campus, or the Teams in any fashion that creates or
tends to create the impression of a relationship or connection between the University,
the Campus or the Teams and any Competitive Product. For further specificity, and not
by way of limitation, University agrees that no permanent or temporary advertising, sign-
age, or trademark visibility for Competitive Products will be displayed or permitted any-
where on the Campus. Nothing contained herein will prevent on-Campus consumption
by students, faculty or their guests of Competitive Products purchased outside the Cam-
pus.

5.

5.1

Consideration. For the rights described herein, Sponsor agrees to the following:

Sponsorship Fees. Sponsor agrees to pay University a one-time up-front sponsorship

fee of $125,000 (the "Sponsorship Fee"). The Sponsorship Fee will be paid within thirty (30)
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days of full execution of this Agreement and shall be earned at the rate of $15,625 for each
Agreement Year over the Term.

52 Rebates.

Variable Sponsorship Rebates - Agreement Years 1-8

Sponsor will pay University a rebate of (l) three Dollars ($3.00) for each standard physical case
of bottle/can (excluding Odwalla juice and Simply juice) Product purchased and paid for by Uni-
versity for sale at the Campus; and (ii) three Dollars ($3.00) for each standard physical case of
bottle/can (excluding Odwalla juice and Simply juice) Product sold through Sponsor's full-
service Beverage vending machines at the Campus; and (jii) one Dollar ($1.00) for each galion
of post mix syrup (excluding juice) during the Term (the “Rebates”). The Rebates shall be paid
annually, in arrears, within thirty (30) days after the end of each applicable Agreement Year in
which the Rebates were earned, and will be based on Sponsor’'s case sales records.

Variable Sponsorship Rebates — Agreement Years 9-12 (if agreement is extended)

Sponsor will pay University a rebate of (i) four Dollars ($4.00) for each standard physical case of
bottle/can (excluding Odwalla Juice and Simply juice) Product purchased and paid for by Uni-
versity for sale at the Campus; and (ii) four Dollars ($4.00) for each standard physical case of
bottle/can (excluding Odwalla Juice and Simply juice) Product sold through Sponsor’s full-
service Beverage vending machines at the Campus; and (iii) one Dollar ($1.00) for each gallon
of post mix syrup (excluding juice) during the Term (the “Rebates”). The Rebates shall be paid
annually, in arrears, within thirty (30) days after the end of each applicable Agreement Year in
which the Rebates were earned, and will be based on Sponsor’s case sales records.

53 Commissions. Sponsor shall pay the University commissions on full-service Beverage
vending sales based on the following rates:

Package Commission
Bottle/Can beverages 20%
Candy/Snack products 8%

Commissions are calculated and paid at the rates set forth above based upon cash collected,
after deducting taxes, deposits, recycling fees, other government-mandated fees, communica-
tion charges and credit and debit card fees, if any. Commissions shall not be payable on any
sales from vending machines not filled or serviced by Sponsor. Sponsor may adjust the vend
prices on an annual basis as necessary to reflect changes in its costs, including cost of goods,
manufacture or delivery. Commissions will be paid on or about the 20" of each month following
the month in which they are earned, with an accounting of all sales and monies in a form rea-
sonably satisfactory to the University, and shall become immediate property of University.

5.4 Complimentary Product. Each Agreement Year, Sponsor shall provide University, upon
University's request at least thirty (30) days in advance, with the following complimentary Prod-
uct:

& Up to 12 cases of 90z POWERADE® cups for University’s athletics department
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e 100 cases total of a combination of 120z cans of sparkling beverages and .5 liter Dasani
bottles (the exact combination to be mutually agreed to by the parties).

In the event University does not request all complimentary Product by the end of each Agree-
ment Year, any remaining complimentary Product shall be retained by Sponsor with no further
obligation.

55 POWERADE® Equipment. Each Agreement Year Bottler will provide University with
complimentary POWERADE® athletic equipment, which may include coolers, cups, squeeze
bottles, towels, coolers, carts, etc. based upon University's needs with a maximum aggregate
value of Seven Hundred and Fifty Dollars ($750) per Agreement Year. Amount will be held in a
fund managed by Bottler. All funds made available must be spent within the Agreement Year
for which they are budgeted. Unused funds shall be forfeited.

6. Equipment and Service.

Sponsor will loan vending equipment and service sufficient to meet University's reasonable
needs as follows:

6.1 During the Term, Sponsor will loan to University all Beverage dispensing equipment
("Equipment") which is reasonably required in Sponsor's discretion to dispense Products
at the University. Freestyle beverage dispensing equipment is not available under this
agreement.

6.2 University agrees that: (i) upon request of Sponsor, University will execute Sponsor’s
equipment placement agreements, however, if any of the terms of the equipment place-
ment agreements are in conflict with the terms of this Agreement, this Agreement will
control; (ii) the Equipment may not be removed from the University without Sponsor's
written consent; (jii) University will not encumber the Equipment in any manner or permit
any attachment thereto except as authorized by Sponsor for its Equipment; and (iv) Uni-
versity will be responsible to Sponsor for any loss or damage to the Equipment, reason-
able wear and tear excepted. University represents and warrants that electrical service
on the Campus is proper and adequate for the installation of Equipment, and University
agrees to indemnify and hold harmless Sponsor from any damages arising out of defec-
tive electrical services.

6.3 Sponsor will provide University with reasonable, free service to its Equipment. All
Equipment service will be provided during normal business hours.

Replacement parts associated with the service calls for regular mechanical repair will al-
so be provided without charge. Any removal, remodel, relocation or reinstallation of dis-
pensing equipment, flavor changes initiated by customer, line changes or service neces-
sitated by damage or adjustments to the equipment resulting from misuse or abuse,

failureto follow operating instructions, service by unauthorized personnel, unnecessary

calls (e.g. equipment unplugged, CO2 empty), or calls that are not the result of mechani-
cal failure (collectively, “Special Service Calls”), are not considered regular service and
will not be provided free of charge. Charges for Special Service Calls and any parts re-
lated to such calls will be charged at Coca-Cola North America’s then current rate.

Classified - Confidential



7.2

7.3

7.4

Sponsor will not be obligated to provide service hereunder during periods in which it is
prevented from doing so due to strikes, civil disturbances, unavailability of parts or other
causes beyond the control of Sponsor. Sponsor will not be liable for damages of any
kind arising out of delays in rendering service.

Remedies for Loss of Rights.

In addition to any other legal or equitable remedy, University will have the right to termi-
nate this Agreement upon forty-five (45) days' written notice to Sponsor at any time if:

711 Sponsor fails to make any payment due under this Agreement, and if such de-
fault continues uncured for the forty-five day period referenced in this Sec-
tion 7.1; or

7.1.2  Sponsor breaches any material term or condition of this Agreement, and if such
breach continues uncured for the forty-five day period referenced in this Sec-

tion 7.1.

In addition to any other legal or equitable remedy, Sponsor will have the right to termi-
nate this Agreement upon forty-five (45) days' written notice to University at any time if:

7.21 University breaches any material term or condition of this Agreement, and if
such breach continues uncured for the forty-five day period referenced in this
Section 7.2; or

7.2.2  University's right to convey any of the promotional and Beverage availability
rights contained in this Agreement expire or are revoked; or

7.2.3  Any material component of the Campus is closed for a period of at least one
hundred twenty (120) days, whether or not such closure is due to a cause be-
yond the reasonable control of University.

Upon early termination of this Agreement for any reason, University will refund the un-
earned portion of all up-front Sponsorship Fees paid during the Term and the unearned
portion of all Sponsorship Fees and a pro rata portion of the costs of refurbishing and in-
stalling the Equipment paid with respect to the Agreement Year in which termination oc-
curs. The up-front Sponsorship Fees will be deemed earned pro rata on a daily basis
over the entire Term, and the Sponsorship Fees for each Agreement Year will be
deemed earned pro rata on a daily basis during such Agreement Year, in each case up
to the date of termination or, if earlier, the date of any breach hereunder by University.

If any material component of the Campus is closed for more than thirty (30) consecutive
days, but less than one hundred twenty (120) consecutive days, Sponsor may extend
the Term for a corresponding period, whether or not such closure is due to a cause be-
yond the reasonable control of University.
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7.5

7.6

7.7

7.8

8.1

If (i) any of the rights granted to Sponsor herein are materially restricted or limited during
the Term (including as a result of Ambush Marketing), or (ii) if there is a closing of any
material component of the Campus, or (iii) @ Team fails to play all of its scheduled home
games on the Campus for a period of more than thirty (30) consecutive calendar days
during its scheduled season (whether or not due to a cause beyond the reasonable con-
trol of University, including a strike or other work stoppage), then in addition to any other
remedies available to Sponsor, Sponsor may elect, at its option, to adjust the Sponsor-
ship Fees and Rebates and Commissions to be paid to University for the then remaining
portion of the Term (and University will pay to Sponsor a pro rata refund of any prepaid
amounts and a pro rata refund of the costs of refurbishing and installing the Equipment)
to reflect the diminution of the value of rights granted hereunder to Sponsor. In the
event Sponsor elects to exercise its right to such adjustment and refund, University may,
at its option, within ten (10) days following receipt of notice of any adjustment, notify
Sponsor of its disagreement with the amount of the adjustment. The parties will then at-
tempt in good faith to resolve the disagreement over such adjustment. If the parties
cannot, after good faith negotiations, resolve the matter, Sponsor may terminate this
Agreement.

The parties acknowledge that the rights granted to Sponsor herein are special, unique
and extraordinary, and are of peculiar value, the loss of which cannot be fully compen-
sated by damages in an action at law or any application of other remedies described
herein. As a result, University acknowledges and agrees that, in addition to any other
available remedies, in the event of a material limitation of any of Sponsor's rights here-
under, Sponsor will be entitled to seek and obtain equitable relief, including an injunction
requiring University to comply fully with its obligations under this Agreement.

