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CENTRAL WASHINGTONUNIVERSITY

Ellensburg.Washington98926
STANDARDAGREEMENT
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‘ThisAGREEMENT,made andenteredintothis27thdayofFebruary2006, Ellensburg,CountyofKifttas,Sate
of Washington,by andbetween theStateof Washington,CentralWashingtonUniversiy,hereinafterreferred to ssalee i mspamrCATON0
Es aime namesfreerEEAon

hercinaferreferredtoastheContractor,inthemannerfollowing:
—oorape fm foeUskmilmdsvi dnd iors:Tr Comet iebrs stFnoe §Beeed ici

ProductsandEquipmentperCentralWashington University'sBid#05-016and Coca-ColaBottlingof
Yakima'sresponsedated 01/26/06.For aperiodoftwo(2)yearsandfour(4)months,withtheoptionsto.
reneweachyearforanadditionalsix(6),one-year periods,attheagreementofbothparties.Thetotaltermof
‘thecontractwillnotexceed atotalofeight(¥) yearsandfour (4) months.

2 Sveoer:Mah |20 Seve mp:ue 08
3. Inconsideration of reciptofservices described,theUniversity gresstopay,andreceive commissions,per bid

#05-D15,only afte sid terials andor serviceshave een Feceted, 04waithey ays of receipt OF
properly-detailedanditemized invoicesigned by theContractor.

4. Allof theContractor's traveland perdiemexpensesshallbethe Contractor'ssoleresponsibility. Paymenttothe
‘Contractorbythe Universicyshallotinchude anadditionalamountforthispurpose.TheContractorhereby
‘evees msporsoual evalandperdiemexpenses (Fany)anincludedit nl competmation 1 descliedin

5. ThContAdiort Unitydll:Da Loman,CHUDinSei,CO 06184.
6. TheContractoragreestoindemnify,defendandsaveharmlesstheStateof Washington,heUniver bs)

Boardof Trustees,officers,agentsandemployeesfromanyandall claimsand lossesaccruingorresultingto
anyperson,fiemorcorporationwhomaybeinjuredordamagedby theContractorinthe performance ofthisee=
a
thisagreement,shallactinanindependentcapacityandnotasofficersoremployesoragentsof theUniversitySR
TheCty or lot ipetemt tyesyoliCotes

~—————————should-Contractorfitto-perform-asrequired bythisagreement. theeventofsuch-terminationthetmiversiy———————
mayproceedwiththeworkinanymannerdeemedproperbythe University.Thecost to theUniversityshallbePEE ei

9. ThisagreementisnotassignablebytheContractoreitherinwholeorinpart

10. Tieioftessfch bpd ipttdllcdmdires=



11 malddmd red dt fron vrei of be sofortsl vlpt wringand sighed by the parties,an thtno rl oragoementsot cor
Porsed here,and10aration or varistons of thees hereofunlessmade 7 wring beethe parties
‘shallbebindingoaany oftheparties.

12. TheUniversity mayrequire,andrequestinwriting.thattheContractorprovidetheUniversitywith acertificate,
‘binder,orpolicyoflabilityinsurance acceptable tothe Universityinanamoun(s)tobespecifiedbythe

a rwameprio tocommen iscontac.Cop veri’wrenrequest and
oeinurance documents providedby he Contractor shal be attachedbertsdmace part hereot

13. Bothpartesare tha inflingtheema ndcominofthis agreement htethershall discriminatecn
thebasisofrace,creed,color,nationalorigin,age,sex,maritalstatus,orthe presence of aphysical,seasory.of
ment hand.

14. Allobligationsofthepartiesunderthetermsofthisagreementasofthe dateofterminationshallsurvivesuch
Cation,

15. Shouldany termorconditionofthisagreementorapplicationthereoftoanypersonorcircumstancebe heldin-
‘valid,such invalidityshallnotaffectotherterms,conditions,or applicationsoftheagreementwhichcanbe
give effec wilhoutthe Invalidtm,conditiono appiaton: otis en the erm aa condions of his
Serenwedoiared sevarsbi.

16. Nodelay or ilar ofiterpryin cxercisingan ighthereunder,sdnopata single exercise thereof,ov bib ibl
17. This agreementhel beconstrued an enforced i accordance with,and shallbegaveredby,the Lawsofthe

StateofWashington. I the event of commencementofsi,venuefaybe id 1 KasCoty,Sseof
‘Washington,theprincipalplaceofbusinessof CentralWashington University.

18. Theputes acknowledgethat theyhveesd andundendand hissgrsement includingany supplcvents o at
‘tachment thereto,anddoagreetheretoineveryparticular.Thepartiesfurtheragreethatthisagreementcon-
‘stitutesthe entireagreementbetweenallparties andsupersedesallcommunicationswrittenororalheretofore
relatedtothesubjectmatterofthisagreement.

“This AGREEMENThasbeenexecutedbyandonbehalfofthepartiesheretothedayandyearfirstsbovewritten.

CENTRAL WASHINGTONUNIVERSITY CONTRACTOR
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AMENDMENT 1
TO THE

FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE

VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY

AND
COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola BottlingofYakima hereby enter nto this
Amendment 1 to the Fountain, Cannedand Botled Beverage Products and Equipment, Snack and
BeverageVendingMachine Products and Equipment Agreement for the purposeofCoca-Cola
products and servicesas required by Bid #05-016, excouted asofFebruary 27 2006.

1. Purposeof his Amendment: Provide scorcboards with installation, extend the term of
the Beverage Vending machine portionofthe Agreement and change the commission
pescentage on ell Beverage Vending machines

2. Modifications: 1. Article I stated the termofthe current Agreement to be two years end
four monibs, with options to reacw each year for en additional six one-year periods. This
willbe changedfrom twoyearsandfourmonths to otal oftwelveyearsandfour
‘months by adding tea years to only the Beverage Vending Machine portion ofthe
Agreement.

2. Current commissions on beverage vending machines are 40%ofsales after ax
returned to the University. This wil be changed to 20% ofsales aftr tax returned to the
University, effective July 1, 2007.

3. The University agrees o sell Coca-Cola products only at all intercollegiate athletic:
eveatsforthe ifof the Agreemeat.

4. Coca-Cola agrees to provide the scoreboards listed ia Attachment Ain return for the
above changes to the current Agreement. Installation will be provided along with tae
scoreboards. All scoreboards will be installed by December 14, 2007 and ownership of
the scoreboards will be med ove to the University once installation is complete.
AttachmentB deail th installation responsibilities. The current prevailing wage rules
willbe used to pey the wagesofall workers providing work during te installation.

Coca-Cola will be provideda privilege panel foradvertisingpurposes in each venue
(Football, basketball, baseball). All advertising will bo approvedbythe University before
being placed on the scoreboards. Al power and/or communication issues forall
scorcboards will bo thesoleresponsibiltyofthe University.

5. University grants Coca-Cola (Sponsor) the following promotional rights exclusive to
beverages sold by Coca-Cola, to marke: and promote beverages in connection with the
scoreboards and reader boards including the right to recognitionof ts” sponsorship on
panelsof equipment provided by Sponsor or changing existing panels onal scoreboards
and reader bods under this amendmen.



3. Terms and Conditions: Except as amended herein, all other terms and conditions of the
Orginal Agreemeat pply to this Amendment.

4. Execution: The parties hereby execute and authorize this Amendment to be effective as
ofthe latest date show below.

COCACOLABOTILINGOF CENTRAL WASHINGTON UNIVERSITY
YAKDAA

Signature Signature

Resroat ManBeso SerniotLilie
ie Tile
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ATTACHMENT B
INSTALLATION RESPONSIBILITIES - Baseball Displa

Responsible Party:

iilil Yl
IEEETemoval and disposal oF sting baseball ssorsbosrd.

Removal and disposalofexisting baseball scoreboard structure (excluding

footings).

II i
EELSecure construction pers

1 Engineering designof he baseball scoreboard support suche eluding Footings.

1 Engineering cerication samp for support siuctur Genin.

1 Riserdingrams of lecrica and signal

1 1 Shop drawingaudtachmentdell sUbECals

TIProvide cameraready srvork fo od panels nd gor.

