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Methodology:
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Mortgage Regulatory Morass =
Regulatory Uncertainty and Restricted Credit
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Clarifying the CFPB’s

Mortgage Origination and Servicing Regulations

 Clarity is needed in order to —

— Open up the credit box

— Reduce costs and streamline the home loan process for
consumers

— Stop the “sue and settle” practice that only results in
iIncreased costs to consumers and more consumer
disclosures

— Ensure consistent application of the rules across the

nation




A Way Forward?

» There is an opportunity for the GSEs and their regulator, FHFA,

to provide the industry with the clarity it needs
— See the list of Requests for Technical Clarifications proposed by
the Consumer Mortgage Coalition at

WWW.consumermortgagecoaltion.org.



http://www.consumermortgagecoaltion.org/

Clarity will benefit consumers:

» As regulatory requirements for mortgage lending become clearer, the
regulatory moat will narrow, allowing disruptive technology to enter
the mortgage space

» Today, Quicken is the Amazon of on-line lenders—an early adapter of
e-mortgages

» Peer-to-peer platforms (e.g. RealtyMogul.com and
RealtyShares.com) are allowing accreted investors to fund single-
family mortgages

» Crowd funding platforms (e.g. Pimarg.com) are allowing accredit

investors to invest in a borrower’s down payment and “co-own” the

home






