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The Potential Size of the New York City Gaming Market | 2 HR&A Advisors, Inc.  

EXECUTIVE SUMMARY 
 
 

With 50 million visitors annually and the largest metro population in the United States, New York City has 

the potential to become a significant gaming market, both domestically and internationally. Although a full 

gaming market study has not been conducted, HR&A Advisors, Inc. (HR&A) has provided a framework for 

sizing the potential of the New York City area gaming market based on the performance of selected 

regional casinos and the existing state of the local gaming market.  Based on the below findings it is 

reasonable to assume that the New York City market can support three or more new resort style casinos.  

Further, those branded destinations should outperform modifications to pre-existing facilities. 

 

 In selected markets, gaming revenue per resident is $311 per resident and there is one gaming position 

for every 339 residents. 

 In comparison, the New York City area market, with its two race track casinos, generates only $1.2 

billion in annual gaming revenue, or $66 per resident, and has one gaming position for every 1,877 

residents. 

 Applying the average resident gaming spend from the selected markets to the New York population 

suggests a potential gaming market size of $5 to $6 billion from the residential market alone.  

 Factoring in the sizable New York City tourist market, projected gaming revenue could increase 

substantially. 

 New York State residents spend upwards of $1 billion on gaming at Connecticut and New Jersey 
casinos. 

 Assuming average spending estimates for the selected markets hold for New York City area 

residents, the New York City market area is currently only achieving 20 percent of its potential 

gaming revenue. 

 Including the resident and tourist market, as well as the and recapture of spending in neighboring states, 

the current New York City market could reasonably support 3 or more new casinos.  

 Foxwoods and Mohegan Sun, which are resort style casinos, have generated 40 to 60 percent more 

revenue than the two existing New York City race track casinos. 

 

Whether New York State can successfully realize the full potential of the market will depend on a number of 

factors, including: 

(a) the number of licenses awarded in the New York City market area; 
(b) the gaming tax rate and other related gaming fees; 

(c) the siting of any new facilit(ies); and 
(d) the minimum investment criteria. 

 
When the Governor’s Office and the New York State Legislature consider second passage of concurrent 

resolution, S6734-2011 (the Casino Bill), in the next legislative session, the above policy issues and New 

York City’s ability to support a larger gaming industry than currently exists must be considered.
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HR&A utilized data on visitation by New York State residents to Atlantic City and the major Connecticut 

casinos, Foxwoods and Mohegan Sun, from studies that were conducted by the University of Massachusetts 

Dartmouth Center for Policy Analysis and Spectrum Gaming Group.  This data suggests that New York 

State residents spend upwards of $1 billion on gaming at Connecticut and New Jersey casinos, including: 

 

  Approximately $260 million annually at Connecticut casinos, based upon projected 2011 gaming 

revenues at Foxwoods ($906 million) and Mohegan Sun ($1.030 million), and estimated visitor 

origins from New York State at Foxwoods (11.0 percent) and Mohegan Sun (15.7 percent), 

respectively.6 

  Approximately $765 million annually on gaming in New Jersey, based on Atlantic City casino 

revenues of $3.318 billion in 2011,7  and an estimated 23 percent of patrons from New York 

State.8 

  While patron origination data was not available for the Pennsylvania casinos, it is likely that 

Sands Bethlehem ($377.3 million in 2011 gaming revenue) and Mount Airy Casino ($185.4 million 

in 2011 gaming revenue) which are each located approximately 75 miles from Manhattan attract 

a significant number of New York State residents. 

 
Since these estimates include all New York State residents, but do not include residents within 50 miles of 

New York City who live in New Jersey and Connecticut, and because additional gaming leakage occurs to 

gaming facilities in Pennsylvania, the leakage of gaming spending from residents in the New York market 

area may be higher than the $1 billion estimate.  However, even accounting for an additional $1 billion in 

gaming spending, the gaming spend per resident is $120 (compared to $66 per resident when only 

considering spending at the two market area race track casinos), significantly lower than the average 

spending per resident of $311 in the selected markets referenced earlier. 

 
TABLE GAMING’S IMPACT ON GAMING REVENUE 
 

 
Despite New York City market area’s low per resident gaming revenue, it is worth exploring whether the 

revenue generated by adding table games at the two existing race track casinos would effectively satiate 

the market.  The experience of casinos in other states that have legalized table games provides guidance 

on what may occur in the New York City market.  HR&A analyzed total gaming revenues in the 12 months 

before and 12 months after table games were introduced in three states that have legalized table games 

within the past ten years - Pennsylvania, Delaware, and Iowa.  As indicated in the Figure 4 below, the 

 
 
 
 
6 New England Casino Gaming Update 2012, University of Massachusetts Dartmouth Center for Policy Analysis 
7 State of the States 2012, American Gaming Association 
8 Atlantic City Visitor Profile 2008, Spectrum Gaming Group 
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