Approval of al engineering drawings, ser diagramsand Sop drawings,
x

10. equipment locations andadcopy layouts.

ERD Trnobsircted access to Facil

I i
‘Crating and shippingofall equipment to Central Washington University via |

13.| commonorindependent carrier. !
I—
IEEEUnloading of ll equipment om carrier

IEEE“DiggingofTootings achingditremoval. Fabricationsnd asallaion ofsteel |

|



[7] |]‘cages,re-bar,orboltattachments.Pouringandfinishingofconcreteforfootings.

HL‘Steel fabrication and complete structure installationofsupport structure.

[FT  [of———
||e] Lill and mount baseball scoreboard display.

[5 I» ‘Unpack, set-up, hook-up, and testingofcontrol system to include.ram
oi
Te
EREEE Lowvoltageelectrical contactors and wiring.

REED “Air-conditioned control room for all control systems (on venue site or off).

I
EEEProvide and install signal cable conduit, as delineated in riser diagrams.

[= =“Labortopull all newsignalcable (andremove existing cable,ifrequired)

_—

|] H=
Iid
Ce"Provide personnelformaintenance andoperatortraining.

LF‘Final acceptance, per DF1252.



ATTACHMENT B
INSTALLATION RESPONSIBILITIES - Basketball Displays

Responsible Party:

[=e
IRemoval and disposalof existing.

‘Engineering designofhost lator, Bost mounting and scoreboard suspension
NA NA

design.

=113 Engincering certificationof Bist design mounting.

II in
Verification that the existing support structure will Supportew Dakironies

x
displays

|][ofrmeem——
TT‘Shop drawings 4nd atachment Goal submits. -

= I Provide camera-1eady artwork forad panels end Iogos.

‘Approvalof all engineering drawings, riser Gingrams and shop drawings,

equipment locations,aad ad copy layouts.

Crating and skippingof ll equipmentto Central Washingion Universityvia
x

‘common or independent carer.

1H Unloadingofall equipment from carrer.

I Unobstructedaccessfo Basketball facilis. i

Fabricate and imsall hoist platform. |

IYi |

|



I iin
Ie "iffand mount basketball display onGxt supportstructs.

Te] pack, setup, hook-up, adsingofcontrol ysicn.

‘Primary power, transformers, distribution panelsandelectrical disconnects for

suspendedscorebossdvideo ndhoistandproviderequired power witha 1” of
hoist, providepoe 0 box for suspend scoreboard divetly over scoreboard.
(Power available24rsiday ding instalation).

IEDTowvoliage clesiieal contactorssndwiinghemote sviching.

EDPowerwikia 1" ofscoreboard Eaplays

I ii
[Tr] Jf—
=[a Provide nd install sigaal cable condu,a delineaidiFoc diagrams.

=[™ Tabor to pallallew igualcable (and removecxitng Cable, required).

—
Taerfice cabling wit audio system oTading cond, cabling, and intallaionof

cabling.

x Siecleanvp.
I2 i
REEDProvidepersonnelformaiaienanee aad operatorFAG.

IPOi
111



TTDprcvinea.
[oceT
II LT “and disposal of existingfootball scoreboard.: aesse[eeEEaii an
[|[Bmdw wrwsfemeGTnen =
re

i CmAEECET ofBo athens, Foun ndSLAM ofcontioF NRE.

or eam——
rrST——————

[Ta ronwiTswwwr arm
[T= "condi ontrol roomforall controlsystems(onvenuesiteor off).

A
‘eachoftaemainfootball/videodisplays.

ellocatedin the main football all suppliedload centers ineach=]JEEaSe Sek
XT I=] Cowvoltage electricalcontactorsand wiring.

[|X[2% Reuuedpoweroutfor afool yom eluding Fomend vdeo
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AMENDMENT?
TO THE

FOUNTAIN, CANNEDAND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE

VENDING MACHINE AGREEMENTBETWEEN
CENTRAL WASHINGTON UNIVERSITY

ND
‘COCA-COLA BOTTLING OF YAKIMA

Conta Washington Universityand Coc Cola Botling of Yakima hry ctto this
Amendment oth Fura, Canned ad Bold Beverage Produts and Equipment, Snack and
Beverge Vending Machine Products dnd Equipment Agent. ot the purpose of Coc.Col
prods nd sevies a rured by Bid 0-01, cxcoutd 8 of Febru 27 2005,

1. Purpose ofthis Amendment; Extend timffme s provided in arginl arent for
tn Fountain, Cente, Botied Bevesg Pods ad Eres potion of
re

2. Modifications: 1. Arce 1 sao them ofthecurtAgosto bo wo years od
{ourmonth,wih options renew ahyarfor 4dion sxane.yeapcos, The
crigiol perio wa om March 1, 2006 an Jun 30, 2008. This extention wi eed
{he end de Han 3, 2009 with ive atonal one-year periods emAIng.

5. Toms and Conditions: Bsept a amended hein all tetr snd conditions of he
Orginal Aeonspyois Amendment

4. Execution: The parties hereby execute andauthorizethisAmendment to be effective as
‘ofthe latest date show below.

‘COCA-COLA BOTTLING OF ‘CENTRAL WASHINGTON UNIVERSITY
YAKIMA

= IS3 is gut (7) |5 Signe

Dono  Mensser l, Bie
Title Title

|
ee ly

4 Due



AMENDMENT3
Tomiie

FOUNTAIN,CANNEDAND BOTTLED BEVERAGEPRODUCTSANDEQUIPMENT,SNACKAND BEVERAGE
VENDINGMACHINE AGREEMENT BETWEEN

CENTRAL WASHINGTON UNIVERSITYAND
‘COCA-COLA BOTTLING OF YAKIMA

Conta Washington UniversityandCoca-Cola BlingofYakima htehyciohisAmendment3to Founan, CannedandBocledBeywrage Products ndEquipment,rackand
Beverage VendingMachin Productsand quentAgreament fo hepupsofCoca-Cola
rusand stv a equedby Bid #05016, xedaofFebruary 31 2006

1. Purposeof thisAmendment:Eten timeframea provided in riinal agresmes or
he unt, Canned,BedBeverageProduct rs Eaufprment prionsomyofte
grsmnt.Thisdorsntapply th vending machinportionofhesgresment which
hasalready beenextendedunder Ameadment |

2. Modifications 1. Arle 1 stated themof he current Arent obs twoyears andTowTon,wih fons 10 Tene chyear nan addons ixane eatpoids.The
original per wasFmMarch 1. 2006 anh June 30,2008 Amid:2cent he
reementtoJune 30,200. Amendment3will ten foransaintyea ulune
553000 withfou dion on.eaprods remaining

3. Terms and Conditions, Exceptaamended herein, othr tr andconditionsofthe
Original Agreementapy1 hisAmendment

4. Execution: Topartic hereby execu and authorize thisAmendmenttobe efective as
ofthe latestdateshowbelow.

COCA-COLABOTTLINGOF CENTRALWASHINGTONUNIVERSITY
VAKIMA

Ny }ao ;
> ph

Signs Signature.

Tide 5 ils

Bie Bae



May 1,2010

Dan LaymanBiedol Gang ServesConv Waghigion Unversity
400 East 8” AvenueElansourg. Wh 58625

Re: Standard Aeament dated February 27,2008
Dear. Layman
Goce-GoleFaadsenics (CCF) and Conve Washington Unersty ae arislo Sandan Agaament
dated February 27, 2006 (the *Agreement’). Consistent with the pricing provisions of the Agreement,Cool Fogdssrion ores ovisisehao of Jub 2010 ered Date. price or GOF'sSpeie oi:

Coca-Cola® classic. $6.15 per gallon
diet Coke® $6.15pergallon
Sprite® $6.15 per gallon
cherryCoke® $6.15 per gallon.Feat $6.15 por galon
Nestea® $5.15 per gallon
Fanta® $6.15 per gallon
POWERade® $5.15 per gallonBas $515 or gelon
Gold Peak® $5.15 per gallonAe $515 or soon
Minute Maid® Lemonade $5.15 per gallon.