University recognizes that Sponsor has paid valuable consideration to ensure an exclu-
sive associational relationship with University, the Teams, the University Marks, and the
Campus with respect to Beverages and that any dilution or diminution of such exclusivity
seriously impairs Sponsor's valuable rights. Accordingly, University will promptly oppose
Ambush Marketing and take all reasonable steps to stop Ambush Marketing and to pro-
tect the exclusive associational rights granted to Sponsor by University in this Agree-
ment. In the event any such Ambush Marketing occurs during the Term, each party will
notify the other parties of such activity immediately upon learning thereof.

Sponsor shall have the right to withhold and not pay further Sponsorship Fees or any oth-
er amounts which may become payable to University pursuant to this Agreement if: (i)
University has failed to perform its obligations hereunder; (ii) Sponsor's rights hereunder
have been lost, limited or restricted, including the existence of Ambush Marketing; or (iii)
there exists a bona fide dispute between the parties.

Rights of First Negotiation and Refusal.

Sponsor will have the Rights of First Negotiation and Refusal upon expiration of this
Agreement for any similar agreement regarding Beverage availability, merchandising,

82

promotional or advertising rights.
Sponsor will have the Rights of First Negotiation and Refusal for any new forms of ad-

vertising or sponsorship offered by the University and not otherwise covered by this
Agreement.
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9.

10.

101

10.2

Confidentiality. Subject to the provisions of applicable law, University agrees that the
terms and conditions provided to University by Sponsor under this Agreement will be kept confi-
dential by University, its agents, employees and representatives and will not be disclosed in any
manner whatsoever, in whole or in part, by University or its agents, employees or representa-
tives without the prior written consent of Sponsor. The foregoing obligation regarding confidenti-
ality will remain in effect for a period of three (3) years after the expiration of this Agreement.

Representations, Warranties and Covenants.

University represents, warrants and covenants to Sponsor as follows:

10.1.1

10.1.2

10.1.3
10.1.4

10.1.5

University has full power and authority to enter into this Agreement and to grant
and convey to Sponsor the rights set forth herein.

All necessary approvals for the execution, delivery and performance of this
Agreement by University have been obtained, and this Agreement has been
duly executed and delivered by University and constitutes the legal and binding
obligation of University enforceable in accordance with its terms.

University has the exclusive right to license the University Marks.

University has not entered into, and during the Term of this Agreement, will not
enter into: (a) any other agreements (including agreements with any Broad-
caster or any other sponsors of the Campus and/or any Team) which would
prevent it from fully complying with the provisions of this Agreement; or (b) any
agreement granting Beverage availability or merchandising or promotional or
advertising rights that are inconsistent with the rights granted to Sponsor pur-
suant to this Agreement, including any agreements with Concessionaires or
third party food service operators, vending companies, and/or other entities
which sell or distribute Beverages (including agreements with Broadcasters or
other sponsors of the Campus and/or any Team).

University is a non-profit institution self-operating a food and beverage service
on Campus, and all Products purchased hereunder are salely for University's
use and will not be resold or otherwise made available to any third party which
sells or distributes Beverages on Campus. University will provide Sponsor with
prompt notice of any such third party retained by it to operate a beverage ser-
vice. University will require, throughout the Term, compliance with the relevant
provisions of this Agreement by any third party which sells or distributes Bever-
ages on Campus, including food or beverage service operators, vending com-
panies, and Concessionaires.

Sponsor hereby represents, warrants and covenants as follows:

10.2.1

10.2.2

Sponsor has full power and authority to enter into and perform this Agreement.

All necessary approvals for the execution, delivery and performance of this
Agreement by Sponsor have been obtained, and this Agreement has been duly
executed and delivered by Sponsor and constitutes the legal and binding obli-
gation of such party enforceable in accordance with its terms.
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1.
1.1

11.2

11.4

12.
12.1

10.2.3 Sponsor has not entered into, and during the Term of this Agreement will not
enter into, any other agreements which would prevent it from fully complying
with the provisions of this Agreement.

Construction of this Agreement.

This Agreement and any dispute arising out of or relating to this Agreement will be gov-
erned by and construed in accordance with the laws of the State of Washington without
regard to principles of conflicts of law.

The captions used in this Agreement are for convenience only and will not affect in any
way the meaning or interpretation of the provisions set forth herein.

This Agreement, including the Exhibits, which are an integral part of this Agreement and
are expressly incorporated herein by this reference, and the document(s) referred to
herein, shall constitute the final, complete and exclusive written expression of the inten-
tions of the parties hereto with respect to the subject matter hereof and will supersede all
previous communications, representations, agreements, promises or statements, either
oral or written, by or between any party with respect thereto. This provision will not be
read to invalidate or amend any other written agreements between Sponsor and/or any
Affiliate of Sponsor and University and/or any Affiliate of University. This Agreement,
and each of its terms and conditions, may be amended, modified, or waived only in writ-
ing signed by each of the parties hereto. Any such modifications, waivers, or amend-
ments will not require additional consideration to be effective.

Each of the parties hereto agrees that it will, in its performance of its obligations hereun-
der, fully comply with all applicable laws, regulations and ordinances of all relevant au-
thorities and shall obtain all licenses, registrations or other approvals required in order to
fully perform its obligations hereunder.

Miscellaneous.
Indemnification Rights

12.1.1  University Indemnification Obligations. University agrees to defend, indemnify,
and hold Sponsor harmless from and against all claims, suits, liabilities, costs,
and expenses, including reasonable attorneys' costs and fees related to: (i)
University's material breach of this Agreement; (ii) for injury to, including death
of, persons (whether they be third persons or employees of any of the parties
hereto) or any loss of or damage to property in any manner arising from, the
rights conveyed herein; and (iii) all claims, demands or litigation alleging that
any of the University Marks violates or infringes on trademarks, tradenames,
copyrights, or other proprietary rights provided that such tradenames, trade-
marks, and copyrights have been used in the exact manner provided by Uni-
versity, with the understanding that the obligations set forth above shall not ap-

ply toany foss or damage to the extent taused by the acts;, omissions, or

negligence of the party seeking to be indemnified.

12.1.2 Sponsor Indemnification Obligations. Sponsor shall defend, indemnify, and
hold University harmless from and against all claims, suits, liabilities, costs, and
expenses, including reasonable attorney's costs and fees related to: (i) Spon-
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12.2

12.3

sor's material breach of this Agreement; and (i) for injury to, including death of,
persons (whether they be third persons or employees of any of the parties
hereto) or any loss of or damage to property in any manner arising from the
negligence of Sponsor, its employees, and agents in the course of their duties
to Sponsor with the understanding that the obligations set forth above shall not
apply to any loss or damage to the extent caused by the acts, omissions, or
negligence of the party seeking to be indemnified.

12.1.3 Indemnification Procedures. Whenever any party entitled to indemnification
(the "Indemnified Party") pursuant to the previous paragraphs receives notice
of any potential claim which may be subject to indemnity, such party shall
promptly notify the party obligated to indemnify (the "Indemnifying Party"). The
Indemnifying Party shall have the obligation to assume the defense of such
claim by counsel designated by it and reasonably acceptable to the Indemnified
Party, provided that the Indemnifying Party shall not settle or compromise any
such claim, or consent to the entry of any judgment, without the written consent
of the Indemnified Party, which consent shall not be unreasonably withheld.
The Indemnified Party, its affiliates, employees and representatives, shall fully
cooperate with and timely assist the Indemnifying Party with the defense of
such claim. If the Indemnifying Party fails to assume the defense of such claim
as soon as reasonably possible, in any event prior to the earlier of twenty (20)
days after receipt of notice of the claim or five (5) days before the date an an-
swer to a complaint or similar initiation of legal proceeding shall be due, the In-
demnified Party shall have the right to undertake, at the Indemnifying Party's
expense, the compromise or settlement of any such claim on behaif of and at
the risk and expense of the Indemnifying Party.

Each party agrees to maintain sufficient insurance to adequately protect the respeclive
interests of the parties hereto. The limits of coverage, as mutually agreed among the
parties, will not be construed as a limitation of any potential liability to any of the parties,
and failure to request evidence of this insurance will in no way be construed as a waiver
of each party's obligation to provide the agreed insurance coverage.

Any notice or other communication hereunder will be in writing, will be sent via regis-
tered or certified mail, overnight courier, or confirmed facsimile transmission and will be
deemed given (i) if mailed, when deposited, postage prepaid, in the United States mail,
(i) if sent by overnight courier, one business day after delivery to such courier, and (iii) if
sent by facsimile, when transmitted. Any notice or other communication will be ad-
dressed as set forth below, or to such other address as any party will advise the others
in writing:
If to Sponsor:

Coca-Cola Bottling of Yakima

P.O. Box 2905

Yakima, WA; 98901

Attention: Jeff Smith; Branch Manager
Facsimile: 509-457-6875
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12.4

12.5

12.6

12.7

with a copy to:

The Dolsen Companies
P.O. Box 1726
Yakima, WA; 98901

Attention: Bill Dolsen; President
Facsimile: 509-248-3969

If to University:

Central Washington University
Purchasing Office — Mitchell Hall 2" Floor
400 East University Way

Ellensburg, WA 98926-7480

Attention: Stuart Thompson — Director of Contracts
Facsimile: 509-963-2871

This Agreement or any part hereof will not be assigned or otherwise transferred by any
party without the prior written consent of the other parties; provided, however, that
Sponsor or University shall have the right to assign or delegate this Agreement to any of
its divisions or wholly-owned subsidiaries, or in connection with the sale or merger of a
majority of its assets without prior written consent, but such assignment will not operate
to relieve Sponsor or University, as the case may be, of any of its liability or duties here-
under after such assignment becomes effective.

The parties are acting herein as independent contractors and independent employers.
Nothing herein contained will create or be construed as creating a partnership, joint ven-
ture or agency relationship between the parties and no party will have the authority to
bind the other in any respect.

