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Overview: CFIB omnibus surveys since 2020

CFIB has surveyed members on the impacts of
COVID-19 from the start of the pandemic (15 weekly
surveys from mid March 2020 to early July 2020).

The surveys switched to biweekly frequency in the
summer of 2020 (4 surveys from mid July to end of
August), then to monthly frequency in the fall of
2020.

Starting January 2021, every month, CFIB members
answer Your Voice, a survey covering a wide range
of current topics, including COVID-19 impacts. The
latest monthly takeaways are presented here in a
few key charts.

Survey data featured in this document

Survey name:

Active dates:

Survey details:

Respondents:

Margin of error for probability
sample of the same size
(comparison purposes only):

Your Voice — August 2021

August 5-27, 2021

English/French online survey
first sent on August 5, with a
reminder email sent August 19

4,670 active CFIB members
(1 vote = 1 Canadian
independent business)

+/-1.4%, 19 times out of 20
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Canadian small businesses, by open status
(cumulative % response)

m Fully open Partially open due to COVID-19 Fully closed due to COVID-19 Fully (or partially) closed due to other reasons
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Source: CFIB, COVID-19 and Your Voice surveys — March 2020 to August 2021.

‘ The recovery is still not completed for 2 out of 10 businesses.
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Businesses fully open, by sector and province
(% response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,670.
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How much of your usual staffing capacity for this time

of year is your business currently using?
(% response)
m Normal or more than normal staffing More than half of normal staffing Up to half of normal staffing
(95%+) (51% to 94%) (50% or less)
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Source: CFIB, COVID-19 and Your Voice surveys — March 2020 to August 2021.

‘ 5 out of 10 businesses are still not fully staffed.
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Normal or above normal staffing, by province and sector
(% response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,670.
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How much of your usual revenues for this time of year

is your business currently making?
(% response)

= Normal or better than normal revenues m More than half of normal revenues = Up to half of normal revenues
(95%+) (51% to 94%) (50% and less)
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Source: CFIB, COVID-19 and Your Voice surveys — April 2020 to August 2021.

‘ 6 out of 10 businesses are still not back to making normal revenues.
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Normal or better revenues, by province and sector
(% response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,670.
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_——

What are the main reasons that your business has not yet returned to

normal revenues?
(% response)

o

10 20 30 40 50

Operational challenges (such as interrupted supply chain, longer processing times, cannot do
any/many online sales, shipping is complicated, etc.)

Lack of customers

Lack of staffing

Government restrictions continue to limit our business activities (not yet fully open,
operating at a reduced capacity, etc.)

We had to increase our prices and customers are not as willing to pay

Each customer is spending less on average [

Other

Don’t know/Unsure

Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 2,494.
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Confidence wavers for small businesses
(% response)

Small business concerns in general will receive sufficient attention 5 | a1
during the upcoming federal election campaign |
Our specific business concerns will be addressed during the 4 | a1l
upcoming federal election campaign

Our business will do well over the next 12 months - 23 -

B Very confident B Somewhat confident ODon't know/Unsure Not very confident ® Not confident at all

Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,602.

CFIB.ca In business for your business. 10



_——

If 2 2021 federal election is called, which of the following should be the

top priorities for politicians to address in their platforms?
(% response)

o

20 40 60 80

The economy
Small business recovery (such as government support programs, cutting red tape, etc.)

Jobs and unemployment

|
L
|
National debt/deficit I

Taxes | —

Health care (other than COVID-19) I
COVID-19 response II——
Climate change II———
Natural resources projects (such as pipelines) I
Infrastructure I
Indigenous rights and issues I
Environment (other than climate change) I
Other N

Don’t know/Unsure

Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,474.
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——

With a possible fourth wave of COVID-19 coming in the Fall, how concerned are

you that more lockdowns might impact your business?
(By province, % response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,467.
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With a possible fourth wave of COVID-19 coming in the Fall, how concerned are

you that more lockdowns might impact your business?
(By sector, % response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,474.
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_——

Should your province be working on a stay open strategy that would aim to avoid

more government-imposed lockdowns while still protecting the health care system?
(By province, % response)
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Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 4,402.
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_——

What ideas would your business like to see in a stay open strategy for your
province that would aim to avoid more government-imposed lockdowns while still

protecting the health care system?
(% response)

Provide credible, clear and evidence-based communication around risks and decisions leading
to additional restrictions

Ensure that schools/daycares are fully open in the Fall

Introduce a vaccine passport system

Focus the attention of government and the public on hospitalization rates rather than case
counts

Use rapid testing more widely

Encourage or incentivize higher vaccination rates
Have a mandatory indoor mask policy in the Fall
Other

Don’t know/Unsure

Source: CFIB, Your Voice — August 2021 Survey, August 5-27, 2021, final results, n = 3,808.
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