Vault® $6.15pergallon

Eccep as speccaly modifed by is eter, ter an concn of h Agrooment mai fetanges
On beh of overyonsatThe Gon Caa Company, a har ou for your busines. Wo apprcil yourChico The Gota-Gos Company a5 you sok Gok subir

_suguey,
1S Aide

or VeinFinancial Savcos Manager ICotomr Agvaaman Team
ou KossirJames vosDuin tigss



say 2000

INFORMATION

TERMS: NET 30 DAYS
The following information should assist you in administration of the Letter with The.
Coca-Cola Company:

Payment should be sent to

Coca-Cola Foodservice, A Division of
The Coca-Cola Company
Contract Biling Department
P.0. Box 102300
Allanta, GA 30368

If you have questions about invoices, you may call Settlement Services 1-800-638-1965
All Purchase Orders and contracts should be sent to the address below. Also, all other
questions and concerns about your agreement should be directed to:

Coca-Cola Foodservice, A Division of
The Coca-Cola Company~ USA 9178
P.O. Box 1734
Allanta, GA 30301

or call
Leigh Anne Dispennette 404/676-2309
Jean Kisling, 404/676-0870

Fax 404-598-2399



ay 1.2000Poses

Correspondence concerning your billing should be sent to

Coca-Cola Foodservice, A Division of
The Coca-Cola Company
Contract Billing Department
P.0. Box 1578
Atlanta, GA 30301

Please provide us with your correct billing address and contact:
AJP Contact ariesContact Title SmAddress —City, ST Zip
Phone
Fax
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AMENDMENT 4
“TO THE

FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE

VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY

AND
(COCA-COLA BOTTLING OF YAKIMA

Central Washington University and Coca-Cola BottlingofYakima hereby enterintothisAmendment 4 the Fountain, Canned and Botded Beverage Products and Equipment, Snack and
Beverage Vending Machine Products and Equipment Agreement for the purposeofCoca-Cola
products and services as required by Bid #05-016, executed asof February 27 2006.

1. Purposeofthis Amendment: Extend timeframe as provided in original agreement for
the Fountain, Canned, Bottled Beverage Products and Equipment portion’s onlyoftheagteement. This doe not aplyto he vending machine potionof ho sgrecment hich
‘hasalready been extendedunder Amendment 1.

2. Modifications: 1. Article 1 state the term ofthe current Agreement ob two years andfour months, with options t rev cach year for an additional i one-year periods. Theoriginal period wasfrom March 1, 2006uni June 30, 2008. Amendment2 and3extendedtheagrcment to June 30, 2010. Amendment 4 wil extend fo nailear unl Yun 30, 2011 with three additonal one-year period emai.
3. Terms and Conditions: Except as amended herein, all other terms and conditionsofthe

Original Agreement apply to this Amendment.

4. Execution: The parties hereby exceute and authorize this Amendmentto be effective as
of the latest date show below.

COCA-COLA BOTTLING OF CENTRAL WASHINGTON UNIVERSITYYAKIMA

Zh y Bu Nite ww
~ grate wn
i NeLED Duele BrCreere

5 fas) SEL11.ADate ate
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© AMENDMENT= ToTHE
oc FOUNTAIN, CANNED AND BOTTLED BEVERAGE
o PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE"VENDING MACHINE AGREEMENT BETWEENCENTRAL WASHINGTON UNIVERSITYAx

‘COCA-COLA BOTTLING OF YAKIMA

entra Washington University snd Coca-Cola Botingof Yakima herehy ener nto thisAmendment tothe Fountain, Cand and Botied Beverage Products and Equipment, Sk andBeverage Vending Machin Produts and Equipment Armen: fo he purposeofCoons.products and services 5 required by Bid 05-016, executed a OF <trvary 21 2006,
1. Purpose ofthis Amendment: Extend imam ss provided orginal agreement orihe Fountain, Canned, Botled Beverage Products and Exuipmen portions oly of heagreement. This doos not apply fo th vending machin poionof he agreement which

has already been extended under Amendment 1.

2. Modifications: 1. Arie 1 stated th termofthe curt Agreement tobe two years andfour months, with options o renew ach year for an adiional oneeat period. Theoriginal period was fom March 1, 2008 un June 3, 2008, Amendment 2.3 and 4tendedtheagscement tune 30, 2011. Amcndment 3will xind or an addonsYear an June 30, 2012 with tw sional one-year prods remaining
5. Terms and Conditions: Exceptas amended herein, ll other ems and conditionsof heOriginal Agreement appy 10 tis Amendment
4. Execution: The paris herby execute and authorize this Amendment be effective asofth atest dte show blow.

COCACOLABOTILINGOF CENTRAL WASHINGTON UNIVERSITYVAKDIA

5 Sigma

EE

shee IS Jyi ”



AMENDMENT 6
"TO THE

FOUNTAIN, CANNED AND BOTTLED BEVERAGE
PRODUCTS AND EQUIPMENT, SNACK AND BEVERAGE

VENDING MACHINE AGREEMENT BETWEEN
CENTRAL WASHINGTON UNIVERSITY

Np
COCA-COLA BOTTLING OF YAKIMA

Cental Washington Universi nd Coca-Cola Botling of Yakima herby te nothis
‘Amendment610 the Fountain, Canned and Bored Beyerage Products and Equip, Snack andBeverage Vending Machine Products nd Equipment Agreementfo th purpose ofCoca.Cola
products and services a required by Bd #05016, cecuied a of Feruty 37 2006,

I. Purpose ofthis Amendments Extend meme as provided rina agreement or
the Fouian, Camel, Botted Beverage Product and Exuipment portions olyof theroonen. Thi does not 4p foto vrmachine pestion ote arosmont which
Was already boom exionded under Amendment |.

2. Modifications: 1. Antic 1 stated the fem ofthe current Agresmentbeyears and
oar moh, wih options rene Goch vat for an adore ioeyet prods. The
orginal pariod was from Mareh 1. 3006 anil June 30, 208. Amendment 23 4 and 3extended the agreementto June 30,2012. Amendment 6 wil extend for an addiionl
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SPONSORSHIP AGREEMENT
This agreement (the “Agreement is made by and between Coca-Cola Botting of Ya-

kima (the "Sponsor®), and Central Washington Universty, a not-or-profit corporation Incorpo-
rated under the lawsofthe Stateof Washington and located in Ellensburg, Washington (the
“University"). The partes are entering into this exclusive sponsorship agreement because the
University wishes to grant to Sponsor, and Sponsor wishes to obtain, the exclusive rights () to
offer Beverages for sale andor sampling on the Campus, and (i) to market and associate Bev-
erages with the University and to promote their consumption and sale generally and on the
Campus. In considerationof the mutual promises contained herein, the parties agree as set
forth below.

1. Term. This Agreement takes effect on September 1, 2014 (the "Effective Date’) and
expires on August 31, 2022, unless () mutually extended under the terms hereof or by written
agreement of the partes, or (i) soonerterminated as provided herein (the Term"). At the end
of the Term, the parties may mutualy agree to extend the Agreement for four (4) additional
years on the same terms and conditions through execution ofa written amendment

2. Definitions. Al defined terms used in this Agreement and not otherwise defined will
have the meanings set forth on ExhibitA.

