g
N

ITBA

See Page 5 See Page 6 See Page 7 See page 8.

Your $uccess Requires
Planning Plus Action

B Your Market Share Grows

Media interviews attract more interviews

News media validation and quotes of endorsement are yours

B Your Success Shows

Journalists ask you to define the news on your terms See Page 4
You benefit by being seen as the “go-to” source

B Your Network Expands

New clients learn about you
Existing relationships are reinforced

js up to
What you do with your cash flow
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Broadcast Interview Source, Inc
2500 Wisconsin Ave., NW
Washington, D.C. 20007-4132

Join at www.ExpertClick.com/join

Call (202) 333-5000 for questions or to join by phone.
Save $100 when you join by March 31.
Save $50 when you join by April 30th

Final full price deadline for the printed 35th Yearbook
of Experts® is May 31, 2018

Enter the code printed above your name below in the
special offer box when you sign up.



Here’s What the News Media Says:

Nefrli_;ork New York Times
Times “Dial-an-Expert”
PR WEEK
WEEK “Dating Service of PR”

£1JSA USA TODAY
TODAY “A Hot Site”
SN )
“An Invaluable Tool”

@ ABC News
NEWS Excellent resource, well arranged, easy to use

Association TRENDS
“It will make your group the central point for quotes
and interviews”

§§'é//2 Barron’s

TSNS “A treasure trove of information without which most
journalists could not function”

Association
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Journalists from thousands of
news ur%;:mzmons request
o

the Yearbook-
Here are some:

ABC News

‘Advertising Age

The ‘Associated Press
Baltimore Sun

Better Homes & Gardens
Billboard

‘Bloomberg Business News
(Cable News Network
CBS News

Chicago Tribun®
Cincinnati Enquirer
Congressional Quarterly
Copley Daily News Service
Daily News

Dateline N BC

Daynet

Des Moines Register
Discover Magazin®
Editor & Publisher
ESPN

Family Circle

First for Women

(Gannett News Service
Good Morning Americd
Harpers,

Larry King Show
Lifestyles of the Rich and Famous
London Daily Mail

Los Angeles Times
MSNBC

National Public Radio
NBC News

The New York Times
Newsday

Newsweek

Nightline

Nightly Business Report PBSTV
Parade Magazine

Paul Harvey

People

Playboy

Popular Mechanics
Popular Science

Reuters

Sally Jessy Raphael
Saturday Night Live
Scientific American
‘Talknet

Tass

Time Magazine

United Press International
USA Today

Variety

Wall Street Journal

‘Washington Post
Woman's Day
WWOR-TV ‘Universal 9
Yomiuri Shimbun

7ZDF German

More than 100,000
in print since 1984

st d at WWW,EX[)Q”(: k.co: M J()] WWwW Ex] ey k 0 o1 o1 (al 202 -
CK.C a . P C CK.C! m/
See WhO 1S 1i e 333-5000

Broadcast Interview SOUICe, Inc.

2500 Wisconsin Avenue, NW
Washington, DC 20007

Phone: (202) 333-5000

www.ExpertChck.com

Journalists constantly seek news, contacts and information they can use
to penefit their readers, listeners and viewers.

Journalists thrive on content: they follow ideas, they need sources o fill
out their ideas, they need people 1ike you to interview-

You break through the clutter of information in editorial content,
interviews or news stories.

You'll be accepted because you've been endorsed by the news media.
They have chosen to include you and talk about you- Readers, listeners
and viewers welcome you because they have chosen the media outlet
where they're seeing or hearing about you- hat’s the power of media
exposure.

1t all comes together for you with our two step program:

Step 1) Be Available
* Help journalists find you.
* Show journalists your issues-
* Ensure that the media knows that you welcome their
contact and that contact goes to the right person — you!

Step 2) Provide Content
% Send news releases.
* Have articles available.
* Post your events.
* Have updated information pushed to search engines.

That's what we do for you: We help new customers find you via the news

media and d rectly via search engines.

That's how We create new revenue for you!
=
2
Mitchell P- Davis
Editor & Publisher

PS. A majority of our clients are renewal customers — they've found
long term value. You can see who else is listed at the www.ExpertClick
com Web site. You should be there too!

RecogniZEd as

being unique!

g .
eth Godin and Fast Company
X magazine gave us their
covetgd “Purple Cow”
) designation.

