Case Historices:

Media Relations

The Global Climate Coalition

The Cilobal Climate Coalition (GO was created to enovdinats business
participation in the damestic and international debates concerning global
warming science and policy. With inernational policvimakers, special
interest groups and the medin pushing for strist controls on emissions of
srasnbouse gases linked o alteged global warming, businesses faced the
real possibility of inereased cnerygy taxes--or other draconian actions that
would burden mdustry, the UL sty andd, ultimately, the Consumer.
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GCU's efforts to ralse awnreness of the selence and economics of
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