3. BeverageAvailability Rights.
3.1 University agrees that all Beverages sold, distributed, or sampled (that is, distributed at
0 cost), advertised or promoted anywhere, anytime on the Campus and in connection with the
University andlor the Teams wil be Products. Sponsor and University agree that, at a minimum,the following Products wil be available: Coca-Cola® classic (or Coke®), diet Coke®, Coke Ze-
108, Spiite®, Minute Maic® juices, Dasani® and POWERADE®. No Compelitive Products will
be sold, distributed, sampled, advertised, or promoted anywhere, any time on Campus, except
as expressly provided otherwise in this Agreement. University shall be permitted to sell Compet-
itive Products in bottie and can packaging only in no more than 20%ofthe total Beverage cold
shelf space at eachofthe convenience store locations on Campus. However University must
also carry in each convenience store location Sponsor's equivalent Company Beverage for each
Competitive Product carried. For example, if Red Bull) is carried, Full Throtle® must also be
cared.
32 University wil purchase from Sponsor, and Sponsor will sell to University, all of Universi-
y's requirements for Beverages (and Approved Cups, lids and carbon dioxide) at the prices
listed in Exhibit B. Bottle and can and ancillary item prices shall remain in fect through
Agreement Year Two. Thereafter, such prices wil be subject to an annual increase of no more
than three percent (3%) over the previous Agreement Year's price, except in the event of an
increase in a component of Sponsor's cost of goods, manufacture or delivery, or increases in
taxes, deposits and other government related fees in which case Sponsor may increase prices
to Gover such increased costs. Annual price increases for bottle and can shall occur automati-
cally on September 1. Annual price increases for fountain products shall occur as provided in

ENRSREAnarRreRi SR RR
Sponsor may offer tiered pricing that requires University to order certain quantiles or to comply
with Sponsor's minimum order quantites to get the contractual price of may charge a delivery
fee if such minimums are not met. If, during the Term, University elects to contract with a Con-
cessionaire for Beverage services on any portionofthe Campus, University will cause Conces-
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sionare to purchase from Sponsor all requirements for Beverages (and Approved Cups, lds and
carbon dioxide). Such purchases will be made at prices and on terms set forth in Sponsor's
existing agreement with Concessionaire,if any. If no agreement exists between Concessionaire
and Sponsor, such purchases will be made at prices and on terms set forth in this Agreement
unless othenvise mutually agreed upon by the parties. University acknowledges that there will
be no duplication of allowances, funding or benefits (including pricing) to University or Conces-
sionaire if Concessionaire has an existing agreement with Sponsor. If such Concessionaire
requires Sponsor to pay the Concessionaire funding or to provide Products pursuant to prices
under the separate agreement with the Concessionaire, then University agrees that Sponsor
may deduct such duplicate funding and lost margin on such lower cost Products paid or sold to
Concessionaire from any payment made by Sponsor to University.
33 University will use its reasonable efforts to maximize the sale and distribution of Prod-
ucts on Campus. University will promote the sale of Products by causing Productstobe hawked
in stands in Approved Cups and plastic bottles (currently twenty-ounce) at all sporting events
and during all events when any itemsof any make or description are hawked on the Campus.

34 University hereby grants to Sponsor the exclusive Beverage and snackicandy vending
fights on Campus. University agrees that Sponsor shall have the right have no less vending
equipment than what is currently in place (approximately 55 botie/can and 40 candy-snack
machines) and will allow addtional machines as needed to increase vending sales in mutually
agreed upon locations on Campus.

4. Marketing Rights.

4.1 University grants to Sponsor the following promotional fights, which are exclusive as to
Beverages, to:

41.4 Market and promote Beverages in connection with the University, the Campus
and the Teams, including the right to recognition of its sponsorship on panels,
as further described on ExhibitC.

412 Use, subject to Section 4.5, the University Marks on a royalty-free basis. Uni-
versity acknowledges and agrees that such promotional activities may be con-
ducted in conjunction with Sponsor's customers; and Sponsor wil have the
fight to incorporate its customers’ marks, logos andlor branded products with
the University Marks on any advertising, point-of-sale, packaging, or premium
items or materials. University hereby grants Sponsor a license to use the Uni-
versity Marks on a royalty-free basisfor the purposes of promoting Products as
provided herein. University agrees to work with Sponsor on a case-by-case
basis to assist in promotions conducted by Sponsor with its customers.

413 Referto Sponsor in any of Sponsors marketing materials as a “sponsor” of the
Campus, the University, and/or the Teams, and refer to any brand of Products
in any of Sponsor's marketing materials as the “oficial” or “exclusive” soft drink,
sports drink, tea, juice,or juice drink of the Campus, University or the Teams.

444 Undertake Beverage promotions at or in connection with the Campus andior
the Teams, including offering Products in promotional packaging bearing the
University Marks on a royalty-free basis
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415 Create and market for retail sale merchandise incorporating the University
Marks and trademarks of Products. Sponsor will pay a royalty on each item of
merchandise consistent with industry standards for sales of such merchandise.

416 Sample Products and survey individuals on the Campus with University's prior
approval as to location and time.

42 University grants to Sponsor the following exclusive merchandising rights:
421 University agrees that all Beverages served, sold, or dispensed on the Campus.

in disposable vessels (including Beverages sold, served, or made available in
locker rooms and players’ benches) wil be served in Approved Cups.

422 Materials promoting the Productsatthe point-of-sale on the Campus, which will
inciude transiites and pictorials on dispensing equipment depicting Approved
Cups and Products, will be clearly visible to the purchasing public and wil be
displayed in a manner and location acceptable to Sponsor.

423 Product trademarks will be prominently displayed on each menu board and
Beverage vending machine on the Campus.

43 University wil provide Sponsor with tickets and hospitality as set forth on ExhibitC.

44 University will provide Sponsor with the media and other marketing rights set forth on
Exhibit C, all of which will be exclusive with respect to Beverages.

45 University wil have the righ to pre-approve: () the concept for any promotional activity
undertaken hereunder, and (i) any artwork or other tems created by Sponsor for use in
promotional activities or otherwise in accordance with the terms of this Agreement and
that incorporate any of the University Marks. If University fais to respond to any sub-
‘mission within a periodof ten (10) working days subsequent to the actual receipt by Uni-
versity of such submission, then such submission will be deemed approved by Universi-
ty. University agrees that its approval hereunder will not be unreasonably withheld.

46 University agrees that t wil not, directly or indirectly (nor will University permit anyone to
whom University has granted promotional, advertisingo other rights), maintain any
agreement or relationship pursuant to which any Competiive Products are associated in
any manner with University, the Campus, or the Teams in any fashion that creates or
tends to create the impression of a relationship or connection between the University,
the Campus or the Teams and any Competitive Product. For further specificity, and not
by way of imitation, University agrees that no permanent or temporary advertising, sign-
age, or trademark visibility for Competitive Products will be displayed or permitted any-
where on the Campus. Nothing contained herein wil prevent on-Campus consumption
by students, faculty or their guests of Competitive Products purchased outside the Cam-
pus.

5. Consideration. For the rights described herein, Sponsor agrees to the following:

51 Sponsorship Fees. Sponsor agrees to pay University a one-time up-front sponsorship
fee of $125,000 (the “Sponsorship Fes"). The Sponsorship Fee wil be paid within thirty (30)
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days of full execution of this Agreement and shall be eamed at the rate of $15,625 for each
Agreement Year over the Term.
52 Rebates

Variable Sponsorship Rebates - AgreementYears1-8

Sponsor will pay University a rebate of () three Dollars (3.00) for each standard physical case
of bottlelcan (excluding Odwalia jice and Simply juice) Product purchased and paid for by Uni-
versity for sale at the Campus; and (i) three Dollars (53,00) for each standard physical case of
bottielcan (excluding Odwalla juice and Simply juice) Product sold through Sponsor's full
service Beverage vending machines at the Campus; and (ii) one Dollar (51.00) for each gallon
of post mix syrup (excluding juice) during the Term (the “Rebates”. The Rebates shall be paid
annually, in arrears, within thirty (30) days after the end of each appicable Agreement Year in
‘which the Rebates were eamed, and will be based on Sponsors case sales records.

hi —AgreementYears 9-12 (i agreement is exten

‘Sponsor will pay University a rebateof() four Dollars ($4.00) for each standard physical case of
bottlelcan (excluding Odwalla Juice and Simply juice) Product purchased and paid for by Uni-
versity for sale at the Campus; and (i) four Dollars (54.00) for each standard physical case of
botile/can (excluding Ocwala Juice and Simply juice) Product sold through Sponsor's full
service Beverage vending machines at the Campus; and (ii) one Dolla (§1.00) for each gallon
of post mix syrup (excluding juice) during the Term (the Rebates”). The Rebates shal be paid
annually, in arrears, within thirty (30) ays after the end of each applicable Agreement Year in
which the Rebates were eamed, and will be based on Sponsors case sales records.

53 Commissions. Sponsor shall pay the University commissions on full-service Beverage
vending salesbasedon the following rates:

Package Commission

Bottle/Can beverages. 20%
Candy/Snack products 8%

Commissions are calculated and paid at the rates set forth above based upon cash collected,
after deducting taxes, deposits, recyciing fees, ofher govemment-mandated fees, communica.
tion charges and credit and debit card fees, if any. Commissions shall not be payable on any
sales from vending machines not filed or serviced by Sponsor. Sponsor may adjust the vend
prices on an annual basis as necessary to reflect changes in ts costs, including cost of goods,
manufacture or delivery. Commissions wil be paid on or about the 20° of each month following
the month in which they are eamed, with an accounting of al sales and monies in a form rea-
sonably satisfactory to the University, and shall become immediate property of University.