The “Pu

et . . rple Cow” is

o elride51gnat10n of distincti
unique companies o

W
e are profiled in their “Comp
a.

a\. { nies That Can H
: elp You M
Things Happen” issue,u ake
Purple Cow? Here’s how S .
ow: Purple Cow: eth Godin defines

4‘Y 9. :
yoz}l re either a Purple Cow or
re not. You're el
. th
j}lilg or invisible. Makee ;gﬁfglark-
JeggﬁieWK};gt do Starbucks, and
DutChB, ispy Kreme, Apple
pteh! oy, Kensington, Zespri’ and
e doatr}llc'ley have that you don’t?
oW y continue to ¢ .
;?(I:xtshand achieve spectalcotllllilo;1 n
grov br;ile;vmg former tried-and-
s to gasp for their last?”

“Co
twow;,n ?fter you've seen one, or
Cov‘,’, thoe;l ire boring. A Purple
Cow, tho g P now that would be
somethingph;lr?o)iﬁ Co‘i" -
ng p enal, 1
g;t;r;tj:lntulti‘ve and excis‘c(i)rnlﬂge2111111:1l ¢
comamens some face to fres wit
: ‘ ace to face wi ’
C(())iv osf -l?o;lng stuff -- a lot of b:‘(l)lvfllzla
e Il)lt you can bet they won’t
X Imaﬂmt.urple Cow. And it’s not
e Olng function that you can
b COyo.u]r. product or service
i w 1§ inherent. It's built‘
in, or it’s not there. Period.”



Quotes from Participants with great results:

“The Wall Street Journal called me... their story about my marketing boot camp resulted in speaking offers.”
—Arnold Sanow, MBA, CSP

“The Today Show, Inside Edition, ESPN, MSNBC & CNN” —Lauren J. Fix, Automotive Consultant/Expert

“I got an email from a New York Times writer assigned to check out Munchausen’s Syndrome, who said every time he did a search
on Lexis, my news releases were the first seen.” —Barbara Bryan, National Child Abuse and Resource Center.

“Business Week, AP, Fox News, Bloomberg Radio from one news release.” —Paul Dickson, Author

“Good Morning America, Inside Edition, MSNBC, Parenting Magazine, Child Magazine, The Boston Globe”
—Debra Holtzman, Child Safety Expert

“Rush Limbaugh, and dozens of other outlets picked up my story” —Michael Levine, Hollywood Publicist
“World News Tonight, NPR, CBS Radio & CNN.” —Professor Doug McCabe, Labor Expert, Georgetown University.

“Significantly increased our media calls, national networks; outstanding results.”
—Mark Rosenker, Electronic Industries Association.

“The exposure was nationwide and we received calls from places we never expected to hear from: radio stations, National TV
and newspapers.” —Dr. Musa Qutub, Islamic Information Center of America.

“I'm a ten-year member who wouldn’t think not to renew every year. I've had interviews with every major media outlet multiple times.
I've had hundreds of thousands of opens on my news releases using ExpertClick’s News Release Wire;
it has helped me be #1 at Google with ‘Identity Theft Expert.” —Robert Siciliano.

“It is easy to send new releases—Mitch is a thought leader on SEO
and I value his service tremendously.”
—Marilee Driscoll, Long-term care expert.

“A service I use regularly to send our press releases and my name
in front of media figures. I recommend it to everyone.”
—Alan Weiss, Consultant.

Note about testimonials. Your results may differ. These results are based on journalists’ interest in specific topics.
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Yearbook of Experts®

The Yearbook of Experts, Authorities & Spokespersons®

the Talk Show Guest Directory in 1984.

an annual directory of interview contacts, first published as

Available at Amazon.

Reference
listing with
logo/photo and
75 words of
text.

light rail,
intercity
systems;

BHA

AMERICAN PUBLIC TRANSPORTATION ASSOCIATION
Washington, DC United States
http: / fvawnw. apta.comd

ir-|El = [

The American Public Transportation Association (APTA) is a
nonprofit international asseciation of 1,500 public and private
sector organizations, engaged in the areas of bus, paratransit,

commuter rail, subways, waterborne services, and
and high-speed passenger rail. This includes: transit
planning, design, construction, and finance firms;

product and service providers; academic institutions; transit

VOL. XXXIV, No. I
Founded 1984

The
Yearhook
of Experts®
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ns and state departments of transportation. APTA is
pssociation in Morth America that represzents all modes
transportation. APTA members serve the public

y providing safe, efficient and economical transit
and products More than 90 percent of the people using
insportation in the United 5States and Canada ride APTA
Eystems.
filler
Media Relations

Public Transportation Association
pn, DC United States

hone:202-496-4816

Contact from Web Site

How to Navigate Crisis and Change with Sam Waltz

Need HEIp ? froma

Issues & Crisis Management
Change Management?