Jury Waiver. EACH PARTY, TO THE EXTENT PERMITTED BY LAW, KNOWINGLY,
VOLUNTARILY AND INTENTIONALLY WAIVES ITS RIGHT TO A TRIAL BY JURY IN
ANY ACTION OR OTHER LEGAL PROCEEDING ARISING OUT OF OR IN CONNEC-
TION WITH THIS AGREEMENT AND THE TRANSACTIONS IT CONTEM-
PLATES. THIS WAIVER APPLIES TO ANY ACTION OR LEGAL PROCEEDING,
WHETHER ARISING IN CONTRACT, TORT OR OTHERWISE.

No party will obtain, by this Agreement, any right, title, or interest in the trademarks of
the other parties, nor, except as provided herein, will this Agreement give any party the

right to use, refer to, or incorporate in marketing or other materials the name, logos,

trademarks or copyrights of the other parties.

(Signatures on Next Page)
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IN WITNESS WHEREOF, the undersigned have caused this Agreement to be duly exe-
cuted.

Sponsor University

By? t/\“%p"&‘_’ - CC:'(_ (/e L ~—

N

= X
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EXHIBIT A
GLOSSARY OF DEFINED TERMS

"Affiliate” means, as to any entity, any other entity which is controlled by, controls, or is under
common control with such entity. The term "control" (including the terms "controlled," "con-
trolled by" and "under common control with") will mean the possession, direct or indirect, of the
power to direct or cause the direction of the management and policies of an entity.

"Agreement Year" means each twelve-month period during the Term beginning with the Effec-
tive Date and subsequent anniversaries thereof.

"Ambush Marketing" means an attempt by a third party, including any Broadcaster, without
Sponsor's consent, to associate Competitive Products with the Campus, the University, the Uni-
versity Marks, or any Team, or to suggest that Competitive Products are endorsed by or associ-
ated with University, the Campus, the University Marks, and/or any Team by referring directly or
indirectly to University, the Campus, or the University Marks, and/or the Teams.

"Approved Cups" means disposable cups the design of which is approved by Sponsor from
time to time as its standard trademark cups and/or vessels and/or other (disposable and non-
disposable) containers approved by Sponsor from time to time, all of which shall prominently
bear the trademark(s) of Coca-Cola® and/or other Products (as herein defined) on all of the cup
surface.

‘Beverage” or “Beverages” shall mean all non-aicoholic beverages (i.e. anything consumed by
drinking), whether or not such beverages (i) contain nutritive, food, or dairy ingredients, OR (ii)
are in a frozen form. This definition applies without regard to the beverage's labeling or market-
ing. Powders, syrups, grounds (such as for coffee), herbs (such as for tea), concentrates, K-
Cups®, pods and all other beverage bases from which Beverages can be made are deemed to
be included in this definition. For the avoidance of doubt, “liquid flavor enhancers”, brands and
products of water purification and Beverage making systems (e.g. Brita®, Soda Stream®), “lig-
uid water enhancers”, and non-alcoholic beverages sold as “shots” or “supplements” are con-
sidered Beverages. “Beverage” or “Beverages” shall not include fresh-brewed unbranded coffee
and fresh-brewed unbranded tea products, unflavored dairy products, water drawn from the
public water supply or unbranded juice squeezed fresh on the Campus.

"Bona Fide Offer" means a proposed agreement concerning rights and obligations with respect
to Beverage availability, merchandising, promotional, and/or advertising, which agreement, if
executed by University and the third party, would be legally binding.

"Broadcaster” means any entity which for any business purpose publishes, prints, syndicates,
televises or broadcasts any photograph, film, videotape or other recording or rendering of the
Campus (or any portion thereof) and/or of any event held on the Campus including any Team
games.

"Campus" means all facilities now or hereafter operated by or in connection with the University
during the Term and any satellite or successor campus locations. References to Campus in-
clude all buildings and grounds associated with the University including branded or unbranded
food service outlets, vending locations, and all athletic facilities (including press boxes, players'
benches and locker rooms).
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"Competitive Products” means any and all Beverages other than Products (as defined herein).

“Concessionaire” means any current or future third-party food service provider under agree-
ment with University at the Campus that directly or indirectly relate to the service of Beverages.

"Products” means Beverage products purchased directly from Sponsor or sold through vending
machines owned and stocked exclusively by Sponsor.

"Rights of First Negotiation and Refusal" means that University will negotiate exclusively with
Sponsor (i) for a period of ninety (90) days before the termination of this Agreement for any
similar agreement regarding Beverage availability, merchandising, promotional or advertising
rights and/or (ii) for a period of ninety (90) days following the date new forms of signage or ad-
vertising become available. After such exclusive negotiation period, University will be free to
negotiate with any person or entity. If University receives a Bona Fide Offer regarding such
rights from a third party, then University will be obligated to notify Sponsor of such offer and
Sponsor will have thirty (30) business days from the date of such notice to offer to contract with
University on terms no less favorable to University than those contained in the Bona Fide Offer
of a third party. In no event will University enter into a contract with a third party upon terms and
conditions more favorable to such third party than those previously offered to Sponsor.

"Team" or "Team(s)" means all intercollegiate athletic teams associated with the University.

"University Marks" means the University's name, each Team's name, colors and uniforms, and
emblems, and all tradenames, trademarks, service marks, designs, logos, mascots, characters,
identifications, symbols and other proprietary designs that are in existence on the Effective Date
or which will be created during the Term and ‘which are owned, licensed or otherwise controlled
by the University.
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EXHIBIT B

PRODUCT PRICING
Bottle/can pricing*:
Vendors Bottle | Each Contents | Quantity | Price per Half | Price per
or Can in Qunces per Case Case/Unit Case
Item | Product Name

Sparkling | 120z 12pk Can 120z/can 24 $4.25/half $8.50
160z Can Can 160z 24 $0.625/unit $15.00
19.207 Can Can 19.20z 24 $0.77/unit $18.48
200z Bottle Bottle 200z, 24 $1.27/unit $30.50
355ml Import Bottle 120z 24 $1.14/unit $27.50

Still 11.50z Core Power | Bottle 11.50z 12 $2.00/unit $24.00
litr FUZE Bottle 33.80z 12 $0.875/unit $10.50
.Sltr Dasani Bottle 16.90z 24 $0.31/unit $7.50
litr Dasani Bottle 33.80z 12 $1/unit $12.00
200z Dasani Bottle 200z 24 $0.625/unit $15.00
1.90z Dasani Drops | Bottle 1.90z 6 $2.70/unit $16.20
15.20z Minute Bottle 15.20z 24 $1.27/unit $30.50
Maid
16.90z FUZE Bottle 16.90z 12 $1.17/unit $14.00
16.90z Fruitwater | Bottle 16.90z 12 $0.88/unit $10.56
16.90z Honest Tea | Bottle 16.90z 12 $1.17/unit $14.00
18.50z Gold Peak | Bottle 18.50z 12 $1.17/unit $14.00
Tea
200z PowerAde Bottle 200z 24 $ /unit $24.00
200z Vitaminwater | Bottle 200z 24 $1.17/unit $28.00
320z Vitaminwater | Bottle 320z 15 $1.43/unit $21.45
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320z PowerAde Bottle 320z 15 $1.20/unit $18.00

700ml Smartwater | Bottle 23.70z 24 $1.04/unit $25.00

170z Talking Rain | Bottle 170z 12 $1.04/unit $12.50

Ice

140z Zico Bottle 140z 12 $1.67/unit $20.04

9.50z illy coffee Bottle 12 $1.33/unit $16.00

| Energy 160z NOS/12cnt Can 160z 12 $1.14/unit $13.65

160z Full Throt- Can 160z 12 $1.14/unit $13.65

tle/12cnt

160z NOS/24cnt Can 160z 24 $1.14/unit $27.30

160z Full Throt- Can 160z 24 $1.14/unit $27.30

tle/24cnt

120z Golazo Can 120z 24 $1.42/unit $34.08
Secondary | 160z Monster Can 160z 24 $1.42/unit $34.00
Line

*All prices are per standard physical case and exclusive of taxes, deposits, handling fees, and
recycling fees.

Ancillary ltems*:

ITEM COST PER CASE UNITS PER CASE
120zcups — $80.00 2,500
160z cups $65.00 1,000
210z cups $70.00 1,000
320z cups Tall $52.20 480
440z cups $61.20 400

FITS CUP SIZE
160z lId 1202, 160z, 2102 $52.00 2,000
320z lid 320z $25.20 960
440z lid 440z $46.20 960
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Fountain Pricing:
Price

$7.75 per gallon Non- Carb and $8.75 per gallon Carbonated firm for two years (9/1/2014 —
8/31/2016) for BIB products listed below. These prices include free delivery of the fountain syr-
ups to University. Prices quoted are based on current recommended syrup to water ratios. If
recommended ratios change due to introduction of more highly concentrated syrup, prices will
change on a proportionate basis so that price per finished ounce will be the same as price quot-
ed here.