54 Complimentary Product. Each Agreement Year, Sponsor shall provide University, upon
University's request at least thirty (30) days in advance, with the following complimentary Prod-
wet:

© Upto 12 casesof Soz POWERADE® cups for University's athletics department
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«100cases total of a combination of 120z cans of sparking beverages and 5ler Dasani
bottles (the exact combination to be mutually agreed toby the parties).

In the event University does not request all complimentary Product by the end of each Agree-
ment Year, any remaining complimentary Product shall be retained by Sponsor with no further
obligation

55 POWERADE®Equipment. Each Agreement Year Bottier will provide University with
complimentary POWERADE® athletic equipment, which may include coolers, cups, squeeze
bottles, towels, coolers, carts, etc. based upon University's needs with a maximum aggregate
value of Seven Hundred and Fifty Dollars (5750) per Agreement Year. Amount will be held in a
fund managed by Bottle. All funds made available must be spent within the Agreement Year
for which they are budgeted. Unused funds shal be forfeited.

6. Equipmentand Service.

‘Sponsor will loan vending equipment and service sufficient to meet University's reasonable
needs as follows:

6.1 During the Term, Sponsor will loan to University all Beverage dispensing equipment
(‘Equipment’) which is reasonably required in Sponsor's discretionto dispense Products
at the University. Freestyle beverage dispensing equipment is not available under this.
agreement.

62 University agrees that: () upon request of Sponsor, University wil execute Sponsor's
equipment placement agreements, however, f any of the terms of the equipment place-
ment agreements are in conflict with the terms of this Agreement, this Agreement will
control (i) the Equipment may not be removed from the University without Sponsors
written consent; if) University will not encumber the Equipment in any manner or permit
any attachment thereto except as authorized by Sponsor for ts Equipment; and (iv) Uni-
versity will be responsible to Sponsor for any loss or damage to the Equipment, reason-
able wear and tear excepted. University represents and warrants that electrical service.
on the Campus is proper and adequate for the instalation of Equipment, and University
‘agrees to indemnify and hold harmless Sponsor from any damages arising outofdefec-
tive electrical services.

63 Sponsor wil provide University with reasonable, free service to its Equipment. All
Equipment service will be provided during normal business hours.

Replacement parts associated with the service cals for regular mechanical repair wil al-
50 be provided without charge. Any removal, remodel, relocation or reinstallation of dis-
pensing equipment, flavor changes initiated by customer, line changes or service neces-
sitatedby damage or adjustments to the equipment resuiting from misuse or abuse,

call (e.g. equipment unplugged, CO2 empty), or calls that are not the resuit of mechani-
cal failure (collectively, “Special Service Calls"), are not considered regular service and
will not be provided free of charge. Charges for Special Service Calls and any pats re-
lated to such calls will be charged at Coca-Cola North America's then current rate
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‘Sponsor will not be obligated to provide service hereunder during periods in which it is
prevented from doing So due to strikes, ivi disturbances, unavailabity of parts or other
causes beyond the control of Sponsor. Sponsor will not be liable for damages of any
Kind arising out of delays in rendering service.

7. Remedies for Loss of Rights.

7.1 In addition to any other legal or equitable remedy, University will have the right to termi-
natethis Agreement upon forty-five (45) days" written notice to Sponsorat any time if

74.1 Sponsor fails to make any payment due under this Agreement, and if such de-
fault continues uncured for the forty-five day period referenced in this Sec-
tion 7.1; or

7.12 Sponsor breaches any material term or conditionofthis Agreement, and if such
breach continues uncured for the forty-five day period referenced in this Sec-
tion 7.4

7.2 In addition to any other legal or equitable remedy, Sponsor will have the righ to termi-
nate this Agreement upon forty-five (45) days" written noticetoUniversty at any time If:

721 University breaches any material term or condition of this Agreement, and if
such breach continues uncured for the forty-five day period referenced in this
Section 7.2; or

722 University right to convey any of the promotional and Beverage availabity
fights contained in this Agreement expire or are revoked; or

723 Any matorial component of the Campus is closed for a period of at least one
hundred twenty (120) days, whether or not such closure is due to a cause be-
yond the reasonable control of Universit.

7.3 Upon early termination of this Agreement for any reason, University will refund the un-
eamed portion of al up-front Sponsorship Fees paid during the Term and the unearned
portionof al Sponsorship Fees and a pro rata portion of thecostsof refurbishing and in-
stalling the Equipment paid with respect to the Agreement Year in which termination oc-
curs. The up-front Sponsorship Fees vill be deemed earned pro rata on a daily basis
over the entire Term, and the Sponsorship Fees for each Agreement Year will be
deemed eared pro rata on a daily basis during such Agreement Year, in each case up
1o the date of termination or, if earier, the date of any breach hereunder by University.

7.4 If any material component of the Campus is closed for more than thity (30) consecutive
days, but less than one hundred twenty (120) consecutive days, Sponsor may extend
the Term for a corresponding period, whether or not such closure is due to a cause be-
yond the reasonable control of University.
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7.5 I i) any of the rights granted to Sponsor herein are materially restricted or limited during
the Term (including as a resultof Ambush Marketing), or (i i there is a closing of any
material componentof the Campus, of (ii) a Team fails to play all of ts scheduled home
games on the Campus for a period of more than thirty (30) consecutive calendar days
during its scheduled season (whether or not due to a cause beyond the reasonable con-
trol of University, including a strike or other work stoppage), then in addition to any other
remedies available to Sponsor, Sponsor may elect, at fs option, to adjust the Sponsor-
ship Fees and Rebates and Commissions to be paid to University for the then remaining
portion of the Term (and University will pay to Sponsor a pro rata refund of any prepaid
amounts and a pro rata refundofthe castsofrefurbishing and installing the Equipment)
to reflect the diminution of the value of rights granted hereunder to Sponsor. In the
event Sponsorelectsto exercise itsrightto such adjustment and refund, University may,
at its option, within ten (10) days following receipt of notice of any adjustment, notily
‘Sponsor of fs disagreement with the amount of the adjustment. The parties will then at-
tempt in good faith to resolve the disagreement over such adjustment. If the parties
cannot, after good faith negotiations, resolve the matter, Sponsor may terminate this
Agreement.

76 The parties acknowledge that the rights granted to Sponsor herein are special, uiaue
and extraordinary, and are of peculiar value, the loss of which cannot be fully compen-
sated by damages in an action at law or any application of other remedies described
herein. As a result, University acknowledges and agrees that, in addition to any other
available remedies, in the event of a material limitation of any of Sponsor's rights here-
under, Sponsor willbeentitedto seek and obtain equitable relief, including an injunction
requiring University to comply fully with ts obligations under this Agreement

7.7 University recognizes that Sponsor has paid valuable consideration to ensure an exclu-
sive associational relationship with University, the Teams, the University Marks, and the
‘Campus with respect to Beverages and that any dilution or diminution of such exclusivity
seriously impairs Sponsor's valuabie rights. Accordingly, University wil promptly oppose
Ambush Marketing and take all reasonable steps to stop Ambush Marketing and to pro-
tect the exclusive associational rights granted to Sponsor by University in this Agree-
ment. In the event any such Ambush Marketing occurs during the Term, each party wil
notify the other parties of such activty immediately upon leaming thereof.

7.8 Sponsor shall have the right to withhold and not pay further Sponsorship Fees or any oth-
er amounts which may become payable to University pursuant to this Agreement if. ()
University has failed to perfor its obligations hereunder; (i) Sponsors rights hereunder
have been lost, limitedo restricted, including the existenceof Ambush Marketing; or (ii)
there exists a bona fde dispute between the parties.

8 Rightsof First Negotiation and Refusal.

8.1 Sponsor will have the Rights of First Negotiation and Refusal upon expiration of this
Agreement for any similar agreement regarding Beverage availabilty, merchandising.