Sam Waltz,

(302) 777-7774,
SamWaltz@SamWaltz.com,
Greenville, DE 19807-2555.

-
Yt

g’;‘

cated in the Greater Philadelphia / Wilmington area, Sam Waltz is the ‘go-to guy” on
ues of navigating...

© Reputation Management, what to do when the Reputational House is on fire?

@ Issuies - Crisis Management, how to navigate “heartache issues*?

@ Change Management, how do you understand the dynamics of social and behav
oral change?

m Waltz is an award-winning industry leader. He ran the campaign “Vindicating the
apegoated’1941 Pearl Harbor Commanders Adm. Kimmel and Gen. Short,"which result-
in 3 votes in Congress;

helped orchestrate the historic human-powered flight of the Gossamer Albatross
oss the English Channel;

has counseled a number of organizations on the issue of Predatory Sexual Abuse by
ople in positions of trust;

10ng other projects, he has worked on fatal plant explosions, ugly litigation, major
vironmental regulatory events, attempted extortion, tragic suicides of people in custo-
/residency, labor interruptions, leadership transitions, etc.

s peers elected him CEO / President of the industry’s professional society, akin to an MD.
xcted to head the AMA or an Attorney elected to head the ABA. Previously, he was a
xcted a Fellow PRSA. And he has eared the industry's highest honors.

\e area he covers is ‘contemporary change movements i terms of strategy and public
inion, in the historical context of the Civil Rights, Feminist, and Environmental Move-
ants of the last half century.

other is helping understand and examine the choices organizations and individuals
ve when they find themselves in the harsh spotlight of media.

tive of an East Central Illinois farm, Sam Waltz has been a Delawarean since 1975, when
»statewide paper brought him to cover politics. As State Capitol Bureau Chief in his 205,
covered a young Joe Biden in his 30s. He went on to a strategic senior career in External
“airs for the DuPont Company, and then founded his own consultancy in 1993 as DuPont
nt through global downsizing.

fietnam-era veteran of US Army Counterlntelligence 1967-70, he holds BS (1971) and MS
173) degrees from the University of lllinois at Urbana, with PhD coursework (no degree)
Public Policy at the University of Delaware in the later 1970s. He is married, and the
her of 3 young adults.

-
24

http://www.LinkedIn.com/in/SamWaltz
http://www.SamWaltz.com/

Vietnam-era Veteran 1967-70
US Army Counterlntelligence

Political Journalist in his 20s
Covered Delaware politics,
incl then US Sen. Joe Biden

DuPont Company exec
Elected Professional Society CEO
Public Affairs &

Business Communications

Expert in Reputation Management
Issties ~ Crisis Management

U of lllinois BS & MS degrees
U of Delaware PhD coursework

At CIIa}ity Event

02) 777-7774 SamWaltz@SamWaltz.com | Greater Philadelphia (PA) / Wilmington (DE) Area

View the PDF of the 2018 Yearbook of Experts at

www.ExpertBookPDF.com

PAGE

See who is listed at www.ExpertClick.com * Join at www.ExpertClick.com/join or call (202) 333-5000.

Listing style: There are two listing styles in the printed Yearbook of Experts

Full page, you can
provide an 8.5” X
11” PDF or we can
make up the ad for
you at no charge.



www.NewsReleaseWire.com

You can send news releases without per release charges!!!

