
Spend more 

in shops (net)

55-64

18-24

25-34

35-44

45-54

Spend more 

online (net)

24%

12%

-2%

-4%

 3%

43%

40%

42%

40%

19%

Source: CBRE Asia Pacific Consumer Survey, 2014 
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Top 3 
Important factors  

when choosing  
where to go shopping

Where do
you go to shop?
When shopping, do you most often visit a main street,  
small shopping centre or large shopping centre?

Over the next 
two years...

Non-important factors 
when choosing where to  

go shopping

$ $ $

$ $

$

$
Price

Security Parking

 Main street 
 Small shopping centre 
 Large shopping centre 

10%
25%
64%

Spend more 
in shops (net)

low income

Middle income

High income
Spend more 
online (net)

14%

 2%

-6%

26%

45%

43%

Do you expect to spend more in  
shops or online? (Age group comparison)

Do you expect to spend more in shops 
or online? (Household income comparison)
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