—pomolonloradvensngrghs.
82 Sponsor will have the Rights of First Negotiation and Refusal for any new forms of ad-

vertising or sponsorship offered by the University and not otherwise covered by this
Agreement.
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9. Confidentiality. Subject to the provisions of applicable law, University agrees that the
terms and conditions provided to University by Sponsor under this Agreement wil be kept confi-
dential by University, its agents, employees and representatives and will not be disclosed in any
manner whatsoever, in whole of in part, by University o its agents, employees or representa-
tives without the prior written consent of Sponsor. The foregoing obligation regarding confidenti-
ality will remain in effect for a period of three (3) yearsaftr the expirationof this Agreement.
10. Representations, Warranties and Covenants.

10.1 University represents, warrants and covenants to Sponsor as follows:

10.1.1 University has full power and authoritytoenter into this Agreement and to grant
and convey to Sponsor the rights set forth herein.

104.2 All necessary approvals for the execution, delivery and performance of this
Agreement by University have been obtained, and this Agreement has been
duly executed and delivered by University and constitutes the legal and binding
obligation of University enforceable in accordance with is terms.

10.13 University has the exclusive right to license the University Marks.

10.14 University hasnot entered into, and during the Termof this Agreement, will not
enter into: (a) any other agreements (inciuding agreements with any Broad-
caster or any other sponsors of the Campus andlor any Team) which would
prevent it from fully complying with the provisions of this Agreement; or (b) any
agreement granting Beverage availabilty or merchandising or promotional or
advertising rights that are inconsistent with the rights granted to Sponsor pur-
suant to this Agreement, including any agreements with Concassionaires or
third party food service operators, vending companies, andlor other entities
which sell or distribute Beverages (including agreements with Broadcasters or
other sponsors of the Campus and/or any Team)

10.15 University is a non-profit institution self-operating a food and beverage service
on Campus, and all Products purchased hereunder are soley for University's
use and will not be resold or otherwise made available to any third party which
sells or distributes Beverages on Campus. University will provide Sponsor with
prompt notice of any such third party retained by it to operate a beverage ser-
vice. University will require, throughout the Term, compliance with the relevant
provisions of this Agreement by any third party which sells or distributes Bever-
ages on Campus, including food or beverage service operators, vending com-
panies, and Concessionaires.

102 Sponsor hereby represents, warrants and covenants as follows:

10.2.1 Sponsor has full power and authorityto enter into and perform this Agreement.

1022 Al necessary approvals for the execution, delivery and performance of this
Agreement by Sponsor have been obtained, and this Agreement has been duly
executed and delivered by Sponsor and constitutes the legal and binding obii-
‘gation of such party enforceable in accordance withis terms.
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10.23 Sponsor has not entered into, and during the Term of this Agreement will not
enter into, any other agreements which would prevent it fom fully complying
with the provisions of this Agreement.

41. Constructionofthis Agreement.

41.1 This Agreement and any dispute arising out of or relating to this Agreement wil be gov-
med by and construed in accordance with the laws of the Stateof Washington without
regard to principles of conflictsof law.

11.2 The captions used in this Agreement are for convenience only and will not affect in any
way the meaning or interpretation of the provisions set forth herein.

11.3 This Agreement, including the Exhibits, which are an integral part of this Agreement and
are expressly incorporated herein by this reference, and the document(s) referred to
herein, shall constitute the final, complete and exclusive written expression of the inten-
tionsofthe parties hereto with respect to the subject matterhereof and will supersede all
previous communications, representations, agreements, promises or statements, either
oral or wiitten, by or between any party with respect thereto. This provision will not be:
read to invalidate or amend any other witien agreements between Sponsor andlor any
Afiiiate of Sponsor and University andlor any Affiate of University. This Agreement,
and each of its terms and conditions, may be amended, modified, or waived only in wit-
ing signed by each of the parties hereto. Any such modifications, waivers, or amend-
ments wil not require addtional consideration to be effective.

11.4 Each of the partes hereto agrees thatitwil, in its performance of ts obligations hereun-
der, fully comply with all applicable laws, regulations and ordinances of al relevant au-
thorities and shall obtain all icenses, registrations or other approvals required In order to
fully perform its obligations hereunder.

12. Miscellaneous.

124 Indemnification Rights

124.1 University Indemnification Obligations. University agrees to defend, indemnify.
and hold Sponsor harmless from and against al claims, sults, labiites, costs,
and expenses, including reasonable attomeys' costs and fees related to: ()
University's material breachofthis Agreement; (i) for injury to, including death
of, persons (whether they be third persons or employees of any of the parties
hereto) or any loss of or damage to property in any manner arising from, the
fights conveyed herein; and (i all ciaims, demands or figation alleging that
any of the University Marks violates or infringes on trademarks, tradenames,
‘copyrights, or other proprietary rights provided that such tradenames, trade-
marks, and copyrights have been used in the exact manner provided by Uni-
versity, with the understanding that the obligations set forth above shall not ap-————piyto anytossordamage totheextentcaused bytheacts,omissions,or
negligenceof the party seeking to be indemnified.

121.2 Sponsor Indemnification Obligations. Sponsor shall defend, indemnity, and
hold University harmiess from and against all claims, suits, iabilties, costs, and
expenses, including reasonable attorney's costs and fees related to: () Spon-
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sors material breach of tis Agreement; and (i) for injury to, including death of,
persons (whether they be third persons or employees of any of the parties
hereto) or any loss of or damage to property in any manner arising from the
negligence of Sponsor, its employees, and agents in the course of their duties
to Sponsor with the understanding that the obligations set forth above shall not
apply to any loss or damage to the extent caused by the acts, omissions, or
negligence of the party seeking to be indemnified.

1213 Indemnification Procedures. Whenever any party ented to indemnification
(the "indemnified Party") pursuant to the previous paragraphs receives notice
of any potential claim which may be subject to indemnity, such party shal
promptly notify the party obiigated to indemnify (the “Indemnifying Party’). The
Indemnifying Party shall have the obligation to assume the defense of such
claim by counsel designated by it and reasonably acceptable to the Indemnified
Party, provided that the Indemnifying Party shall not settle or compromise any
such claim,orconsent {o the entry of any judgment, without the written consent
of the Indemnified Party, which consent shall not be unreasonably withheld
The Indemnified Party, its afilates, employees and representatives, shall full
cooperate with and timely assist the Indemnifying Party wih the defense of
such claim. Ifthe Indemnifying Party fails to assume the defense of such claim
as soon as reasonably possible, in any event prior to the eariir of twenty (20)
days after receipt of notice of the claim or five (5) days before the date an an-
swer 10 a complain or similar initiation of legal proceeding shal be due, the In-
demnified Parly shall have the right to undertake, at the Indemnifying Party's
expense, the compromise or settlement of any such claim on behalf of and at
the risk and expenseofthe Indemnifying Party’

122 Each party agrees to maintain sufficient insurance to adequalely protect the respective
interests of the parties hereto. The limits of coverage, as mutually agreed among the
parties, wil not be construed as a Imitation of any potential labityto anyof the parties,
and failure to request evidenceofths insurance wil in no way be construed as a waiver
of each party's obligation to provide the agreed insurance coverage.

123 Any notice or other communication hereunder will be in writing, will be sent via regis-
tered or certified mail, overnight courier, or confirmed facsimile transmission and wil be
deemed given (i) if mailed, when deposited, postage prepaid, in the United States mal,
(i) if sent by overnight courier, one business day after delivery to such courier, and (i) if
sent by facsimile, when transmitted. Any notice or other communication wil be ad-
dressed as set forth below, or to such other address as any party will advise the others
in witing

Ifto Sponsor.

Coca-Cola Bottling of Yakima
P.0. Box 2905
Yakima, WA; 98901

Attention: Jeff Smith; Branch Manager
Facsimile: 509-457-6875
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witha copy to

The Dolsen Companies
P.0. Box 1726
Yakima, WA; $8301

Attention: Bill Dolsen; President
Facsimile: 509-248-3969

Ifo University:

Central Washington University
Purchasing Office — Mitchell Hall 2 Floor
400 East University Way
Ellensburg, WA 98926-7480

Attention: Stuart Thompson ~ Director of Contracts
Facsimile: 509-963-2871

124 This Agreement or any part hereof wil not be assigned or otherwise transferred by any
party without the prio wien consent of the other parties; provided, however, that
Sponsor or University shall have the right o assign or delegate this Agreement to any of
its divisions or wholly-owned subsidiaries, or in connection with the sale or merger of a
majority of its assets without prior witten consent, but such assignment wil not operate
1o relieve Sponsor or Uriversiy, as the case may be, of any of its liabilty or duties here-
under afte such assignment becomes effective.