Compared to services with per-release charges you can save thousands of dollars a year. Use News Release Wire to distribute:
News Releases - White papers - Links to news on your site - Content from your blog - Your newsletter - Your opinion about the
news of the day - PDFs of your brochures. News releases are easy to send. See our quick-send web form at www.NewsClick.com.
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& Deterrent to Business Success

Your news releases
are distributed
ten ways:

1) Via Google News - many of our ex-
pert’s releases are now being included at
Google News

2) In daily and weekly headline feeds

3) Via LexisNexis, the leading profes-
sional search resource

4) Posted instantly at the News Release
Wire Web site

5) Linked instantly to your ExpertClick.
com Press-Room Page, where a complete
list is of your new releases are shown.
Plus you can add a link or widget with
all your news releases to your Web site
to create your own news page

6) In your Platform® speaker bureau
web page

7) Via the ExpertClick.com search sys-
tem, referenced by icons to show content,
and in the printed Yearbook of Experts

8) To RadioTour.com for audio & video
for audio & video news releases

9) As unique Web pages, your news
releases are designed for search engine
spiders to bring more visitors to you

10) RSS feed that you can connect to
your Twitter or Facebook pages

dating service of PR

PRW

JnsanEmen  logn  AbowEenchos  Costact EperGick

A Hot Site “Excellent resmsce, well

Search News Releases and Events : [

News Releases

arranged, eary 1o wie

SNEWS

e

@w@wwmml

“Trwill make your group
dhe central point
for quores and interviews.”
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rmm- Summit Consulting Group, Inc. -- Alan Weiss, Ph.D.

Friday, December 01, 2017

Tooth Troubles - Problems to 2
3 Watch for in Growing Children

East Greenwich , RI

American Association of Orthodontists
Tuesday, November 07, 2017

From: &

st. Louis , MO

) American
Assaociation of
Orthodontists ,

My Life. My Smile. My Orthodontist.

Tooth problems like these should be evaluated by an orthodontist.

(3

The American Association of Orthodontists (440) recommends all children get a
check-up with an AAO orthodontist at the first sign of an orthodontic problem,
but no later than age 7. By then, enough permanent teeth have arrived for
orthodontists to evaluate the 'bite,” meaning the way teeth and jaws come together.

Volatility and Uncertainty No Deterrent to Business Success

December 1, 2017
The SAC® Release Parents can be on the look-out for t0o much o too little space betveen teeth, front
teeth that do not meet when back teeth are closed, top teeth that are positioned

behind the bottom teeth, and upper teeth that sit signficantly forward of the bottom

Volatility and Uncertainty No Deterrent to Business Success teeth. These are all reasons to see an orthodontist, as are the following:

« Early or late loss of baby teeth
« Difficulty in chewing or biting
« Mouth breathing

« Jaws that shift or make sounds

« Speech difficulties

« Biting the cheek or the roof of the mouth
« Facial imbalance

« Grinding or clenching of the teeth

EAST GREENWICH, Ri—The uncertainty of natural disasters, as well as labor and
political unrest across the globe, should not derail smart businesses from continuing
to grow and thrive, according to The Society for the Advancement of Consulting®
(5A0).

Keep up the Speed to Stay Ahead of Trends

I spite of the volatility associated with the Last few years from politics to natural
disasters, the U.S. stock market is at a multi-decade low in terms of volatility,
according to the Chicago Board Options Exchange's Volatility Index (VIX),” points out
Lisa Anderson, known as The Manufacturing Business Transformer®" and president of
LA Consuiting Group, Inc, Clarement, CA.

Most. or low-cost initial consultats

Locate nearby A4 orthadontists using the Find an Orthodontist service at
wiww.aaoinfo.ore.

Members of the American Association of Orthodontists (4AO) help children,
teenagers and adults achieve healthy, beautiful smiles.

"We have a bit of  dichotomy across the board,” Anderson notes. "To successfully
navigate these ever-changing waters, leaders must rise to the occasion. Agility is

more important now than ever before Speed is essential. Orthodontists are uniquely qualified specialists who diagnose, prevent and treat

dental and facial irregularities to correctly align teeth and javs. After graduating
from dental school, orthodontists receive an additional two to three years

of education in orthodontics at an accredited orthodontic residency program. Only
orthodantists can be members of the AAO.

Just as in et skiing, you dont successfuly Jump viaves by going slow. Instead,
speeding up is the only path to safety. To stay on the jet ski, it also helps to read
the waves. Staying in front of the coming trends and building your predictive muscle
s paramount to thriving in this environment," she adds.

Stay Focused on the Strategic Factors that Matter Founded in 1900, the AAO s the world's oldest and largest dental specialty
organization. It represents more than 19,000 orthodontist members throughout the
United States, Canada and abroad. The AAO encourages and sponsors key research to
enable its members to provide the highest quality of care to patients, and is
committed to educating the public about the need for, and benefits of, orthodontic
treatment.