Coca-Cola®

Diet Coke®

Sprite®

cherry Coke®

PiBB® Xtra

FUZE Tea®

Fanta®

POWERADE®

Barg's®

Sprite Zero®

Hi-C®

Minute Maid® Lemonade

Mello Yello®

Coke Zero™

Gold Peak®

Premium Price

$8.30 per gallon firm for two years (9/1/2014 — 8/31/2016) for Premium BIB products listed be-
low. These prices include free delivery of the fountain syrups to University. Prices quoted are
based on current recommended syrup to water ratios. |f recommended ratios change due to
introduction of more highly concentrated syrup, prices will change on a proportionate basis so
that price per finished ounce will be the same as price quoted here.

vitaminwater®
Minute Maid® Light Lemonade

For Agreement Years Three through Eight (9/1/2016 — 8/31/2022), prices will increase annually
on anniversary date of this Agreement for ALL BIB products listed above and will be based on
the same cent increase in the National List Price. Sponsor and The Coca-Cola Company will
not be limited to increases in CPI or PPI.

i 1 anvaertha Tarm
—‘G-Q—Q—V\‘lu-be -p-!‘GWdEd—by—SpOi‘lS@-l’—#ee-ﬁf—GhaFgu oVCeIoic ST

Post-mix will be invoiced by and payment due to Coca-Cola Foodservice in Atlanta, Georgia.
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Remittance address:

Coca-Cola USA, A part of
The Coca-Cola Company
P.O. Box 102300
Atlanta, GA 30368

Correspondence concerning fountain billing should be sent to:

Coca-Cola Foodservice, A part of
The Coca-Cola Company
Contract Billing Department

P.O. Box 1578

Atlanta, GA 30301

If you have questions about invoices, you may call Settlement Services 1-800-638-1985.
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EXHIBIT C

1 Sponsorship Recognition Panels

1.1 Sponsor will have the right to the following sponsorship recognition panels during the
Term:

Football — Tomlinson Stadium Signage

- Scoreboard — Two (2) panels on the stadium scoreboard (each 30" height x 8
length)

— Sideline or End Zone — Two (2) double-sided panels (each 3’ height x 8’ length)

Basketball — Nicholson Pavilion Signage

- Scoreboard on south wall — One (1) panel (4' height x 4’ length) and 1 panel (3’
height x 8' length)

- Scoreboard on west wall — One (1) panel (30" height x 10’ length)

Baseball — Baseball Field Signage
- Outfield fenceline — One (1) panel (30" height x 10’ length)

Softball - Frederick Field
- Ouffield fenceline — One (1) panel (30" height x 10’ length)

1.2 Sponsor's sponsor recognition and/or advertising available on the Campus will not dur-
ing the Term, become less than the current signage provided to Sponsor on the Campus as
identified in 1.1 above. University will further ensure that Sponsor’s total signage on Campus
will be maintained at amounts equal to or greater than such current signage at no additional
cost to Sponsor. Sponsor will also have the first right to negotiate for any new panels or other
forms of sponsor recognition and/or advertising added on the Campus during the Term. For
signage within retail locations on Campus where Products are sold or dispensed, Sponsor and
University will mutually agree on the exact signage needs for each such location after consulting
with the manager of the specific location.

1.3 Without the express written consent of Sponsor, Sponsor's signage on the Campus will
not be altered or obscured in any way or draped at any time or for any reason by any person or
entity, including any Broadcaster. Without the express written consent of Sponsor in its sole
discretion, University will not permit Sponsor's signage on the Campus to be electronically al-
tered, deleted or covered by any person or entity, including any Broadcaster, during any photo-
graphing of the Campus or during the broadcast of any event held on the Campus (including
Team games).

1.4 University will maintain all scoreboards, signs and other advertising for Products in good
order and repair.

1.5 All lighted signs and panels advertising or promoting Products (including lighted conces-

sion advertising) will be fully illuminated at all events on the Campus for which any signs are
illuminated.

1.6 Sponsor will have the right of access to its permanent signage at all reasonable times for

the purpose of replacement or removal of the same or to modify, change or alter the promotion-
al messages appearing thereon at Sponsor's cost and discretion.
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1.7 If at any time during the Term, University elects to replace or upgrade any scoreboards
or other structures containing or supporting Sponsor's acknowledgment panels, then University
will provide to Sponsor, without any additional charge, new acknowledgment panels on the re-
placement or upgrade scoreboard or structure, being equal in size and prominence to Sponsor's
panels on the original scoreboard or structure.

2 Tickets

21 During the Term, University agrees to provide Sponsor with the following types and
quantities of complimentary tickets:

— 8 Basketball season tickets

— 8 Football season tickets

— 4 tickets to any event (concerts, performers, etc..) brought in by University to perform

22 Upon request of Sponsor, University will provide Sponsor with tickets for unsold seats at
events held on the Campus; such tickets will be used by Sponsor primarily for charitable and
promotional purposes.

2.3  As soon as tickets for any event become available, University will deliver them to Spon-
sor, addressed to them in care of the persons specified for ticket delivery in Section 12.3.

3 Print Advertising

University will provide Sponsor, at no additional cost:

- Advertising on sports poster schedule (published each season with the schedule for
all sports for that season)

- Advertising in football program

- Advertising on game-day rosters (football, basketball, volleyball)

4 PA — In Venue Announcements

University will provide Sponsor, at no additional cost, a minimum of two (2) public ad-
dress announcements at all home athletic sporting events where public announcing occurs (1
each for Coca-Cola and POWERADE, unless a different brand is otherwise mutually agreed to
by the parties)

5 Radio

University will provide Sponsor, at no additional cost, the following radio announcements
for all athletic contests which are broadcast on the radio:

Two (2) thirty second (:30) spots in each game broadcast

6 Web Inventory

- One (1) full page ad (8.5 x 11) in University’s online sports information directory
- Logo for rotating web advertisement on www.wildcatsports.com (or any successor

site)
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7 In-Game Promotions

Sponsor will have the right to sponsor an in-game promotion at each home men’s and
women’s basketball game during the Term. Any prizes awarded during such promaotion will be
provided by Sponsor and must be mutually agreed upon by Sponsor and University.

8 Game Sponsorship

Sponsor will have the right to sponsor one (1) men'’s basketball game during each bas-
ketball season — the specific game will be mutually agreed to by the parties and will include the
following for Sponsor:

Game Tickets — Forty (40) tickets to the sponsored game

On-Field/On-Court Recognition — Select representatives of Sponsor will be recog-
nized on-court during the sponsored game

VIP Hospitality — Ten (10) guests of Sponsor will have access to the halftime hospi-
tality at the sponsored game

Giveaway Item — Sponsor may provide a giveaway item to fans attending the spon-
sored game — The item may display both Coke and University logos (as mutually
agreed upon)

Display Tables — Sponsor may distribute promotional material to fans via display ta-
bles

Public Address Announcement — Two (2) public address announcements during the
sponsored game recognizing Sponsor as the game sponsor

Game Program Branding — Sponsor will be recognized in the game program as the
game sponsor for the sponsored game with the Coca-Cola logo
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EXHIBIT A
EQUIPMENT LEASE TERMS

1. I.EJ\&E AGREEMENT AND TERM.  Company horoby leasus to
| Main di provided to Guatomar (I.ha

INDEMNITY. Cusi will dofend, Indemnify and hold harmk tha
Indmniﬁud Partles against ond from any and ofl clalms, actions, sulls, pocaadings,

C al Fr

"Equlplmnl‘}: subjoct ln th- fotmy aal brlh“ﬁnrdn Unlass o0

wniing, tho Eaquipment shall siso Include, wharo licoble, an pamnnnnl
merchandlsing, manu bum.fn ml’duchon unlln lco makors and watar fltration

. damages, and llablilles of whatavar nalura, and all cosis ond sxponses.
Including ‘wilhoul limitation indamniied Paries’ reasonabla allomoys' fees and

aqul mant inalplied by Ci L ", that

ng hereln requires carnfmny o mnlm ftch nqufnmem ‘avatabla lo Customor for
unm Each piecs of Equipment is leaged commencing on s InstoNotion dalp
{'Commancemant Dat 92 Tha Ienno will mnllnuu In affoct with ras to anch
placa of B unyl 30 dln w nalica of
Cuslomar's dasire to tamminate lhe Tonss and hun ‘the aqul from

expensas, relaling lnor In any way urldng oul of (a} lhu ordoring, delivary, m]acﬂnn
use

dispositon of the Equipment or any portion theraal: () ll‘l!’ “act ar omisslon ut
Customer, Including but not unmu"ﬁ', any loan or domage (o of sustained by the
Indamnibad Partles u\‘mg out of Customar's falluro to comply with oll theso femny;
(c) any dnlma for Hnkility in lon with uupoﬂ to Ihe Egulpmmt. oxceping anly to tho

nlmmlnnmdlotme Ik or williul acts

Cuslomer's premisan and will survive the expiralion or lermination ol any agresmont
Cuslomar muy huve with Botthar. If tho lonss is terminaind with rnpou o my gm
of Equipmant lor any renson prior (o 100 monihe from s Commencemani Date
Gl.uiomnrvdtl pay y the actual costs of removnl lncludlnu standand shipping
chamges) and remanulncturing of the Equipment, as well as Ihe
urmmnﬂlznﬂ parlion of the cosls of (1) installation nnd (i) nan-saerinlized parts (aq.
pumps, mcks and requlators) and olher andllary equipmant
2 TITLE TO THE EQUIFMENT. Tille lo lhe Equ!pmml s, and will a1 ol
limes ramain, vastod in Company. Customar will hava no dghl, lille, or Intorast in or
{a the Equipmani, excapl tho rluhr 1o quiul usa of tha Equipmant in the ordinary coursa
of s s shall execute such litls documaenis.
I'hondng stnlements, Ihﬂum lHIﬂn!. carlil'ir.ulen and such othar instrumants and
dnwmnw as Company shllll reasonably request lo ensure lo Companys
1 the om‘gnnyl uue to tha Equrprnanl ond Company's
lnlnmsla mn bonofils h hall not t ndge, lnnu. soll,

hypothscata, m%‘l? ”F"“’
tha E ulnmun!. E&RTIE%‘#GREE AND I:‘.UB‘FOMER wmm THAT‘?HE
EQUIPMENT IS, AND WILL AT ALL TIMES REMAIN, PERSONAL PROPERTY O
COMPANY NOTWI'l‘ HSTANDING THAT THE I!CILIIPMENT OR ANY PART
THEREQF MAY NOW BE, OR EﬂEJ\FTE aE OME, IN ANY MANNER AFFIXED
OR ATTACHED TO, OR EMBEDDED R PERMANENTLY RESTING UPON,
REAL PROPERTY OR IMPRDUEMENTS ON REAL PROPERTY Cuslomer shall
notl make any alternlions, addilions, or Improvements (o the Equipmant withou! the
prior writton conaont of Company. All perta sddad lo the Equipmont through
olleralions, mpalrs, addilona or Improvemonts will constitule accessions to, and will
hn mmd un llem of the Equipment und title Lo such wii immatiinlely vast In
thal Ci or asulgn all or any pari of
Cimnnnv'l llll'u ond Interast In ar o my quipmani (in whole or in pat), the
ul the uimam and ony amounts duo or (o becomo due, 1o any third pug
[‘ signea”) (or any raason | racefplotwdﬂennulmfmc of su
ansignmeon| cuslumor shall perform all ita obligations wilh respect to any such
Equipmant for the banafil of thy eppiicabls Assignes, and, If so directed, shall pay all
amounis due or to becoma dus heteunder direcily to tha applicabla Assignee or to
any aiher party designnied by such Assignan.