125 The parties are acting herein as independent contractors and independent employers
Nothing herein contained wil create or be construed as creating a parinership, joint ven-
ture or agency relationship between the pares and no party wil have the authority to
bind the other in any respect.

126  Juy Waiver. EACH PARTY, TO THE EXTENT PERMITTED BY LAW, KNOWINGLY,
VOLUNTARILY AND INTENTIONALLY WAIVES ITS RIGHT TO A TRIAL BY JURY IN
ANY ACTION OR OTHER LEGAL PROCEEDING ARISING OUT OF OR IN CONNEC-
TION WITH THIS AGREEMENT AND THE TRANSACTIONS IT CONTEM.
PLATES. THIS WAIVER APPLIES TO ANY ACTION OR LEGAL PROCEEDING,
WHETHER ARISING IN CONTRACT, TORT OR OTHERWISE.

12.7 No party will obtain, by this Agreement, any right, tte, or interest in the trademarks of
the other parties, nor, except as provided herein, will tis Agreement give anypartythe

tight to use, refer to, or incorporate in marketing or other materials the name, logos,
rademarks or copyrights of the other parties.

(Signatures on Next Page)
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IN WITNESS WHEREOF, the undersigned have caused this Agreement to be duly exe-aed
Sponsor University
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EXHIBIT A
GLOSSARY OF DEFINED TERMS

"Affiliate" means, as to any entity, any other enty which is controlled by, controls, or is under
‘common control with such entity. The term “control” (including the tems "controlled" “con-
trolled by" and "under common control with") will mean the possession, direct or indirect, of the
‘power to direct or cause the direction of the management and policies of an entity.

“Agreement Year" means each twelve-month period during the Term beginning with the Effec-
tive Date and subsequent anniversaries thereof.
"Ambush Marketing" means an attempt by a third party, including any Broadcaster, without
Sponsor's consent, to associate Competitive Products with the Campus, the Universit. the Uni-
versity Marks,orany Team, or to suggest that Competiive Products are endorsed by or associ
ated with University, the Campus, the University Marks, andlor any Team by referring directly or
indirectly o Universy, the Campus, othe University Marks, andlor the Teams.

“Approved Cups" means disposable cups the design of which is approved by Sponsor from
time to time as its standard trademark cups andlor vessels andlor other (disposable and non-
disposable) containers approved by Sponsor from time to time, al of which shall prominently
bear the trademarks) of Coca-Cola® andlor other Products (as herein defined) on al of the cup.
surface.

“Beverage or “Beverages” shall mean all non-alcoholic beverages (i.e. anything consumed by
drinking), whether or not such beverages (i) contain nuttitive, food, or dairy ingredients. OR (i)
are in a frazen form. This definition applies without regard to the beverage's labeling or market-
ing. Powders, syrups, grounds (such as for coffee), herbs (such as for tea), concentrates, K-
Cups®, pods and all ther beverage bases from which Beverages can be made are deemed to
be included in this definition. For the avoidanceof doubt, “quid flavor enhancers’, brands and
products of water purification and Beverage making systems (e.g. Brita, Soda Stream®), ‘i-
uid water enhancers’, and non-alcoholic beverages sold as “shots” or ‘supplements’ are con-
sidered Beverages. ‘Beverage’ or ‘Beverages’ shall not include fresh-brewed unbranded coffee
and fresh-brewed unbranded tea products, unfiavored dairy products, water drawn from the
public water supply or unbranded juice squeezed fresh on the Campus.

"Bona Fide Offer” means a proposed agreement concerning rights and obligations with respect
to Beverage availabilty, merchandising, promotional, and/or advertising, which agreement, if
‘executed by University and the third party, would be legally binding.

“Broadcaster” means any entity which for any business purpose publishes, prints, syndicates,
televises or broadcasts any photograph, fim, videotape or other recording or rendering of the
Campus (or any portion thereof) and/or of any event held on the Campus including any Team
games.

“Campus” means all acilies now or hereafter operated by or in connection with the University
during the Term and any satelite or successor campus locations. References to Campus in-
clude all buildings and grounds associated with the University including branded or unbranded
food service outlets, vending locations, and all athetic facies (including press boxes, players’
benches and locker rooms).
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“Competitive Products” means any and all Beverages other than Products (as defined herein).
“Concessionaire’ means any current or future third-party food service provider under agree-
ment with University at the Campus that directy or indirectly elats to the service of Beverages.

“Products” means Beverage products purchased directly from Sponsor or sold through vending
machines owned and stocked exclusively by Sponsor
“Rights of First Negotiation and Refusal” means that University will negotiate exclusively with
‘Sponsor(i)for a period of ninety (30) days before the termination of this Agreement for any
similar agreement regarding Beverage availabilty. merchandising, promotional or advertising
tights andlor (i) for a period of ninety (80) days following the dale new forms of signage or ad-
vertising become available. After such exclusive negotiation period, University wil be free to
negoliate with any person or entity. If University receives a Bona Fide Offer regarding such
tights froma third party, then University wil be obligated to notify Sponsor of such offer and
Sponsor will have thirty (30) business days from the dateof such nofice to offer to contract with
University on terms no less favorable to University than those contained in the Bona Fide Offer
ofa third party. Inno event will University enter ito a contract witha third party upon terms and
conditions more favorable to such third party than those previously offered to Sponsor.

“Team” or “Team(s)" means all intercollegiate athletic teams associated with the University.

“University Marks" means the University's name, each Team's name, colors and uniforms, and
emblems, and all tradenames, trademarks, service marks, designs, logos, mascots, characters,
identifications, symbols and other proprietary designs that are in existence on the Effective Date
or which will be created during the Term and which are owned, licensed or otherwise controlled
by the University
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EXHIBITB

Vendors Bottle |Each Contents| Quantity|PriceperHalf | Priceper
or Can in Ounces per Case. Case/Unit Case.
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Fountain Pricing:
Price
$7.75 per gallon Non- Carb and $8.75per gallon Carbonated fit for two years (9/1/2014 —
8131/2016) for BIB products listed below. These prices include free delivery of the fountain syr-
ups to University. Prices quoted are based on current recommended syrupto water ratios. If
recommended ratios change due to introduction of more highly concentrated syrup, pices wil
change on a proportionate bass so that priceperfinished ounce willbe the same as price quot-
od here

Cocaola®
Dict Coke®
spite
chery Coke®
PBB Xia
FUZE Tea®
Fania®
POWERADE®
Bargs®
Spr Zero®
Hc
Minute Maid® Lamanads
Mello Yello®
Coke Zero™
Gold Peaks

PremiumPrice
$8.30 per gallon firm for two years (9/1/2014- 8131/2016) for Premium BIB products fisted bo-
low. These prices inciude free deliveryof the fountain syrups to Universty. Prices quoled are
based on current recommendedsyrupto water ratios. f recommended ratios change due to
introduction of more highly concentrated syrup, prices will change on a proportionate basis so
that price per finished ounce will be the same as price quoted here.

vitaminwater®
Minute Maid® Light Lemonade

For Agreement Years Three through Eight (91/2016 — 8131/2022), prices wil increase annually
on anniversary dateof this Agreement for ALL BIB products listed above and willbe based on
the same cent increase in the National List Price. Sponsor and The Coca-Cola Company wil
ot be limited to increases in CPI or PPL

CORwillbeprovided bySponsor free-ofcharge overtheTerm,
Post-mix wil be invoiced by and payment due to Coca-Cola Foodservice in Atlanta, Georgia.
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Remittance address:

Coca-Cola USA, A part of
‘The Coca-Cola Company
P.O. Box 102300
Atlanta, GA 30368