Rebecca Morgan, founder of strategic manufacturing operations consulting firm
Fulcrum ConsultingWorks, says: "Wow, talk about uncertainty. Brexit. Trump.
Catalonia. Healthcare. Tax reform. North Korea. How's 2 business owner supposed to
make good strategic decisions under these circumstances?

For more information, and to find AAO orthodontists near you,
Morgan has three guidelines. "First, remember there s a big difference between Visit vy, 2a0info.org.

‘what has happened, what will definitively happen, and what might happen.

View the News Release Wire website at
www.NewsReleaseWire.com

Second, distinguish between short term and long-term factors. And third, identify
elements that will significantly impact your industry and business regardless of fluid
political leadership, tariffs, trade pacts, and labor lavis," she says.

Pam Paladin
Marketing and Member/Consumer Relations Manager

American Association of Orthodontists
st. Louis, MO
3149931700

Lok for the thingstha ae cetan, and thase that il matter over tme. Ensure
ot your viion, strates, and capabites n hose arenas are tways top priote,
Then, and anly i, add near-term opportunitc sratec alternatvs t th mis
[P s To American Asociation o Orthodontsts

ik to Contact

Other experts on these topics

Crysta Ames.
Office Manager
Summit Consuiting Group, Inc.

East Greenwich, RI 1.Bullying

401-884-2778 2.Health/Family
3.Dentistry
4.Dental Health

ik to ontact
Other experts on these topics

1.Consulting

2.trategy

3.Change Management
4.Ethics

5.Image

6.Innovation
7.Behavior

8.Business Management
9.Professional Speaking

5.5miles
6.Adult Braces
7.Adult Orthodontics
8.8ad Bite

9.Braces

Sample news releases.
You can enter or have
us automatically pick

up your blog.
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www.ExpertClick.com

The ExpertClick website has press room pages and news releases in
an easy to search portal, where you can be indexed by 39 topics.

A ExpertClick

{1 ExpertClick

American Evaluation Association (AEA)
Yearbook of Experts - Member Profile
(e Randal Craig, Social Media and Web Strategy Expert
% Yearbook of Experts - Member Profile:

Search Engine

Elevator

With Search Engine Elevator (SEE) every
profile is pushed to search engines. Here’s

Vg AMERICAN
EVALUATION
Participant Information
Eugenia Foxworth, Realtor, Foxworth Realty. 2 = AsOCIATION Web Sty Eport
Yearbook of Experts - Member Profile
American
Evaluation
Association

how Russell Perkins from the Infocom- . : Hozmion 2 Cocac nfomacen

merce Report reviewed this strategy of
promoting each profile:

“The most basic explanation of SEE is that
it offers more ways for experts to be found
online by interested media. Mr. Davis sees
journalists as sailors, lost in a sea of in-
formation; the experts are the lighthouses
along the way. Prior to SEE, ExpertClick

UPCOMING e 416.256.777)
ESTUDIES B

o 2123684902

Latest News Releases

NYC: The Offcil... &

was its own lighthouse—just one—that e e ’ p—r————
could be seen from a certain vantage point. - ‘ LesiSimomms d : .
SEE changes that, in effect ‘setting up a pe— @ e o B = B T g o o ashard b you

coastline of lighthouses’ for the journalist, .
with ExpertClick.com members having the : u
most powerful ‘light’.” ’

PAGE

‘s much bettar to be a disruptor
pted. goo gl Somb|

You can pick up an embedded
Need an Expert? e widget of your press room for
your website.

Search with the system or

contact us for personal referral.

Call us at (202) 333-5000 or emall
to:

Mitchell m

Or Join today
Call us at (202) 333-5000 or click
here for join page:
wvw ExpertClick com/Join

Send your frst news release today.
Vour success s guaranteed or your e

Press rooms can include your Linkedin
embed, four photos, 1000 words of text or
HTML, your news releases, your blog posts,
Facebook embed and Twitter stream.

Search Experts by Keyvord

Expert Round Ups

Money? Sex? Death?

Click Here to See Favorite Topics List.

View the ExpertClick website at
www.ExpertClick.com

See who is listed at www.ExpertClick.com * Join at www.ExpertClick.com/join or call (202) 333-5000.



Platform® Speakers Bureau

Every member gets a speaker bureau profile with the
International Platform Association.