3 USE OF EﬂUIPﬂENT Cuslomer acknavdadges thnl any rant does nal
fully compensgte Company for s oxpenses concarming s rusasrch and
dmtuﬁmmtam daalgn tolmpmvn tha Emlpmamorpmvlda Equipmant to

the Equ t to Customar lor the purpose
or dispnnn:? Cornrmny producls, Therafcrs, Customer o agraes that the Equipment
will bo used only lor the dpuqme al dispanaing loun| baverage products of
Company thal ara not oul

l. INSPECTION AND NOTIFICATION. Company shall have tha right

Cuslomar'a ragular businass hours to inspect the Equipment ol Gustomor's
prum 508 or wheravas the qu.iamnnl mwba localed and to reviow oll rocardn thal
ralala to tha E Cusl ahall y nollty Company of eil detalls arlsing
out of any changa In focatlon of the Equipment, any all oncmbmnces thareon
or any accident allegedly msulling from the uge or opamilon thereal,

WARRANTY DISCLAIMER: CUSTOMER ACKNOWLEDGES THAT
GDMP&NY MAKES NOWARRANTIES PERTAINING TO THE EQUIPMENT OR ITS
PERFORMANCE, WHETHER EXPRESS OR IMPLIED, INCLUDING (WITHOUT
LIMITATION) ANY IMPLIED WARRANTIES OF MERCHANTABILITY OR FITNESS
FOR A PARTICULAR PURPOSE, OR ANY DTl'll:R WARRANTTES RELATING TO
THE DESIGN. CONDITION, QUAL CITY, MATERIAL OR
WORKMANSHIP OF THE EQUIPMENT OR ‘ITs FRRFORMANCE COMPANY
SHALL NOT BE RESPONSIBLE FOR ANY LOSS OF PROFITS, ANY DIRECT,
INCIDENTAL OR CONSEQUENTIAL LOSEES OR DAMAGES OF ANY NATURE
WHATSOEVER, RESULTING FROM THE DELIVERY, INSTALLATION,
g?LNETRE‘”'ASNECE OPERATIONS SERVICE Clﬂ USE OF ANY EQUIPMENT OR

6. TAXES. Customor shall pay all assessmonts, llconsa foos, toxes
(Including sulns, uam, axcise, personal propany, ad valorem, stamp, documonlary
and olhor taxes) and all olher govemmenta chamu I'aas. finas or peralilaa
whatsosver, whathar payable by Company or Customer, on or relating to the
Equipmonl or the use, registrollon, rontal, shipment, transportation, dellvary, or
oparallon thereol, and relotng o the fosse of tha Equipment.

7. IIAINTENANCE AND REPAIRS. Customer shail kunplhoﬁg Jmanl In
good condition, repair, and working order. Excepl as otherwisa prov herein,
Customar shali pay all costs Incurrad (n connection with the shipmanl, use, aparation,
ownarship, urpmcmlm of the Euulpmmi during the tem of Ita Ingse. Customer's
sola wilh respect to anrvice provided by Company o it
service providors lo Ihe Equipment Is thol Company will coract any o u:liva
workman ol no uudtllnnal chame lo Cuslomar, dad |hat

Tha nmvlllonn af (his section wil surviva lermination and axpiraion of the
Emﬂpmnnl s lense

DEFAULT The octumence of any of the following will constilule a
'D.hult' by Cusatomer

nonpaymant by Cuslomer when due of any amount dus and payable
lumundnr ;
b Inilira of Cuslomor (o comply with any provision, and fallura of Cuslomar
:: mrnn;iy Gure, or remove such lallure within 10 days afler receipt of written nollco

nreol lrom '

nn?' temant, represantstion, or warranty of Gustomer to Company, at
nﬂy Ume, that Is untrug a3 of the dalo made,
d Customur's bacoming Insolvent or unable Lo pay Ils dabls as thay malura,
of Customer making an assignmant for the banafil of credllors, or any procaeding
whulher vo!unl:ror Invaluntary, baing Insliiuled by o¢ ngalnat Cuslomer alleging :hul
Cuatom«hln muurunubiu la pay Its dabls as thay moture,

oappointmant of a racelvar, liquidator, trustes, cusiodion or ather similar
o'ﬂdnl for any of the Equipment or for any proparty In which Cuslomer has an intarast,

nelzure of eny of (he Equipmeni;
a dofaull by Customer under tha lerms of any nole, document, agraasmont
or Instrument avidancing un oh!lqntlun ol I?untwwrw Company or {o any affilate of
pany now haroafinr
h 1:usmmar mlu‘ng nnv ucﬂo&a with rmwmq:tmr to [ha liquidation, dissolullon,

I, o nll or subsiantally sl of Ila sssets o a third party;

tha Iranslar, conveyanca, assignment or pledga of a controfiing Inlerest
or awnarship of Customer (o 8 Ihird pcnylﬂﬁhnut Gnmpun% prior wrillen cgnunl
11. REMEDIES. Lipon tha occurrence of any Daloull of ol any Ume
theraafler, Company may larminata the lease ss (o eny or all ill.-ms of Equipmant,
moy enler Cuslomer's 93 and reloke poasassion the Equipment ot
Cuslomer’s oxpanso, and wil huvo all other remudien ol law or !n aquity lor bregch,
Customer scknawladges thal hmmdumdsmn Jor 4 or n lallum
or refusal of Cusiomer o retinqul Mdlﬁu!{quhﬂnmlﬂmmmlha
section following inrminnilon or Dofauﬂ Com pany’'s domages would ba difficull or
mﬁ:»alble lo nscertaln, and Cus! that Company will huva the
!o an Injunction In nnmmrl of competent ]uﬂlﬂic‘llon mmlnlnu sald hn!al:h nnd

Company Iho
bpaylg Qr unlal Company Is abla to obtaln pmmnlnnol the Equhmml

12, UGUBDQTED DAMAGES. It Cuslomer acts in violation of the
mhu:vuv:ﬂ"lll dgwdbed u’"gmmwsrfr ofdl%om lafrmls 8nd (s 1.n-|a?_'l:l lo relum m:
o Companyin a1, notmal usage waar and tear axcepl
al tha expiration or tarmination of m Bcluipmml‘n Innse, Customer shall pay as
liquidatad dsmages the total of: (1) the value of l:ouwny'n rosidun! interast in the
Emﬁpmnnr. plus i) all lax Indamnities assoclaled wilh thy Equipment (o which
y would hova bosn enlted i Customer hod Mlv porlorrnud Its abligatons.
aluu (' ] msu Interest, and allomays’ feas Incurmmd by Company due o Cuslomoar's
sllon of Saction 2 or lis follure to retum the Equlé:menl o urlr. mibous (iv) any
mads or offsol from the relesse or salo of the Equipmont w ompany
13 ADDITIONAL TERAMS, Customar rapmmu and warrants (hal i wi
comply with all applicable lawa and regulations, (Incudl P providing efleclive
mmunlcluondququlpmmt‘u wmuﬂ tlnn! 1o, and full and equal nn]oymnn!
of tg:clE?;l mgn:uhy. o e ;tt‘l:da ) and all approprislo t;cllnw with ]
ma oy, Inclu praparation, sening ond dlsposing ol
food, Furthermore, C Kmnnragl g:sq and agreas to comply with all aquipmant
manufactumr's specifications and product dispansing and proparation Instructions
ond apocifications. Time ir of the sssence with respact to every provision

Vi WoOrRMAans! ompany (] 50
lable far negligont acts or omisslons committed In ard lo maintenance ut repalr of
the Equipmani and asaumes no responsibilily for incidantal. consaquentiol or spocial
damages occasloned by such negligent acts ur omisslona.

8, RISK OF LOBS. All dsk of loss, Including dumaga, thefl or dastruction,

Ib each itam of Equipmant will ba homno by Customar. No such loss, damage, thaft

gr da ﬂ'l'-l:i.ll:lludlll nf’E uipmant, in whdle ar in puit, wil impair the obligationa of Cuslomar
oraunder, all o

ich will nun in tull force and affoct.
Cuslomer Initials: j {

Classiflad - Confidential



EXHIBIT B
TERMS OF SALE

Tha (obowing are the |eme batween Company and Customec relating o the products or sarvices (odllectively “Preducta”) provided in connection with Fresstyle Dispansing
System Thase lerma prevail over terma contained In Cuslomer's purchase order of ather communications from Customer that sma not accapted (n wiiting by Company as
pravided herein  No modificatlon, walver or discharge of these terms ar of any of lis larms shall bind alther pany unless In wriiing and signad by officers of bath parties

1. CQONSENT TO ELECTRONIC TRANBACTION AND COMMUNICATIONS, By vitue of placing orders for Producls, Customer sgress lo conduct business
elecironically, whera applicable, and to ba bound by Ihese texms. Cusiomer agrees that all egreements, notices. disclosures and other ications that Company provides
alactranically, whather in wabsile contenl or a-inall, salisly any arud all lsgal requi Ls that auch mications be In willing.