Correspondence concerning fountain billing should be sent to

Coca-Cola Foodservice, A part of
‘The Coca-Cola Company
Contract Biling Department
P.O. Box 1578
Atlanta, GA 30301

If you have questions about invoices, you may call Settlement Services 1-800-638-1985.
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EXHIBIT C

1 Sponsorship Recognition Panels

11 Sponsor will have the right to the following sponsorship recognition panels during the
Term.

Football - Tomlinson Stadium Signage
~ Scoreboard ~ Two (2) panels on the stadium scoreboard (each 30° height x 8°

length)
~ Sideline or End Zone Two (2) double-sided panels (each 3 height x 8 length)
Basketball- Nicholson Pavilion Signage
~ Scoreboard on south wall ~ One (1) panel (4' height x 4’ length) and 1 panel (3

height x 8' length)
~ Scoreboard on west wall -One (1) panel (30° height x 10" length)

Baseball - Baseball Field Signage
~ Outfield fenceline One (1) panel (30" height x 10’ length)
Softvall - Frederick Field
- Outfield fenceline~ One (1) panel (30° heightx 10' length)

12 Sponsor's sponsor recognition andlor advertising available on the Campus will not dur-
ing the Term, become less than the current signage provided to Sponsor on the Campus as
identified in 1.1 above. University wil further ensure that Sponsor's total signage on Campus
will be maintained at amounts equal to or greater than such current signage at no addilional
Gost to Sponsor. Sponsor will also have the first right to negotiate for any new panels or other
forms of sponsor recognition and/or advertising added on the Campus during the Term. For
signage within retail locations on Campus where Products are sold or dispensed, Sponsor and
University will mutually agree on the exact signage needs for each such location after consulting
with the managerof the specific location.

1.3 Without the express written consent of Sponsor, Sponsors signage on the Campus wil
not be altered or obscured in any way or draped at any time or for any reason by any person of
entity, including any Broadcaster. Without the express writen consent of Sponsor in fs sole
discretion, University wil not permit Sponsors signage on the Campus to be electronically al-
tered, deleted or covered by any person or entity, including any Broadcaster, during any photo-
graphing of the Campus or during the broadcast of any event hed on the Campus (including
Team games).

14 University will maintain all scoreboards, signs and other advertising for Products in good
order and repair

1.5__Al lighted signs and panels advertising or promoting Products (including lighted conces-
sion advertising) wil be fully iluminated at all events on the Campus for which any signs are
illuminated.

1.6 Sponsor will have the rightofaccess to its permanent signage at all reasonable times for
the purpose of replacement or removal ofthe same or to modify, change or alter the promation-
al messages appearing thereon at Sponsor's cost and discretion.
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1.7 If at any time during the Term, University elects to replace or upgrade any scoreboards
or othr structures containing or supporting Sponsor's acknowledgment panels, then University
will provide to Sponsor, without any additonal charge, new acknowledgment panels on the re-
placement or upgrade scoreboard or structure, being equal in size and prominence to Sponsor's.
panels on the original scoreboardorstructure.

2 Tokets
21 During the Term, University agrees to provide Sponsor with the following types and
quantitiesof complimentary tickets:

= 8 Basketball season tickets
~ 8 Football season tickets
~ 4tickets to any event (concerts, performers, etc.) brought in by University to perform

2.2 Upon request of Sponsor, University will provide Sponsor with tickets for unsold seats at
events held on the Campus; such tickets will be used by Sponsor primarily for charitable and
promotional purposes.
23 As soon as tickets for any event become available, Uriversity will deliver them to Spon-
sor, addressed to them in careof the persons specified for ticket delivery in Section 12.3.

3 punt Advertising
University will provide Sponsor, at no additional cost:

~ Advertising on sporls poster schedule (published each season wih the schedule for
all sports for that season)

~ Advertsing in footbl program
~ Advertsing on game-day rosters (football, basketball, volleyball)

4 PA=In Venue Announcements
University will provide Sponsor, at no additional cost, a minimumoftwo (2) public ad-

dress announcements at all home thetic sporting events where public announcing occurs (1
each for Coca-Cola and POWERADE, unless a diferent brand is otherwise mutually agreed to
by the parties)

5 Rado
University wil provide Sponsor, at no addtional cost, the following radio announcements

for al athlefc contests which are broadcast on the radio.

Two (2) thirty second (:30) spots in each game broadcast

6 Webnventory
~ One (1)full page ad (8.5 x 11) in University's online sports information directory
~ Logo for rotating web advertisement onwwwwildcatsports.com (or any Successor

ste)
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7 In-Game Promotions

Sponsor will have the right to sponsor an in-game promotion at each home men's and
‘women's basketball game during the Term. Any prizes awarded during such promotion will be
provided by Sponsor and must be mutually agreed upon by Sponsor and University.

8 GameSponsorship

‘Sponsor will have the right to sponsor one (1) men's basketball game during each bas-
Ketball season — the specific game will be mutually agreed to by the parties and wil include the
following for Sponsor:

- Game Tickets — Forty (40) tickets to the sponsored game

- On-FieldiOn-Court Recognition — Select representatives of Sponsor wil be recog-
nized on-court during the sponsored game

~ VIP Hospitality ~ Ten (10) guests of Sponsor will have access to the halfime hospi-
tality at the sponsored game

- Giveaway Item - Sponsor may provide a giveaway item to fans attending the spon-
sored game — The item may display both Coke and University logos (as mutually
agreed upon)

- Display Tables ~ Sponsor may distribute promotional material to fans via display ta-
bles

- Public Address Announcement ~ Two (2) public address announcements during the
sponsored game recognizing Sponsor as the game sponsor

~ Game Program Branding ~ Sponsor will be recognized in the game program as the
game sponsor for the sponsored game with the Coca-Cola logo

Clasifed -Confidential !
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FIRST AMENDMENT TO SPONSORSHIP AGREEMENT
This amendment is made by and betwsan Coca-Cola Bottingof Yakima (ie “Sponsor,

and Central Washington University. a not-for-profit corporation incorporated under the aws of the
State of Washington and located in Ellensburg, Washington (the “Universty’) and amends that
‘Sponsorship Agreement between the partes dated September 1. 201d. The capitalized terms
conlained in this Amendment will have the same meaning set forth in the Agreemen, unless
otherwise defined in this Amendment. In considerationof the mutual promises contained herein,
the parties agree as set forth below.

As a result of the COVID-19 pandemic (‘Pandemic’). and the resuling reduction in
Sponsor's rights and sales during the 2020calendar year and partof the 2021 calendar year, the
partes agree to extend the Agreement and adjust Sponsorship Fees in accordance with Section
7.5 of the Agreement as specically detailed below. Except asprovided below, the University
shall have no other financial obligation to Sponsor with regard to any reductions in rights and
sales due to the Pandemic

1. Term. The parties agree to extend the term for an addtional five (5) years fo the
period from September1, 2022 through August 31, 2027.

2 Consideration No Sponsorship Fees shall be due for Agreement Year 13
(September 1, 2028 through August 31, 2027). The rebates detailed in Section 5.2 of the
Agreement shall apply as aid out in the Agreemen, except that Rebates forAgreement Year 13
(September 1, 2026 through August 31, 2027) shall be the same as the Rebates for Agreement
Years 1 through 8. The provisions of Section 5.3 though 5.5 shall apply for Agreement Year 13.

3. Except as modified herein, all other terms and conditionsof the Agreement shall
remain in full force and effect. In the event of a confict between this Amendment and the
Agreement, this Amendment shail control. Each party represents, warrant, and covenants to
the other as folows:

(Authority. thas full power and authori toenter nt this Amendment and ogrant
and convey the rights set forth herein.

i) BingingObligation. All necessary approvals for the execution, deivery and
performance of this Amendment by it have been obtained, and this Amendment
has been duly executed and deivered by each party's authorized representative
and constitutes the legal and binding obligation of each party enforceadie in
accordance with fs terms.

(Signatures on next page)
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IN WITNESS WHEREOF, the undersigned have caused this Amendment to be dulyexecuted as ofthedatsof ast signature below:
Coca-Cola BottlingofYakima Contral Washington University

7SY
prnthare Sol Se Print Name: Stuart Thomo)
Tite. BpnchMoceger Tite: Direc roc of Corrects %
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