PLATFORM’

PLATFORM’
& R
Y and Th ¢ ’1’ X

eir Audiences Together

Wcrml\ssoclatlon’ S g
ing the World's Top Speakers
¥4 Their Audiences Together v
o eir Audiences Toge ’ %

I PAN

History of IPA

The International Platform Association®
(Platform®) is one of America’s first
associations. Founded as the American
Lyceum Association in 1831 by
statesman Daniel Webster and educator
Josiah Holbrook, it has been the market
place for speakers for 188 years. Much
has changed over the years, from the

I I O [ I

Patricia Fripp - Persuasive Presentation Expert
International Platform Association - Member Profile

T I I

Jeffrey Gitomer ---- Sales Expert

International Platform Association - Member Profile

PLATFORM' .
@ Platform A ¥ 5 w
Brméz‘mg g the World's Top Speakers ’ ,

Their Audiences Together

Member Information

[ vovc [ rcesoo e Javcane Jom uaron)

Mikki Williams. CSP, CPAE
International Platform Association - Member Profile

53 s ————
Uk o for ool ok formation
W coridor l paing i

M Wiliams. €SP, CPAE

Patricia Fripp (i
” v

Mikki Williams, CSP,
CPAE ()

[ ——

Gitomer Defined (git-o-
mer) n.

senanesesge

AMEIR -

Contact Informat

1.8 creative, on-the-edge, writerand speaker whose experts
on ale, customar loyalty,and parsonal developmant s world
rancmac.

2l or et s s et s
thatarefumy,inightfu, and i your

Nkl Wilams
Chicago, I
Urited tates

3. reslvort,

ContactPhone: 312:664-3447

attscone pr—

5.on the money. Coras e (15753358

PLATFORM'

: : : T ]

invention of the Telegraph and the rise T S e Pratiorm A ~ g \
Bringing the World's Top Speakers

of YouTube. The Lyceum movement L o et s Toivs Vg

of town hall-like buildings for sharing P
education changed with the Chautauqua

movement of traveling tent shows.

Twitter Updates Here's how to find our speakers:

Tweets

Looking o spesker? Padorm'ssperers
NEATCUSKEO, You o search o (o oy 1 00

Speatking withouta o

Tweets o,
. . Who belongs in the Platform Association?
Annual meetings have been held in ) o RiPaRE
M un:v oty peskers, e spaker bureas.
e | S

Washington, D.C. since 1965. Speakers
have included President Lyndon

B. Johnson and Governor Nelson
Rockefeller; Poet Carl Sandburg;
Activists Jesse Jackson and Ralph
Nader; and Secretaries of State Daniel
Webster and Henry Kissinger.

[CR)

Tweets b ggtome

s R e

@ oo tomer ©

Interet legend @.ay
compst oninevih
- edguti24 @Jer

L

Thore s fundamantal hrmannes to Ik prosentations a5
emations and

) Intemationai Patiorm
If vou are one of these, vou qualify ==

experiences.

‘\&" FEATURED GUEST

!

-S'ﬁ p oo g
J Expert, JayBaer.com: =3

@gtomer
service, and answers. 122
&

0.C.nce
1965 - Spaskars hav included Presidnt Lyndan 8. Johnzon
and

Activits Jese Jackson and Ralph Nader; and Secrstaresof
State Dl Webstor nd ey Kizinger

View the International
Platform Association website at
www.InternationalPlatform.org

Today, Platform:

e
o i e bt s @)

hctivits
Founded 1984 Copyright © 2017 BroadcastInterview Source, Inc. All Rights Reserved State Daniel Webstor and Henry Kisinger. edguhia?

Servie leads tosales, t you k.

- R
opporunity. The oy unston

Today, Platform® continues as an
extraordinary and unique publicity

Your speaker bureau

tool for hundreds of speakers with Platform® page is based on

web profiles and the organization’s your ExpertClick press room, e 74 8 ok i o e e
annual meeting. The corporate sponsor so there is nothing extra for .

for the association is Broadcast you to create or edit. Platform pages can include

your LinkedIn embed,
four photos, 1000 words
of text or HTML, your
news releases, your blog

Interview Source, Inc.: publisher of The
Yearbook of Experts, Authorities &
Spokespersons® and the expert referral
website: www.ExpertClick.com.

Founded 1984 | Copyright © 2017 Broadcast Itarview Source,Inc. All Rights Resarved.

posts, Facebook embed and
Twitter stream PAGE
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