2 PAYMENT, INTEREST AND FEES LUntess atharwise agread in writing, payment In full for Products I8 dua al the Yme of ordering. Company will submit such
payments for procassing at the Uma Prducis are shippad. All payments must be made by their dua date as a condilion pracadent to future arders or dellverias

3, PRICES. Ordars am filled at prices prevailing al Ume of shipmeni. Company is nol responelble for pricing or typographical smors related io Customer's purchass
and Company reservas the right 10 cancel any orders resulling from or including such errors

4. GENERAL WARRANTIES. Company waments the fitle conveyed under thase lerms will be gond and ita trensfer rightful; and that the Products will be delivered
frea (rom any secunity inlerest or olher Nen or encumbronce whatsoever. Campany warrants that the Producis will be of merchaniable quatity and will conform to the descriptions
mada on the contanars snd labels ol ihe Products,

8. UMITED WARRANTIES AND REMEDIES.

a Company wamanta thal at the ime of shipment trom Company any food Products manufactured by Company will be free from maleral defects and will be sultable
far their intended purpose

b. Campany warmnts that food Products manufeciured by Company will (1) mest tha requirements of the Fedemi Foad, Drug and Cosmetic Act ("Act’), as amended.
Incuding the Food Addliva Amendinenta of 1858, and the amendmenis resulting from lhe Public Heaith Securily and Blaterrorism Preparednoss and Response Acl of 2002 (1)
nol be adullaratad or misbranded within tha meaning of tha Act and (#l) nat be products which, under the provisions of Sections 404 and 505 of tha Acd, may not he Intrduced
info intarslate commerce. Company further warrants that Iha food Products will, at the Ume of shipmant, camply with ali other applicabla fedeval and state laws, rules and
mquallnns, This warranty is axtanded and applicable to sny lawful stale law In wiich the definiliona of adulteration or misbranding are substantislly (he sama as thosa in the

c The werranlas praviged In anction 5.b above will nat epply whan any Inad Produrts am shippar or dalivared aarder (ahal or Iabaling dasigned by nr on behsi( of
Cuatomar, or the food Producis are manufactured in sccordance with wriltan epecificalions provided by or on behalf of Customer. (n such a case, In lisu af seciion 5.b Company
wamanis that the Products will conform |0 the label, labeling or apecifications provided by or on behatf of Customer.

d. Company warranis anly the food Products thamselves, nai any finished beverags mada from any food Products, because tha finlshed bevarage incorporales water,
CO2 gas und lcs. none of which Is provided by Company.

e. WARRANTIES SET FORTH HEREIN ARE IN LIEU OF ALL OTHER WARRANTIES, EXPRESS OR IMPLIED, AND COMPANY DISCLAIMS ALL OTHER
WARPANTIES INCLUDING, BUT NOT LIMITEO TO, IMPLIED WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

r Customer agreas that (18 sole and axclusive remedy lor breach by Company of the warraniies pravided harein and any applicable impied warraniies will be as
follows Company will, & ila sola aption, alther repiace the Products or rafund the actual, net purchaga pace paid by Cuslomar for the Products, and Company will indemmily
and bold Cuslomear hammiess againat {I) any cleim, oss. or axpanss ansing oul of the deutd, dikeuse or bodily Injury of & consumar reniling lioim of cauasd by e dhemical
compasition of the Producty sold to Cuntomar ar any Ingrediont included by Company In the Produtis, or (1) any clalm, 1088, of axpanss arutluu uul ol ally patetl or wadsinmk
Infringeman suk In a court of f jurisdietion besad on C s use or sl of he Prod as d by C. howaver, thal any such claim,
loss or expanas cat forth under subsections () and {li) wes solely caused by the fsult or negligence of Compurly, and further pmvided that the Produtis wars handled undar
nonmal condillons of sele, and in accordance with applicable product handiing requirements by Custamar from the dme of dellvery untll ingl sale to the cansumey; and provided

furthar that (1) Cusl givas Company timsly written notica of the assertion or pandency af any such claim, (2) Company has tha right to defend any auch elaim, and (3)
Company haa the right of spproval prier 10 antiement of any auch dalm
8. This Praduct warranty and indemnlly aels forih tha sols and exciusk dy far Cusi against Company with respect to the Producis, and is tha complals

agreemant hatween the parties with respect lo such aubjsct matter IN NO EVENT SHALL COMPANY BE LIABLE TO CUSTOMER, OR ANY OTHER PERBON OR ENTITY.
WHETHER IN CONTRACT IN TORT OR ON ANY OTHER LEGAL THEORY, FOR ANY INDIRECT, INCIDENTAL, SPECIAL, OR CONSEQUENTIAL DAMAGES OF ANY
KIND, INCLUDING LOST REVENUES, PROFITS OR BUSINESS OPPORTUNITIES, OR FOR ANY OTHER COST OR LOSS OF A SIMILAR TYPE

h Thia Product warranly and indemnity is nol assignable ar iranafasable, by oparation af Jaw ar olherwise, and ravokes any prior continuing warranty provided with
respod to tha Products,
Customer will defend, indemnify and haold harmisss C nd C y's officars, sgonts, emplayoes, direciom. sharholders. affilintes. successors, and

nsslqns (hargingfier the "Indemnifiod Perlles") against and from eny snd al dalmu. wﬂonu. suils, procsedings, demands, damages, end Rablilias of whatevar nature. and all
cosis and expanses, including withvaut limitation Indemnified Parties’ reasonable attomeys' fees and expenses, relating o or In any way arising out of any negfigent or wrongful
act of Customar or e employses or agents, Including product lampering or fallure to adhera to Company’s Qualily Baverage Standands; provided, that such clalm does not arisa
out of eny wrongful act or omiasion of the Indemnified Parties or from a cause ar causes beyond Customer's ressonatie control, and provided further, that (1} Company wil
give Cusiomar limely writtan nolice of tha assaftion or pandency of such daim, (2) Customer will have tha right to defend any such dalm, and (3) Custamer will have Iha right
of approval prior (u esltierenl 1 voniprumive uf any sudh duim,

6. LIMITATION OF LIABILITY COMPANY DOES NOT ACCEPT LIABILITY BEVOND THE REMEDIES SET FORTH HEREN, INCLUDING BUT NOT LIMITED TO
ANY LIABILITY FOR PRODUCTS NOT BEING AVAILABLE FOR USE, LOST PROFITS ORLOSS OF BUSINESS COMPANY DOES NOT ACCEPT LIABILITY FOR AGTIONS
OR INACTIONS GF ANY CONTRACTORS THAT MAY BE REFERRED TO CUSTOMER OR WHOSE WORK MAY 8E SCHEDULED BY COMPANY. EXCEPRT AS
EXPRESSLY PROVIDED HEREIN, COMPANY WILL NOT BE LIABLE FOR ANY CONSEQUENTAL, SPECIAL, INDIRECT OR PUNITIVE DAMAGES, EVEN I ADVISED
OF THE POSSIBILITY OF SUCH DAMAGES, OR fOR ANY CLAIM BY ANY THIRD PARTY. CUSTOMER AGREES THAT FOR ANY LIABILITY RELATED TO THE
PURCHASE OF PRODUCTS, COMPANY (S NOT LIABLE OR RESPONSIBLE FOR ANY AMOUNT OF DAMAGES ABOVE THE AMDUNT INVOICED FOR THE APPLICABLE
PRODUCTS, NOTWITHSTANDING ANYTHING IN THIS AGREEMENI TU IHE CONTRARY, THE REMEDIES SET FORTH IN THESE 1ERMS SHALL APPLY EVEN IF
SUCH REMEDIES FAIL THEIR ESSENTIAL PURPOSE.

7. TRANSFER OF TITLE Titla lo the Products shall pass when deliversd 1o Customer at tha “ship to™ address stated on the front af each invoice ("Customar's
Addreas’) Dalivery shall be acknowledged by & signed and datad bill of lading.
8. DELIVERY Company rasarves tha right to require apacific ordar quantities (8.9, full casa ardara) and maka detivary In savermble lats, and all such lots will be

ssparately invoiced and peid far when due, without regard io subsaquent dellverias. Delay In dellvary of any ol will not relisve Customer of its abligation to acospt remalning
deliveriea The acceptance by Customer of shipment upon arival of the Products at Cusiomara Address will constituts delivery to Customer.

9. INSPECTIDN Customar must inspect the Products immediately on its delivery to Customer's location, and within 2 businass days ofler dailvery, give notica to
[~ It Cuslomer b that the Products (s nol in sccordance with these lems. H Cuslomer fails to give such notice, ihe Products will be deemed to be in ali reapacts
In mszm with these tsrms, end Customar will be bound to aceept and pay for the Products in accordance with these larme. Customer may rejact the Products only W any

varlance from thene tevms (s matadal. All daims are deemed waivad uniess mada I writing end received by Company within 15 days after Customar discovers the alleged
defact, but in na avent will cred|t ba glven for any slleged defect later than 80 days afer delivery.

10. PASSWORDS AND SECURITY A9 set forth In the tarma of use at 'iD./cos na_mmm Cuummur agreas thatitis sdely and compistely responsible (or maintaining
the confidentiakity of Cust logins and pesswords. Customer agrwes (o notify Comp y of any horized use of s account or other breach of security
Customar agrees that it will be responsible for all activity on Its account, whether such muvlly was Inmul-d by It. by othem on Ita behalf, or by eny other means or manner.

11. FORCE MAJEURE Company will ba excused from lts parformiince obligatians if such fallure of performance In dus to fire, flood, atrikes. rots, car shortage

embargoes, sccidents, (nsumecticns, lockouls, bmakdawn of machinery, lcss or damege of Products In trenatt, acts af God, or any drcumstances ar unavoidable cause beyond
Cainpany's eonlrol, sxcept for ks own neglipence

12 TAXES In addition ta the purchase prce. Cuat will pay Company the amount cof all govammaental taxas, sxcises and/or athar charges (8xcepl laxes an or
mansurad by nal mw) that Company may be required to pay with respect io tha production, aale or tranepartation of the Producis, excent where the law otherwise provides.
c Inlupis'
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Customar may be eligibla far a lax exempiion. Tax exemption certificatos are avalieblo at ity Vews coksamanisaim/iorns . wieaned.hep. A tax exemption certificate
must bs submitted o Company lor all purchanes dellvared by Company.

12 ADDITIONAL TERMS. in congideration of purchasing Products, Customer agreee:

Nol o transfer or ressll Producta to any ather anilty (other thon Cusiomar's ewn relail outlets), or for residential or home use,

To use lond Products only tc prepare a finishad beverage that Is dispensed o consumers [n cups, glasses or othsr containers designed for reasonably immediate
consumpton and not for axiended starags;

Not to sell finishad bevarages using food Products |hmuqh a dluponur vmomby the consuraer flis returnable battea or similar contalners,

Not to iamper with any sanls or labeling an any Comp

Nol to rapackage or transfer food Products into olher mnhinoru without Comp-ny authordzation;

Not o rafill or reuss any food Products contalner;

To comply with Company’s Quatily Beverage Standards, which is avaliable on request from Company;
To natlfy Company promptiy of any quality problem riated to Products 81 1-800-241-2853;

To rotale stock of food Producia to ansure Company food Producis are used betore Its shalf life dats.

g

~Feo~san

Customar Initigis: f ﬁ
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EXHIBIT C
AGCEDS AND USE TERMS

1. GIEN*EP:}. ‘Cifslom:r agraon J‘hnl accoun gld uae af (:.'u}!mv‘s

B @iy
Individusts thal ara thinugh or Customar. o1o subject (o thase
terma and all spplicable laws aa "
) COMPUTER SYSTEMS SEGURITY

a. Customer mpregents hol (| has read ond ogrees lo ansum thal its

amployees, and m&»m alse granied acceas to the Compular Syslama, will comply

with (hoga terma. Customor will ansure thal aach woddistation (hal is used 1o nccerss

the Computer Syslama hus a configuration that maats the follawing conditions: (i)

an! “mn{" arcial mil-u&gn soflware s Ir;uo‘l'liod and r:I ul‘n’..vll mﬂl scon s
omed; (W) current oporating syslem palch loveln am ap - sl (il malclous

soflware ant Luﬂ«et loorso umnngnmud or disablod

b. Guatomas will not allow any third partias 1o the Computer Sy

withoul the wirliten consmmt of Commlng

G Cualb ‘a in ided solely for tha legitimete businasa pu

of Company nnd Customer. Access to Company's Compubes Syalems ia mon

and recorded Company will malnloin o database thet catologs the durollon and

scopn of tho sccosa granled to Customar snd the business purpose lor such grant.

rqusmnr lmey only wrgau those Computer Sy%ltmm thal Cusiomer Is approved by

o lomer's

or prof lol of any
winuit ba idorod n i
any law

4. DISCLAIMERS. Customer usas the Computer Syalama at its own fisk
In na avont will Gompany, ond anch of their subsidindes, affilates, officars and
directars, ba Gabla for any loss, lablity, damages, costs or omngnnu thal -m;y arise
aul of Customear's accesn lo the Compuler Systams. ACCESS TO THE COMPUTER
SYSTEMS (AND ANY AND ALL HQREAMRE. SOFTWARE AND OTHER
COMPONENTS THEREOF) IS PROVIDED TO CUSTOMER °AS IS* WITHOUT
HE A AT D R it o8 Mo Mo Upi, T
FITNESS FOR A PARTICULAR PURPOSE, OR NON.IN HINGEMEN‘¢.NT

8, INDEMNIFICATION; DUTY TO REPORT USE AND VIOLATIONS.
Customar will dofend, Indemnily and hold hammiass the Indemntiied Palas agoinst
and (rom any end ol claime, actions, suils, procaadings, demands, d os, and
ltabildies of whatover noturo, and all costs and axponsas, including without iimilaton
Indemnified Parties’ reasonablin attomoys’ fees and axponsas, ng to or In any
Wlﬂdl‘! out of he acceus (o the Conipuint Synlems or oul of the ivaach of thesa

dnl that could conslilule or enc o conduc ihal
) o Qiva dsa (o civil flatdlily, or albarwise wolitn

pany W may lo the Compuler terms by Cuslomer or by any individual or entity granted accasy through Customer
Syah Ine any mi ol such |_Y puter Sysl ry Cusl or by (ndividual Cust Mnnmmdinlntyngﬁfy Gompmyulnny?mindawmumulman fowmea
Eruvl:lad oncoss lmnr thivugh Customar. Cuniomar Is llable for sl damogpa caugwl anyone grantod nccoss th Cuntom s Upon Company’s requast, Customer shalf
y any Individ inining 1o the Computar Sy hrough tha i prompily provide Company aliat of o individusk lod la the Compul
Systoms through C Cnmpunr ahall have the dght to aonduct sn audit of
3 INFORMATION CONTAINED IN THE COMPUTER SYSTEMS Cuatormnar (o confirm Customer's complionco with thase sams.
o, Customer shall keap confidentiol il words, ser 108, all date and

nasw
saftwarm progrums and any olher aceassiblo malarinls contalned In the Compuler
Systemn. Thaas obligntions will conlinua in perpeiuily bul will not apply o Infermation
thol is. or wubsaquontly bacomas, available to the public through no brasch of
Customaor's obligntions heraunder

b. Customar will mad and comply with Ihe tarms and polledes that weo posted
on the ler Sysiema from lime to Ume and as ihar may be nmendsd from Ume
o limo If Customer doas nol agrea (o tha applicoble lerms and pol 'den posied cn
tho Computer Systems, Cuslomor will immadiately et the Compular Sysloms und
will not usa tha Camy Sunt © ar will nol trmnemll any anbewhol
thraataning, ibotous. dafamaloly, abscena. scandalous, Infammaltory, parmagmphlc,

Customar Initials L

6. TERMINATION; MODIFICATION. Company has tha right ta immediolely
larminate occass granted (0 any individuol through Gustomar at any Hiona with nr
withoaut eovse  Compuny muy modity these tame at eny Ume upon notice to
Custownar. If Customaed doas nol wish lo continua ils to the Comp Sy
under such modified torms, Customar may larminale accasa by wiitlan notice
dalivared lo Company prior (o iha effective dete of tha modiNcation.
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COCA-COLA FREESTYLE® CARTRIDGES AGREEMENT

1. FREESTYLE: Thn patina In thia agreemanl ("Agraamant®) am ilhe
undursignod bolller (*Betiter’) and tho undorsignod customar ("Customar), Customur
has chosen (o commarciniize ths Coca-Cola Franstyla ("Freastyla®) fountaln dispansi

thosn oullals oxcop! na authodzed by TCCC  ‘Fountaln Boveragea® are (hose

syalem of The Coca-Coln Company ("TCCC'), Tha Freaslyln founlain dispenser
("Frawntyln Dlspanner’) combines ingradients (micradasad b {in comy !
bavorage mixes and flavors atored In canrdges and nutdlive and non-nutritive
swenleners slored In bag-n-bokes) to creiale a wide variaty of branded fountaln

baverages Tha Froasiyle Disp and the Ingred| e cotl y rafarred (o an
the “Dlspanaing Syatam * This Ag will apply to Custormer’s purchases of the
Ingredionts for the Franalyle Dispanser

2 TERM: The Agl wall b ffecliva whan signed by both

partiea, The Tarm nhall bagin aa of the fimt day of the month In which It Is signed by tha
Guatomur and will ba colerminous with thal coraln Sponsotship Agrasmant daled
Soplomber 1, 2014 ("Tarm"). When used In tha Agreemenl, the term *Year* means
oach censacutive twelve-month poriod during the Tam, beginning with tha fst day of
tha Tam

3. FUNDING: Cuslomear will be pald fund g on tha purch of cettaln TCCC
brandad Fromstyls ingredients, and subject to the schadule ond Customer's compiianca
with the pesf quin 1s and criinnio, as sol forth in Exhibit A, This funding
will not be pald an hag-in-box fountaln syrups purchoses. It any ouliel ia aligibla for an
attamale program offered dinsctly or indirectly by Bottler or TCGC, the partion will
mulually agres on which program will be made avallable (o that outiet. In no avent will
any aullst be eligiblo for mora than one progrom alferad by Boltler or TCCC. Purchases
of cartaln TCCC twunded Fraestylo Ingradipnis will alsa count towards any applicable
| I If Cust raceivas equipment lonsed withoul charge or fres
survice under the Agreement, Company will creata n fund {"Freestyla Oparations
Fund") for anch nstalied Fraastylo Oisponser The amaunt of the Freestyle Opemlions
Fund 1 6ot forth In Exhibit A, Tha Froestyle Opamtlons Fund (a) will be controllod by
Campany, (b) will ba oamed on a pro rts baals; and (c) will only ba applied ugalnst ony
Program Fooa thal may be dua bul not as a discount off tha Progrom Fee and wil not
reduca any sales lox assodaled with the Program Fea,
4, PERFORMANGE CRITERIA: Customar will provide Bolter with outiel-Javel
transaciion, salas and oparations dala to aveluate the performance of tha Dlsponaing
Synlem on beversge and ovarall outlat sulos, taifle, praflt, many mix ang opemians
Customor agmes that notwilth fing, any provigions of this Agraoment such
Inil tlon may e sharad by Botter with TGCC. Customer will make avallable tha
Baltlar's then curant slandard Freaatyle brand aet and diglinl content on all Froostyle
Dinp Cunl g o mpl muiuully ag upon morchandising and
markaling activites ns cutlined In Exhibit A
5. EQUIPMENT: Customor will jeasa the Froestyta Digpansars from TCCC
subject to the torms sstoblished by TCCC.
B. EQUIPMENT INSTALLATION AND REMOVAL: The number of Froesiyla
Dispansers ond the outlals whare thay will be Instaled will bs mutually agraed lo by tha
partins. Boller will bo respansibie for Instating the Freesiyle Dlspansars In outiets In
Bottar's lamilory Customar will ba responsibla loe modifying tha sile (e.g., ond without
limilatian, cabinotry, p. walls, Nooting, plumbing snd slecirical work) as
roquinad to accommosdala () (he instalialion of the Froestyis Olspanser and (b) if
necassary, the remaval of that Freeslylo Dispenser nnd rolnataliation af leguoy
dispencers, Cuslomer Wil also be msponsible far any additicaal aquipmant (0.9.. ica
makors and waler filtration) that may be naquired
Customer will also be respansible for any additonal squipmanl (o.g., ice and
wolar fitmtion) that may be required Only lca mokors approved by TGCC may ba usad
TCCC may raquira Cusl , 8118 axp , 10 apply approved branding lo cartaln ica
makar with a fooipdot larger then tho Froestyin (ountaln dispansar la Improve
aosihaics.
7. EXCLUSIVITY: Custormor ogroos (o serva TCCC branded Fountaln
Bovoeragos (03 hereinaltor dofined) axclugively in the outlets whero Ihe Frouslyle
Olsponsing System I8 used. No other Fountaln Baveragos shall bo sorvad or sold in
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Accapled and agraed fa this L" day of ‘&’ 2017

BOTTLER: THE COCA-COLA COMPANY, ACTING BY AND THROUGH COCA-

COLA NORTH AM S ? '.

Signslure:
Namuo; —j’t' S.w & ﬂ\
Thle - é‘f

fjoa thal aro disp d from posi-nilx or proe-mix (bul not lrozon)
b go diap . bublders or similer squiprmant.
. GOVERNING LAW/ DISPUTE RESOLUTION. This Agrooment shall o1 all

fimes ba govemad by the tows of Ihe Slale of Georgla. Should them bo o dispuls
batwean Batllor and Customer raloting in any way 1o the Agreament, the brooch of the
Agreomont, or the business ratalionship of tha partias, tha parien ogroo that thay wil
mika a goad faith affort ta asilfa the dispule in on omicenbio mannar. In the avent of any
dispule araing out of ur relaling ta this Agraemant, the prevailing party shail ba entilled
o its inbla attorneya’ fees and other coats and axpanses of litigation, I
liigatian ls purtuad, the axclusive vanue for such litigation shall be In tha ladem! of alalo
courts localed In Auanta, GA, and the partles agren (o submit (o the parsonal judsdiction
of tha courts in tha State of Gaorgla.

0. TRANSFERS AND ASSIGNMENTS. If there Is o transfar of an aullot wham
a Froealyin Dispenser has been Instaled, then, at Boltiar's alaction, Cuntomer will cause
the acquidng, surviving of newdy 1 busl (] oll of Customera
obligniions under tha Agreament. Tha Agreament will nol be othecwine assignabie
without the axpress wiilten consent of Bottlor,

10. TRADEMARKS, Noithor Customor nar Boltiar will maka usa of any of the
other purty'a wadomnrks or logoa (elther slone or In conjunction with Its or another
party’s tradamarke or logos) without the prior written consent of that party, and all usa
of the olhor partys trademnrka shall inure (o the besafil of irndemark owner, For
purposen of this Agreamont, Bottiar tradk Inchude Imdamarks owned, licsnsed o
or conlrolled by on enlity in which Boltier has a 50% or mare awnership Intarst,

. WAIVER. Tha [allure of elthar party lo seak redress for tha broach o, or Io
Inclst upon the stict performanca of any term, clause ar provision of the Agreamonl,
shall nol conaliiulo o waives, unloss tha walvar ia In willing nnd signod by the party
witiving padomance,

2 WARRANTIES, Customer and Bottiar each represant and wamont thet thay
hava the unmstricied right ta anter into this Agraamant ond (o moke the commitmanls
contiined In this Agraemant. In addition, sach party mprasenis that tha parsan whoxa
signature appsars on the Agreament has the rght to axacute this Agreamant on batnil
of tha party Indicated,

1. OFFSET. I Customar owas any amounts 1o Boldar undar this or any ather
agraemant, in addillon to any othar romedian It may have, Baliler may use funda dun
Cuslomar lo offsel umounta dua to Bottlar undsr hia or any olhar agroemant.

14. AUDITIONAL TERMS, Bottlar will not ba bound by any standard or
preprinted terms or conditions conlsined In  Cusfomers purchose orders,
acknowledgements, invoices, vendor allowancs farms or othor Cuslomer forms, of
taroffors, that proposa larma or condilions [n addition (o or differing from tha terma
ond conditions sat forth In this Agraament with reapect 1o lis subjoct malter. In sddition,
oany larms and conditlons on Customer’s Intamal sita to which agresmant by Battler is
doemod of requited In any manner, whether through an online slecironic Agreemant,
sile use, oc otharwine, will be null and vold and of no legal effect on Bottar.
15. PRIOR FREESTYLE AGREEMENTS: Tho terms of this Agroamant will
suporaade any prior ag L b tha portios conceming Fraastyls und all
Diapenaing Systema (natalled In tha Customar's outiats In the pasl, prasant and fulure
will b govemed by the terms of this Agreament.
16. ENTIRE AGREEMENT: This Agreement and its exhibits contains the antire
afreemant botwaon the porlios with respect ta the subjact matter hareof. Customer
may not assign this Agraemant withaut tha prior wiitton consent of the Botter, All
amendments (o of waivan of this Agrasmant must ba in wriling slgned by all Ihe pariles,

{}
Actepted snd agreed lo \his l ‘ day of” ’, 2017

Central Washington Unjveraity
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EXHIBIT A
MARKETING PROGRAM

FUNDING

NQTE

In consideration of the rights grantad lo Company harein. lhe markating pragram oullined belaw will ba provided io assist Customer in maximlzing the sala of Company’s
fountain baverages In the oullel(s) Cusiomer agrees thal Company wilt have the righi lo audit compllance with the parfarmanca criteria oullined herein a1 all ressonable
imes and places

FUNDING

Company will provide Ihs unding listed below, to offsst corts associated with Iha fallowing performanca critaria. () implement three (3) Look of Suceuss elemsnts, which
sl Includa, bul ot be limited ‘a: placement of merchandlaing alemants in antrencaway of autlet, baverage counter and baverage zone insida the outiet sach Agreement
Year duting the Term, and (i) it to serva Company's bottte/can beverages in the outlets throughout the Term. Funding will be pald semi-annuaily, following the
pariod in which t is earmad

Thiy cortain lagncy vadnble ner galion funds listad below will bo o to iyl ding on A puret A par fininhnd aunce ag sal forth balow
Lagacy funds not listad betow wil nol ba mnvenad
$1.00 por Gellon converts to $0 00132 pey purchuned finichad ounce for sartoin Coca-Cola Froantyle Ingrodiants®
F o
Rato per Galion on Coca-Cala Legacy Rale per Purchased Finshed Gunce on

Funding Elament Ingradients Cesrluin Coca-Cola Froaalyle Ingradients’

Product Nlgwance 52 $0.00720
OPERATIONS FUND (Ftemstyla Oirly) NOT Eannzﬂagﬂmcv GALLONS $48 30 per Hapanves pef munlly_

Gnly puu:hnm of tha following carmidges will earn junding and contribuie 1owards volume commitments and growth funda: m Mt Cnurmgn (1} Pan 1 Canndges (iil)
{ Cadridges and (v) Ci Ingredisnt Salution BB. f additonal volume yielding cartridges are added in the future, pur of those ldgas will alsa

sam M and conbribule lowards volume commibmen! and growth funds

pla Funding Calculation loe 8 Spnle Parl | Carlridge
Spiite Part ¥ Cartridga Yields 1,474 finlshed ounces (syrup + swaalenar + water + aplional Navor)
$1 aHon tunding = $0.00132 per Anlghud ounce X 3474 ouncos « $4.50 rehusid cortridga
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FIRST AMENDMENT TO SPONSORSHIP AGREEMENT

This amendment is made by and between Coca-Cola Bottling of Yakima (the "Sponsor"),
and Central Washington University, a not-for-profit corporation incorporated under the laws of the
State of Washington and located in Eliensburg, Washington (the "University") and amends that
Sponsorship Agreement between the parties dated September 1, 2014. The capitalized terms
contained in this Amendment will have the same meaning set forth in the Agreement, unless
otherwise defined in this Amendment. In consideration of the mutual promises contained herein,
the parties agree as set forth below.

As a result of the COVID-19 pandemic (“Pandemic”), and the resulting reduction in
Sponsor’s rights and sales during the 2020 calendar year and part of the 2021 calendar year, the
parties agree to extend the Agreement and adjust Sponsorship Fees in accordance with Section
7.5 of the Agreement as specifically detailed below. Except as provided below, the University
shall have no other financial obligation to Sponsor with regard to any reductions in rights and
sales due to the Pandemic.

1. Term. The parties agree to extend the term for an additional five (5) years for the
peried from September 1, 2022 through August 31, 2027.

2. Consideration. No Sponsorship Fees shall be due for Agreement Year 13
(September 1, 2026 through August 31, 2027). The rebates detailed in Section 5.2 of the
Agreement shall apply as laid out in the Agreement, except that Rebates for Agreement Year 13
(September 1, 2026 through August 31, 2027) shall be the same as the Rebates for Agreement
Years 1 through 8. The provisions of Section 5.3 through 5.5 shall apply for Agreement Year 13,

3. Except as modified herein, ail other terms and conditions of the Agreement shall
remain in full force and effect. in the event of a conflict between this Amendment and the
Agreement, this Amendment shall control. Each party represents, warrants, and covenants to
the other as follows:

() Authority. It has full power and authority to enter into this Amendment and to grant
and convey the rights set forth herein.

(i) Binding_Obligation. All necessary approvals for the execution, delivery and
performance of this Amendment by it have been obtained, and this Amendment
has been duly executed and delivered by each party’s authorized representative
and constitutes the legal and binding obligation of each party enforceable in
accordance with its terms.

(Signatures on next page)
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IN WITNESS WHEREOF, the undersigned have caused this Amehdment to be duly
executed as of the date of last signature beiow.

Coca-Cola Bottling of Yakima Central Washington University

By: 7:// &_ ﬂ% By: __25,5_7/ [ //C"l-t-j:}@’&v"‘—w___

Print Namé:'l "3?;\@ SMTZ\ Print Name: STt Lihlm*'lf}i*ﬂ \
Tile. Bipncl, Moce yel Tite: {)itectol o (etrects 4
Date: ?;//3 2) 21 Date: 2/ 20/ 2| "Q
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